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ABSTRACT

Women-owned enterprises play a crucial role in economic development by creating
employment, fostering innovation, and enhancing household incomes. In Uasin Gishu County,
Kenya, women entrepreneurs have increasingly turned to table banking as an alternative
financing model due to limited access to formal credit facilities. Despite the potential benefits
of table banking and government interventions, the growth of women-owned enterprises in
Uasin Gishu County remains sluggish. Many businesses struggle with limited capital,
inadequate financial literacy, market constraints, and regulatory challenges therefore the study
sought to assess table banking practices, government support services and the growth of
women owned enterprises in Uasin Gishu County—Kenya. Specifically, the study sought to
assess the effect of business financing, resource mobilization, information sharing and business
developing of managerial skills on growth of women owned enterprises in Uasin Gishu,
Kenya. In addition, the study sought to determine the moderating role of government support
services on the effect of business financing, resource mobilization, information sharing and
managerial skills on growth of women owned enterprises in Uasin Gishu County. The study
was anchored on the resource mobilization theory supported by network, stewardship, pecking
order and financial inclusion theories. The study adopteddescriptive research design rooted in
the positivist philosophy. The target population was 1198 owners of women owned business
from six sub-counties in Uasin Gishu County. The population was stratified into 6 strati
corresponding to the 6 sub-counties. The study used Israel’s 1992 formula to determine the
sample size of 330 women owned enterprises from all the 6 sub-counties. The sample was
apportioned proportionately to the 6 sub-counties. Simple random sampling was used to pick
the specific respondents from each sub county. Primary data was collected using a self-
constructed structured questionnaire. A pilot study was conducted on 33 respondents from 11
women owned enterprises in Nakuru County to test reliability of the questionnaire. Both
descriptive and inferential statistics were used in data analysis. Data was presented in form of
tables and graphs. The study established that business financing and resource mobilization has
a statistically positive significant effect on the growth of women owned business enterprises in
Uasin Gishu County. In addition, the study established that information sharing and managerial
skills has no positive statistically significant effect on the growth of women owned business
enterprises in Uasin Gishu County. Overall the study established that government support
services has a positive statistically significant moderating effect in the relationship between
business financing, resource mobilization, information sharing and developing managerial
skills on the growth of women owned business enterprises in Uasin Gishu County.The study
concluded that business financing, resource mobilization and developing of managerial skills
has a statistically significant moderating effect in the relationship between business financing
and the growth of women. In addition, the study concluded that concluded that information
sharing has no statistically significant effect on the growth of women owned business
enterprises. Finally, the study concluded that and government support services has a
statistically significant moderating effect in the relationship between table banking practices
and the growth of women in Uasin Gishu County. From the conclusion the study recommended
a need to explore options for expanding resource mobilization beyond individual member
contributions, such as seeking grants or external funding specifically targeted at supporting
table banking groups. Additionally, the study recommended that table banking group should
establish a structured information-sharing system within the groups and include monitoring and
evaluation aspects in their daily operations of the groups. The study also recommended that
table banking groups should come up with their strategic plans and document the same..
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CHAPTER ONE

INTRODUCTION

1.1 Background of the Study

Growth of women-owned enterprises remains a critical development priority globally and
particularly in developing economies where women entrepreneurship is a key driver of
employment creation, poverty reduction, and inclusive economic growth (World Bank,
2022). Women-owned enterprises refer to business ventures that are owned, managed, and
controlled by women, ranging from micro and small enterprises to medium-scale firms. Their
growth measured through indicators such as increased sales, profits, asset base, employment,
and market expansion is essential for enhancing household welfare, strengthening local
economies, and advancing gender equality (ILO, 2021). Despite their significance, the
growth of women-owned enterprises has remained uneven and constrained by structural,

institutional, and socio-economic barriers.

Women-owned enterprises constitute a substantial proportion of micro and small enterprises
and contribute significantly to the informal and formal sectors of the economy (KNBS,
2023). The government has implemented various policy and institutional interventions aimed
at promoting the growth of women entrepreneurship, including access to finance initiatives,
affirmative procurement policies, enterprise development funds, and capacity-building
programs. However, empirical evidence indicates that many women-owned enterprises
remain small, experience slow growth, and face high failure rates within the first few years of
operation (World Bank, 2022). Limited access to affordable financing, weak resource

mobilization mechanisms, inadequate managerial skills, and constrained access to business



information and networks continue to undermine enterprise expansion among women

entrepreneurs.

The growth challenges facing women-owned enterprises are further compounded by gender-
specific constraints such as limited asset ownership, restricted collateral for credit,
disproportionate unpaid care responsibilities, and socio-cultural norms that limit women’s
participation in entrepreneurial decision-making (UN Women, 2021). Although group-based
financial models such as table banking have emerged as alternative mechanisms for
enhancing financial inclusion and supporting enterprise growth among women, the extent to

which these initiatives translate into sustained business growth remains unclear.

1.1.1 Overview of Table Banking

Table banking practices refer to a community-based financial approach in which members
predominantly women mobilize savings, pool financial resources, and provide loans to one
another during regular group meetings, with transactions conducted openly and collectively
(OECD, 2023). The practice entails regular savings contributions, internal lending based on
agreed rules, peer monitoring, shared decision-making on loan allocation, interest rates, and
repayment schedules, as well as collective responsibility for financial discipline and
accountability (Gugerty et al., 2021). Beyond financial intermediation, table banking
practices also incorporate information sharing, social networking, leadership rotation, and
informal capacity building in areas such as financial literacy, record keeping, and enterprise
management. As a grassroots financial inclusion mechanism, table banking seeks to address
structural constraints that limit the growth of women-owned enterprises, particularly limited
access to formal credit, lack of collateral, and exclusion from mainstream banking systems

(World Bank, 2022).



In Europe, table banking like practices are reflected in cooperative savings and credit
systems, particularly in countries such as Germany and the Netherlands. Cooperative finance
models, grounded in the Raiffeisen and Schulze-Delitzsch traditions, emphasize member
ownership, democratic governance, pooled savings, and mutual lending (Birchall, 2021).
These cooperatives enable small and women-owned enterprises to access affordable credit,
manage liquidity, and invest in business expansion (Birchall, 2021). Empirical studies
indicate that cooperative banking in Europe contributes to enterprise growth by stabilizing
access to finance and reducing dependence on commercial banks, especially among small-
scale entrepreneurs and women-led businesses (Ayadi et al., 2022). Although more
formalized than table banking, these systems share core principles of collective resource

mobilization, transparency, and peer accountability.

In Asia, table banking practices closely resemble self-help groups (SHGs), particularly in
India and Bangladesh. SHGs consist mainly of women entrepreneurs who mobilize regular
savings, provide internal loans, and collectively manage financial resources to support micro
and small enterprises (World Bank, 2022). The SHG model integrates savings mobilization,
internal lending, financial literacy training, and group-based governance, thereby
strengthening women’s entrepreneurial capacity and confidence (Agarwal, 2021). Evidence
shows that SHG participation improves access to working capital, enhances managerial and
record-keeping skills, and supports gradual enterprise growth and income diversification
(Meinzen-Dick et al., 2020). However, scholars note that enterprise growth outcomes remain
uneven and are influenced by group cohesion, governance quality, and the extent of

institutional and policy support (Agarwal, 2021;).



Across Africa, table banking practices are widely observed through rotating savings and
credit associations (ROSCAs) and village savings and loan associations (VSLAs),
particularly in West and Southern Africa. In countries such as Ghana and Nigeria, susu
groups enable women entrepreneurs to pool savings, access short-term credit, and manage
business cash flows through peer-based lending mechanisms (Gugerty et al., 2021). These
groups emphasize trust, social capital, and mutual monitoring, which enhance loan repayment
and enterprise continuity. Studies indicate that participation in ROSCAs and VSLAs
improves business survival and financial resilience among women-owned enterprises,
although limited loan sizes and low managerial capacity often constrain sustained growth and

scalability (ILO, 2021).

In East Africa, table banking practices are strongly institutionalized and widely adopted,
particularly in Kenya. The model has been actively promoted by organizations such as the
Joyful Women Organization (JOYWO), which has mobilized thousands of women into
structured table banking groups across the country. In Kenya, table banking entails systematic
savings contributions, internal lending conducted openly during meetings, collective
decision-making, information sharing on markets and business opportunities, and the
development of managerial skills through peer learning and mentorship (JOYWO, 2022). In
counties such as Uasin Gishu, table banking has become a critical source of business
financing for women-owned enterprises, especially where access to formal credit remains
limited. Despite its widespread adoption, national and county-level evidence indicates that
the growth of many women-owned enterprises remains modest, characterized by slow
expansion, limited capital accumulation, and weak transition from micro to small and
medium-scale enterprises (KNBS, 2023). This underscores the need to critically examine

how table banking practices are implemented and how complementary institutional and
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government support services can enhance their effectiveness in promoting sustainable growth

of women-owned enterprises in Kenya.

1.1.2 Table Banking Practices

Table banking is anchored on a set of interrelated practices that collectively determine its
effectiveness in supporting women-owned enterprises. These practices go beyond simple
savings and lending arrangements to include structured mechanisms for financing businesses,
mobilizing resources, sharing information, and developing managerial skills among group
members. When effectively implemented, these practices enhance women entrepreneurs’
capacity to start, sustain, and grow their enterprises, particularly in contexts where access to
formal financial services is limited (Gugerty et al., 2021). The four core table banking
practices emphasized in this study are business financing, resource mobilization, information

sharing, and the development of managerial skills.

Business financing is the most visible and central practice in table banking. It involves the
pooling of members’ savings and the provision of loans to group members for business-
related purposes during regular meetings, with transactions conducted transparently and
collectively. Unlike formal banking, table banking financing relies on social collateral, peer
monitoring, and group trust rather than physical assets or credit history (World Bank, 2022).
This practice enables women entrepreneurs to access working capital for purchasing stock,
expanding operations, smoothing cash flows, and coping with short-term financial shocks.
Empirical studies indicate that group-based financing improves credit access for women-
owned enterprises and reduces exclusion from financial markets, although the impact on
growth depends on loan size, repayment flexibility, and frequency of access to credit (Kinyua

& Mwangi, 2021).



Resource mobilization is another critical table banking practice that extends beyond financial
savings to include the pooling and leveraging of social, informational, and institutional
resources. Through table banking groups, women entrepreneurs mobilize collective savings,
attract external support, and build networks that enhance access to markets, inputs, and
support services (Putnam, 2020). Group membership strengthens social capital, enabling
women to jointly bargain for better prices, share costs, and access opportunities that may be
unattainable individually. In many cases, table banking groups also serve as entry points for
partnerships with non-governmental organizations, government programs, and microfinance
institutions, thereby broadening the resource base available to women-owned enterprises

(Gugerty et al., 2021).

Information sharing constitutes a core social and learning-oriented practice within table
banking. Regular meetings provide structured platforms for members to exchange business
ideas, market information, pricing strategies, and experiences related to enterprise
management (OECD, 2022). This peer-to-peer learning reduces information asymmetry,
enhances problem-solving capacity, and supports informed decision-making among women
entrepreneurs (ILO, 2021). Information sharing also facilitates the diffusion of best practices
in financial management, customer relations, and risk mitigation. Studies have shown that
women entrepreneurs who actively participate in group-based information exchange are
better positioned to adapt to market changes and sustain enterprise operations compared to

those operating in isolation (World Bank, 2022).

The development of managerial skills is an embedded but increasingly important practice
within table banking. Through leadership rotation, group governance roles, mentorship, and

informal training sessions, women entrepreneurs acquire skills in record keeping, budgeting,



planning, communication, and decision-making. These managerial competencies are essential
for translating financial access into tangible enterprise growth (Agarwal, 2021). Table
banking groups often function as practical learning environments where members learn by
doing, observing peers, and receiving feedback. Evidence suggests that improved managerial
skills enhance business efficiency, accountability, and long-term sustainability of women-
owned enterprises, particularly when complemented by external training and government

support services (UN Women, 2022).

1.1.3 Growth of Women Owned Enterprises in Kenya

Women -entrepreneurs represent the fastest growing category of entrepreneurship worldwide
and have received, especially in recent years, the attention of many academics, (Noguera,
2018).According to the emerging literature, women can make a significant contribution to
entrepreneurial activity and economic development in terms of creating new jobs and
increasing the gross domestic product (GDP) with positive impacts on reducing poverty and
social exclusion, (Kelley 2017). The percentage of women who decide to pursue an
entrepreneurial career is, however, lower than that of men and this difference is greater as the

level of development of the country increases (Hechevarria, 2019).

In Kenya, women enterprises continue to face numerous challenges including; inadequate
infrastructural facilities, challenges with attracting skilled manpower, high rate of enterprise
mortality, lack of a facilitative operating environment, restricted market access, and on wards
regulatory requirements. The women owned enterprises form part of these SMEs.One of the
main areas of concern however, is access to funding for investment growth (Oloibe, 2016).
Enterprises require adequate financing to meet needs at each stage of their life cycle, from

creation through operation, development, expansion and beyond.



Financing is necessary to help them set up and enhance their operations, develop new
products, and invest in new staff or production facilities (Okibo, 2014). Many small
businesses start out as an idea from one or two people, who invest their own money and
probably turn to family and friends for financial help in return for a share in the business. But
if they are successful, there comes a time for all developing enterprises when they need new
investments to expand or innovate further. Access to funding and the high cost of finance for
investment growth through the traditional channels have been major a constraint to

enterprises hence the need to explore alternatives like table banking (Oteh, 2017).

According to Masinde (2016), there are several advantages that accrue to women enterprises
established through table banking which is but not limited to the fact that: all the money
belongs to the group; member’s savings are not taken away but instead used for loaning;
ability to mobilize savings among the poor; interest earned remains with the group; periodic
bonus and dividends; education and agriculture booster; capacity building of the groups on
group dynamics, entrepreneurship, business skills, record keeping and many other areas
relevant to our area of operation and banking at the convenience of members’ homes or table.
Savings and investments by enterprises are as vital to financial well-being and security to a
healthy economy. People within table banking are better able to weather economic shocks
such as a loss of income, to build assets for the future, and are less reliant on credit to cover

unexpected expenses.

Informal saving clubs also enable further welfare enhancing actions such as entrepreneurial
activities and access to education and training. At the macroeconomic level,
saving/investment clubs such a table banking drive growth by enabling enterprises to lend to

businesses by financing directly or indirectly investment in companies (Oloibe, 2016). The



ways in which enterprises operate can range from holding surplus income as cash, through
simple informal saving mechanisms such as savings and loan clubs, to complex investments,
or non-financial saving such as property or livestock. Some of these approaches are more
suited to short-term investments and income smoothing, whilst others provide long-term

investments (Gitobu, 2017).

1.1.4 Government Support Services

Government plays a crucial role in the development and smooth functionality of enterprises.
Government business support services, commonly known as government support services is a
key factor for the betterment of enterprises (Schlogl, 2018).Women face numerous challenges
that prevent them from reaching their full potential in the world of business. Lack of financial
support to startups or established ventures continues to be one of the major challenges that
most women face, barring them from venturing into business. This limits their contribution to
the economy. While lack of finance is a universal challenge, especially for small and medium
enterprises, regardless of gender, it tends to disproportionately affect women-owned
businesses. One reason for this is the lack of assets such as land that can be used to secure

funds from financial institutions, (Hall & Harvie, 2018).

Business support services have become integral part of sustainability as acknowledged by
many countries around the world, but the concise terminology of this services varies among
country to country (Harper, 2019). Mole (2018) conceptualized as a systematic business
support service as an approach used by the government to assist, promote, improve, and
provide training to enterprises in hoping for enterprises progress and development according
to the government agendas regarding enterprises. Meanwhile, Harper (2017) defined business

support services is a supporting business activity used by the firms, excluding finance.



However, GBSS can be classed as an approach used by the government for promotion,
expand, support, and to arrange for training to enterprises in hoping for enterprises progress
and development according to the government agendas regarding enterprises. It has been
posited that to gain competitiveness locally and internationally, GBSS has a positive
influence. The role of Government business intervention is not just promoting and support the
business activities but they also promote the entrepreneurial activities among people

(Chandra & Fealey, 2017).

It is encouraging that various efforts have been advanced in this regard by the government
and private sector. The government, through the women enterprise fund and Uwezo Fund,
continues to support women entrepreneurs to advance their businesses through provision of
loan facilities. The Kenya government has been partnering with partners in the private sector
who champion for of financial inclusion. This is happening for instance with Citi Bank,
(Roxas & Chadee, 2020). This partnership has made significant investments towards

increasing financial support to women-owned businesses.

In 2020 for instance, despite the challenges occasioned by the Covid-19 crisis, Citi partnered
with 4G Capital to tackle financial exclusion in Kenya through provision of a Sh285 million
term loan providing digital financial access to over 25,000 small businesses of which 81 per
cent are led by women. While these efforts by the government and the private sector are
commendable, more needs to be done to ensure additional targeted support for women
businesses. In order for these businesses to contribute effectively and take its place in

growing the economy, (Manolova, 2021).

Usually, for new start-up businesses the business environment is mostly not supportive for

enterprises. Therefore, government business support service can help them for survival and
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progress by adopting both GBSS i.e. financial and non-financial support services. Financial
support refers to grant, property loan, and working capital (Chandra & Fealey, 2009).
Enterprises can avail the financial support from government and make it in investable
business. In developing countries enterprises are facing hurdles in availing the relevant
financial services in the start-up, development, and growth. Meanwhile, non-financial support
can come in various forms of R&D, advisory, management, technical, distribution,
marketing, and networking (Phillipson, Gorton, Raley & Moxey, 2004). Mathibe and van,
(2014) posited that non-financial support activities regarded as consultancies, incubator,

business advisor, business mentoring, and quality marks.

The Government of Kenya offers support to enterprises owned by women through an agency
called Women Enterprise Fund. Women Enterprise Fund is a Semi-Autonomous Government
Agency in the Ministry of Public Service, Gender, Senior Citizens Affairs, and Special
Programmes established in 2007 through Legal Notice no.147, as an Affirmative Action Fund
under the social pillar of Vision 2030. Youth Enterprise Development Fund also supports

businesses owned by youth including the youthful women.

The establishment of Women Enterprise Fund (WEF) proclaimed a new dawn for women
entrepreneurs in Kenya. This being the Kenya Government’s commitment to the realization
of the Itand 5% Sustainable Development Goals, would see it actualized through the
promotion of gender equality and women empowerment as well as spearheading efforts
towards poverty eradication by providing subsidized credit to women entrepreneurs. The
mandate of WEF is to provide the support services offered by the Kenyan Government to
women owned enterprises. These services include: Provision of subsidized credit to women

entrepreneurs for enterprise development, Capacity building of women entrepreneurs and
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their organizations, attracting and facilitating investment in micro, small and medium
enterprises-oriented infrastructure such as business markets or business incubators that is
beneficial to women enterprises. The government also support women-oriented micro, small
and medium enterprises to develop linkages with large enterprises through Women Enterprise
Fund as well as facilitating marketing of women enterprises' goods and services in domestic

and international markets through the same body.

The Government of Kenya provides of subsidized credit to women entrepreneurs for
enterprise development. Through Women Enterprise Development Fund and youth Enterprise
Development Fund, the government of Kenya has come up with cheap loan products geared
specifically towards promoting women owned enterprises. Through the Woment Enterprise
Fund, the government offers a product called Tuinuke loan- which provides financing support
to women owned businesses. Through the Youth Enterprise Fund, the government of Kenya
offers cheap loan products to youth whom women form part a way to promote businesses
among the youth. The products offered are: Bid Bond/Local Purchase Order (LPO) financing,

Business expansion loan (Vuka) and constituency-based loans namely Inua and Rausha.

The Kenya government also offers support to women enterprises by doing Capacity building
for women entrepreneurs and their organizations through the women Enterprise Development
Fund. The Fund achieves capacity building of women entrepreneurs through the volunteerism
concept, (Ahlén, & Masinde, 2018). The volunteers are based at the constituency level and
their roles include recruiting women, training them and monitoring their projects and loan
repayments. The training curriculum covers various areas including; Business skills, market
Access, basic Information and Communications Technology (ICT) skills. It is incumbent

upon the volunteers to conduct the trainings of women in their group set ups at constituency

12



level. This enables the Fund and the Government of Kenya to achieve capacity building of

women entrepreneurs at a high level, (Mwarari & Ngugi, 2019).

Market support and market linkages is another form of support offered by the Kenyan
government to women. This is meant to promote the growth of women owned enterprises.
This service is critical for the growth and general success of women owned enterprises in
Kenya, (Keter, 2017). Many businesses with immense potential have failed due to inability to
access the right markets for their products and services. Women enterprise development
fund’s two main obligation endeavors are to support women owned enterprises,
(Achtenhagen, 2018). They facilitate and support small women owned enterprises to develop
linkages with large established enterprises/institutions for business and mentorship. They also
facilitate the marketing of products and services of women owned enterprises in domestic,

regional and international markets.

In order to deliver on her mandate, the fund has employed the following strategies: First, by
organizing and/or participating in organized marketing events such as trade fairs, exhibitions,
conventions/conferences and road shows. These marketing events are mainly within Kenya,
(Zania, 2018). They offer the women entrepreneurs with an opportunity to network, showcase
and market their products. Secondly, by facilitating market linkages between small women
owned enterprises with large established private enterprises or government institutions for
business and mentorship. Under these partnerships, the women entrepreneurs are facilitated
to learn as well as trade with the established enterprise or institution, (Lakwo 2016). The
linkages take such forms as Sub contracting, outsourcing, sale to government, franchising and
business mentorship/business development trainings. The Kenyan government additionally

supports enterprises through formulation of policies that favour business growth.
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Entrepreneurship has been heightened by both developing and developed countries and is

viewed as the solution to unemployment and poverty alleviation, (Gichuki, 2017).

1.2 Statement of the Problem

Table banking practices provide women-owned enterprises with accessible financing,
improved resource mobilization, enhanced information sharing, and stronger managerial
skills, leading to significant growth in sales, market expansion, asset accumulation, and
overall business sustainability. Table banking groups by pooling savings, offering credit, and
facilitating peer learning are expected to reduce financial constraints and contribute positively
to both short- and long-term growth of women-owned enterprises. However, despite the
widespread adoption of table banking practices by women entrepreneurs, many
women-owned enterprises continue to experience slow growth and structural challenges that
undermine their performance. In Kenya, women own a significant share of micro, small and
medium enterprises (MSMESs) about 57.6 % of all active MSMEs yet they still face persistent
financing and growth barriers. Women-led MSME:s receive only about 36 % of MSME loans,
indicating a substantial financing gap that limits their ability to scale and invest in business

expansion.

In Uasin Gishu County the situation is the same. Although table banking has expanded access
to credit and financial inclusion, studies indicate that this access alone has not fully translated
into sustainable business growth and enhanced livelihoods for all women entrepreneurs in the
county (Joyful Women Organization, 2021). Statistics from the Uasin Gishu county
(JOYWO, 2021) report indicates that out of the 1198 table banking sponsored women owned-
business only less than 300 groups are thriving. Only few members from table banking

groups have well established businesses in the market place despite the fact that table banking
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started in Uasin Gishu and has the largest number of members than any other county in the

republic of Kenya.

Various studies have been conducted on growth of women owned enterprises. Nkatha (2019)
conducted a study on factors influencing business growth of female owned enterprises in
Kenya. The population of interest was 523 registered female entrepreneurs in Central
Business District (CBD). Stratified random sampling technique was used to select 221
respondents. Primary data was obtained using self-administered questionnaires that was
administered using a drop and pick later method. The general finding of the study women-
owned enterprises faced various challenges which affect their growth. Obilo (2017)
conducted a study non-financial factors influencing growth of women entrepreneurs in
Kisauni sub-county. The researcher employed secondary information sources. Ali, Khan &
Asrar-ul-Haq (2019) conducted a study on factors affecting the growth of women
entrepreneurs in SME in Punjab, Pakistan. Data was collected from 307 women entrepreneurs
with response rate of approximately 83% using survey questionnaires. Data analysis was
conducted through SPSS21.0 and AMOS 22.The findings showed that economic, social, and
legal and administrative factors significantly affect the growth of women entrepreneurs.
Despite many studies conducted on growth of women owned enterprise, they left out a key
aspect of the moderating role of government support services therefore this study sought to
assess table banking practices, government support services and the growth of women owned

enterprises in Uasin Gishu County—Kenya
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1.3 Objectives of the Study

1.3.1 General Objective

The general objective of the study was to assess the effect of table banking practices,

government support services and the growth of women owned enterprises in Uasin Gishu

County—Kenya.

1.3.2 Specific Objectives

The specific objectives of the study were:

ii.

iii.

iv.

To establish the effect of business financing on the growth of women owned

enterprises in Uasin Gishu County.

To determine the effect of resource mobilization on the growth of women owned

enterprises in Uasin Gishu County.

To assess the effect of information sharing on the growth women owned enterprises

in Uasin Gishu County.

To find out the effect of developing managerial skills of group members on the

growth of women owned enterprises in Uasin Gishu County.

Va. Determine the moderating role of government support services on the effect of
business financing on growth of women owned enterprises in Uasin Gishu County.
Vb. Determine moderating role of government support services on the effect of

resource mobilization on growth of women owned enterprises in Uasin Gishu County.
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Ve. Determine the moderating effect of government support services on the effect of
information sharing on growth of women owned enterprises in Uasin Gishu County.

Vd. Determine the moderating role of government support services on the effect of
developing of managerial skills on growth of women owned enterprises in Uasin

Gishu County.

1.4 Research Hypotheses

Hoi: Business financing has no statistically significant effect on the growth of women
owned enterprises in Uasin Gishu County—Kenya.

Ho2: Resource mobilization has no statistically significant effect on the growth of
women owned enterprises in Uasin Gishu County.

Hos: Information sharing has no statistically significant effect on the growth of
women owned enterprises in Uasin Gishu County.

Ho4: Developing of managerial skills has no statistically significant effect on the
growth of women owned enterprises in Uasin Gishu County.

Hos: Government support services has no statistically significant moderation role on
the relationship between table banking practices and the growth of women owned
enterprises in Uasin Gishu County

Hosa: Government support services has no statistically significant moderation role on
the relationship between business financing and the growth of women owned
enterprises in Uasin Gishu County

Hosb: Government support services has no statistically significant moderation role on
the relationship between resource mobilization and the growth of women owned

enterprises in Uasin Gishu County
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Hosc: Government support services has no statistically significant moderation role on
the relationship between information sharing and the growth of women owned
enterprises in Uasin Gishu County

Hosd: Government support services has no statistically significant moderation role on
the relationship between developing of managerial skills and the growth of women

owned enterprises in Uasin Gishu County.

1.5 Significance of the Study

Enterprises in Kenya, and especially women-owned enterprises, benefit from this study by
gaining an understanding of the effects of table banking loans on their operations and how
these loans affect their growth prospects. The outcomes of the study provide insights into
how women entrepreneurs position their enterprises strategically in order to spur business
growth. The study contributes to addressing major financial gaps and challenges faced by
women-owned enterprises and promotes financial deepening, which stimulates momentum
for enterprise growth. The findings of the study inform the government on how best to
support women-owned enterprises, thereby enabling it to meet its commitment to the

development of Micro, Small and Medium Enterprises (MSMEs) in the country.

The study results enable financial institutions to adjust their accessibility frameworks to
accommodate table banking groups and their members. This adjustment improves access to
finance for small and medium enterprises through the offering of better lending terms and
conditions, including more flexible collateral requirements. At the same time, women
entrepreneurs focus on acquiring appropriate management skills such as financial
management, resource mobilization, and entrepreneurial skills, which strengthen the

enterprise environment and increase business performance and growth.
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The study findings are valuable to the government due to their alignment with the bottom-up
economic model, where enterprises are empowered as key drivers of economic development.
The information generated by this research is used to develop regulatory policies that guide
table-banking practices and improve enterprise growth. In addition, the government uses the
findings to create awareness and develop a conducive business environment that facilitates
financial deepening and income generation through taxation and licensing. In this regard, the

study acts as a roadmap for advancing financial deepening in Kenya.

Finally, the study findings are significant to institutions of higher learning and other research
organizations by contributing to the existing body of knowledge and stimulating new idea
generation. The findings provoke further research on entrepreneurial issues while addressing
existing knowledge gaps in entrepreneurship literature. The study opens avenues for the

exploration of additional sources of information by focusing on enterprises owned by women.

1.6 Scope and Justification of the Study

Women make up more than half of the world population and it is therefore a fact that growth
is accelerated when this half of the population is more productive. Research by the McKinsey
Global Institute (2016) found that if women were to participate in the economy to the level of
men, they could add as much as $28 trillion or 26 per cent to the annual global Gross
Development Product by 2025. Countries that support women-owned businesses are reaping
the benefits as their economies continue to grow and have numerous jobs created. For
instance, a study conducted by the American Express OPEN dubbed “The State of Women-
Owned Businesses of 2019 shows that more than 8 million companies in the United States
alone are now owned by women, hiring more than 7 million people and generating $1.5

trillion in revenue hence the reason for focusing on women owned enterprises.
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The current study targeted all the registered women enterprises courtesy of table banking in
Uasin Gishu County. The target population was 1198 enterprises courtesy of Table banking
from six sub-counties in Uasin Gishu County who are business owners. Uasin Gishu County
was ideal for the study since it is the county with the highest number of members
participating in table banking (JOYWO 2021). Uasin Gishu is also the county where the table
banking was officially rolled out by a non-governmental organization called Joyful Women
Organization (JOYWO) after the piloting that had been done by the government in Bondo.
This study sought to determine the effect of business financing, resource mobilization,
information sharing and developing managerial skills on the growth of women owned
enterprises in Uasin Gishu County. The study used Israel (1992) Formula to sample the target
population. This formula was used because it enabled the researcher to design a survey that
was efficient, unbiased, and precise, balancing the trade-off between sample size and the

accuracy of the estimates.

1.7 Limitation of the Study

The researcher encountered a number of limitations during the course of the study. One major
limitation was the reluctance of some respondents to share information due to fear that
sensitive business details could be accessed by competitors. Since women-owned enterprises
operate in competitive markets, some respondents were hesitant to disclose information
related to financing, savings, and business managerial skills. Another limitation was the busy
schedules of the respondents, as many women entrepreneurs balance business responsibilities
with household and social obligations, which limited the time available for completing the

questionnaires and occasionally resulted in delayed or incomplete responses.
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To address these limitations, the researcher clearly explained the purpose of the study and
assured respondents of confidentiality and anonymity, emphasizing that the information
collected was strictly for academic use. The researcher also designed the questionnaire to
focus on general perceptions and practices rather than requiring disclosure of exact financial
figures. To overcome time constraints, the researcher adopted flexible data collection
strategies, including scheduling visits at convenient times, allowing respondents to complete
the questionnaires at their own pace, and conducting follow-ups to enhance response rates.
These measures helped to minimize the effects of the limitations and improve the quality and

reliability of the data collected.

1.8 Assumptions of the Study

The study firstly, assumed that table banking practices influence the growth of enterprises.
The researcher believed that business financing, resource mobilization practice, information
sharing and developing managerial skills directly affects the ability of businesses to grow, by
providing access to capital, networks and financial management opportunities that would

otherwise be unavailable to those women entrepreneurs.

Secondly, the study assumed that government support services gave a boost to the growth of
women enterprises. The researcher hypothesized that various forms of assistance and
interventions provided by the government had a positive impact on the development of
businesses owned by women. The researcher believed that government interventions and
services provide critical resources, opportunities, and support that enable women
entrepreneurs to overcome barriers and thrive. These services may address financial, social,
cultural, and technical challenges that women face in business, ultimately resulting in the

growth and development of their enterprises.
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The third assumption was that all the respondents honestly responded to the questions in the
instruments. This means that the researcher presupposed that the individuals providing data;
(respondents) were truthful and forthcoming in their responses. This assumption was
fundamental for ensuring the validity and reliability of the study’s finding. The researchers
relied on the honesty of respondents to ensure that the information collected was accurate and

reflective of the correct position.

The fourth assumption in this study was that all the respondents were willing to participate in
the study. This means that the researcher presupposed that all individuals who were
approached or selected for the study agreed to take part in the study voluntarily and were

motivated to participate, providing the needed information without any pressure or coercion.

The fifth assumption was that the targeted groups adopted the table banking practices. The
researcher presupposed that the groups or individuals being studied have actively engaged in
and implemented table banking practices. This assumption was key to the validity of the
study's analysis, as it set the foundation for exploring the impacts, outcomes and benefits of

those practices

The other assumptions the study was based on are that: the business financing has a direct
effect on the growth of enterprises, access to markets has a direct effect on the growth of
enterprises, and Information sharing has a direct effect on the growth enterprises. The study
also assumed that business managing skills have a direct effect on the growth of enterprises
and that there existed a direct relationship between the effect of government support services
on the relationship between business financing and growth of enterprises in Uasin Gishu
County. These assumptions on the relationship between independent and dependent variables

was key for this research.
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Finally, the researched assumed that the policy governing women owned enterprises will not
change during the study. The researcher here, presupposed that the relevant laws, regulations,
and policies that affect women-owned businesses will remain stable and unchanged

throughout the duration of the research.

1.9 Operational Definition of Key Terms

Resource Refers to ways of getting fund from the fund provider, they

Mobilization include; group contribution, group investments, donor funds
and group loans.

Business Ventures This is a new business that is formed with a plan and

Financing expectation that financial gain follows. Business venture
financing is defined in terms of forums of sharing information,
individual networks formed, participation in shared programs
and governance.

Government This refers to a privilege granted by a government to private

Support Services firms, households, or other governmental units in order to
promote a public objective and government agenda.

Information Sharing This means that people or other entities pass information from
one to another. This could be done electronically or through
certain system when communicating.

Table Banking This is a group saving strategy where members from a
particular group place their savings and borrow immediately
giving each member an opportunity to get some money for the

growth of their enterprise.
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Managerial Skills

Women Owned

Enterprises

Business  Support

Service

Business Financing

This refers to technical know-how in handling business
activities and processes. In this study business managing skills
were measured by indicators such as training partnerships,
inter-organizational, networking, business development and
leadership development.

This is a for-profit enterprise, regardless of size, that is owned,
operated and controlled by women. Ownership by women
means the business is at least 51% owned by such individuals
or, in the case of publicly owned business, at least 51% of the
stock is owned by one or more such individuals. Further,
women control the management and daily operations.

Business support service refer to the various services provided
to assist businesses in their day-to-day operations, allowing
them to focus on their core activities while improving
efficiency, reducing costs, and increasing productivity.

This is a funding option for business owners to access business
loans to be able to pay for things like temporary cash flow
interruptions, expansion projects, inventory and equipment, and

seasonal spikes in activity.
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CHAPTER TWO

LITERATURE REVIEW

2.1 Theoretical Review

The study was anchored on the resource mobilization theory supported by network theory,

dynamic capability theory and pecking order theories.

2.1.1 Resource Mobilization Theory

The main theory that guided the study is resource mobilization theory. The resource
mobilization theory was developed by McCarthy and Zaldin 1997. The theory assumes that
individuals are rational they weigh the costs and benefits of movement participation and act
only if benefits outweigh costs. According to Seltzer (2014) resource mobilization is the
process of getting resources from resource provider, using different mechanisms, to
implement an organization's pre-determined goals. It deals in acquiring the needed resources
in a timely, cost-effective manner. Resource mobilization advocates having the right type of
resource, at the right time, at right price with making right use of acquired resources thus

ensuring optimum utilization of the same.

Morris and Aldon 1992 study supported this theory and stated that it emphasizes on the
ability of a movement's members to acquire resources and to mobilize people towards
accomplishing the project goals. In this case the main aim of table banking is to mobilize
women to save their funds collected frequently when they meet. The funds collected are
meant to help them eradicated poverty through capacity building and provision of business
capital which is the back bone of table banking. According to resource mobilization theory,

core, professional group in a social movement organization works towards bringing money,
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mobilizing, attention of the media, alliances with those in power, and refining the

organizational structure..

Critics of resource mobilization theory argue that there is too much of an emphasis on
resources, especially financial resources. Some movements are effective without an influx of
money and are more dependent upon the movement of members for time and labor. This
theory revolves around the central notion of how messages of social change are spread from
person to person and group to group. The conditions needed for a social movement is the
notion that grievances shared by multiple individuals and organizations, ideologies about

social causes and how to go about reducing those grievances. (Kendall, 2006).

Resource Mobilization Theory (RMT) serves as the primary theoretical framework for this
study because it directly explains how the growth of women-owned enterprises can be
influenced by the effective acquisition, allocation, and utilization of resources. Table banking
practices such as business financing, resource mobilization, information sharing, and
managerial skill development represent mechanisms through which women entrepreneurs
pool and manage financial, human, and social resources to support their enterprises. RMT
posits that the success of any initiative depends on the optimal mobilization and management
of these resources, which aligns with the objectives of the study in examining how table
banking contributes to enterprise growth. Moreover, the theory provides a basis for
understanding how government support services may moderate the effectiveness of resource
mobilization, enhancing the capacity of women entrepreneurs to leverage pooled resources

for business expansion and sustainability
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2.1.2 Network Theory

Network theory was developed by Burt (1984) to explain how social networks create social
capital for individuals. The theory is based on the premise that social networks that
individuals have among themselves and among communities creates paths through which
individuals can utilize to gain power, fame or business. This notion was supported by Lin and
Dumin (1986) who observed that people can access business contracts and occupations
through social ties. Flap (2004) further observed that networks are capable of embedding

transactions in a social matrix, creating markets which individuals in the network can utilize.

The network theory argue that networks come in the form of support systems, mentors and
advisors. Other networks that can be important to women in business include business
associates and friends, participation in trade associations and women’s groups. These are
significant networks that are positively associated with business performance and growth.
Women who lack such networks are expected to experience lower levels of business growth
and performance (Melubo & Musau, 2020).Madichie & Nkamnebe, (2010) further, indicate
that the use of informal mentoring supportive relationships is one of the best ways of
establishing a business and these relationships help the new entrepreneur bypass the obstacles

which impede growth, success, and personal fulfillment..

Network theory is anchored on the assumption that entities in a network are interconnected
and form relationships or ties with each other. These ties can be based on various factors like
friendship, collaboration, business relationships, or information flow. This theory also holds
that the arrangement or structure of the network has significant implications for the flow of
resources ( Borgatti,2011). This theory also advocates that relationships within a network can

create social capital, which refers to the resources for example trust, support, and influence
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that entities derive from being part of a network, this assumption was fronted by Bourdieu

(1986).

Harrington & Fine (2006) criticizes this theory on the basis that the field tends to view ties
generically, failing to recognize important differences in different kinds of ties and the
meanings that ties have for the groups or fails to consider if the table banking groups are
embedded in stable relationships and recurring interactions or if the network is constantly

churning thus the current infrequent, occasional ties affect important outcomes.

Network Theory is relevant in explaining information sharing and its impact on the growth of
women-owned enterprises because it emphasizes the role of social connections, relationships,
and interactions in facilitating the flow of knowledge, resources, and support among actors
within a network. In the context of women-owned enterprises, table banking groups function
as networks where members exchange critical information on market opportunities, pricing
strategies, business management practices, and access to resources. These networks enable
women entrepreneurs to overcome informational asymmetries, reduce business risks, and
make informed decisions that enhance enterprise performance and growth. By leveraging
strong and weak ties within the group, members gain access to diverse perspectives,
mentorship, and collaborative problem-solving, which strengthen their business strategies and

operational effectiveness

2.1.3 Stewardship Theory

Stewardship theory was developed by Davis in the 1990s (Davis, 1991). The theory focuses
on the relationship between managers (or executives) and shareholders in an organization. the

assumptions of stewardship theory are built on the belief that managers are trustworthy and
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motivated by intrinsic factors to act in the long-term interests of the organization but not just
for personal gain. It believes that managers derive satisfaction from helping the organization
succeed and grow, rather than being primarily driven by external rewards like bonuses. The
assumptions of stewardship theory are built on the belief that managers are trustworthy and
motivated by intrinsic factors to act in the long-term interests of the organization. This
contrasts sharply with agency theory, which assumes that managers need to be incentivized

and monitored due to potential conflicts of interest between them and the shareholders.

The stewardship theory contrasts sharply with agency theory, which assumes that managers
need to be incentivized and monitored due to potential conflicts of interest between them and
the shareholders. This theory challenges the traditional agency model by emphasizing trust

and collaboration between owners and managers.

There are a number of scholars who support stewardship theory.To name just but a few,
Kolawole., Igbekoyi., & Alabi (2025) In their article "Unveiling Stewardship Theory:
Emerging Trends and Future Direction," published in the Journal of Business and African
Economy, the authors explore the evolving relevance of stewardship theory, particularly in
the context of digital transformation and artificial intelligence. These researchers advocated
for integrating digital stewardship models to accommodate Al-driven decision-making and
remote work structures, aiming to enhance the practical relevance of stewardship theory in
modern corporate governance. Donald F. Schoorman (2007) along with other scholars also
helped develop and promote stewardship theory. He contributed to the theoretical framework
that explains how managers, acting as stewards, are motivated by intrinsic rewards, and how
organizations can benefit from this alignment of interests. Atwater (1992) on the other hand

has also been involved in exploring how the principles of stewardship theory apply in
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organizations, particularly in the context of leadership styles and governance. She has studied
how the relationship between managers and shareholders can be based on trust and shared
objectives, rather than purely transactional. Mary L. Boeker, 1997 conducted research
examining the stewardship theory in the context of corporate governance. Her work explores
how stewardship and the stewardship-like behavior of executives can contribute to long-term

organizational success.

While stewardship theory has its proponents, it has also faced significant criticism from
various scholars and practitioners. Lohde, Campopiano, and Calabro (2021) challenge the
static view of governance structures inherent in Stewardship Theory. They propose a model
that accounts for evolving owner—manager relationships, influenced by managerial behavior
and governance mechanisms, suggesting that governance structures adapt over time based on

these dynamics

Michael Jensen and William Meckling are strong proponents of agency theory and have
criticized Stewardship Critics often argue that the assumptions of the theory do not always
hold true in real-world organizational settings. Some of the main criticisms include Overly
Idealistic View of Human Behavior where it is accused that this theory is too optimistic about
human nature, assuming that managers will always act in the best interests of the
organization. Critics argue stewardship theory’s assumption assumes that managers will act
as stewards without the need for oversight causes lack of checks and balances which can lead

to inefficiency, waste, or even unethical behavior if managers are left unchecked.

One of the central tenets of stewardship theory is the emphasis on long-term organizational
goals. However, critics point out that long-term success is difficult to measure or achieve,

especially in an environment where businesses are under constant pressure to show short-
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term results. Stewardship theory also assumes that managers are motivated by a sense of duty
and responsibility to the organization, which critics have indicated that this may not be true in
all cultures or organizational settings, this theory therefore, may not be universally applicable
across different industries, organizational types, or geographical regions. Critics have also
argued that stewardship theory assumes that all managers have the integrity and ethical
standards required to act as stewards of the organization. In reality, managers may prioritize
their personal interests over those of the company, especially in high-stakes industries where
financial gains can be substantial. Without strong ethical frameworks, managers may not

always act in the long-term best interests of the organization.

Developing managerial skills is highly relevant in explaining resource mobilization and its
impact on the growth of women-owned enterprises because effective management enhances
the ability of entrepreneurs to plan, organize, and utilize both internal and external resources
efficiently. Women who acquire skills in financial management, record keeping, budgeting,
and strategic decision-making are better equipped to mobilize savings, allocate group
resources, and access loans from table banking initiatives or formal financial institutions.
Strong managerial capacity also improves transparency and accountability in handling group
funds, which builds trust among members and increases the willingness of participants to

contribute resources

2.1.4 Pecking Order Theory

The Pecking Order Theory, also known as the Pecking Order Model, relates to a company’s
capital structure. Donaldson first suggested this theory in 1961 and later modified it by Myers
and Majluf in 1984. The theory states that managers follow a hierarchy when considering

sources of financing. The pecking order theory states that managers display the following

31



preference of sources to fund investment opportunities: first, through the company’s retained
earnings, followed by debt, and choosing equity financing as a last resort (Myers, 1984). The
pecking order theory arises from the concept of asymmetric information. This is information
failure that occurs when one party possesses more (better) information than another party,

which causes an imbalance in transaction power.

This theory is based on the premise that company managers typically possess more
information regarding the company’s performance, growth prospects, risks, and future
outlook than external users such as creditors (debt holders) and investors (shareholders)
Myers and Majluf (1984). Therefore, to compensate for information asymmetry, external
users demand a higher return to counter the risk that they are taking. In essence, due to
information asymmetry, external sources of finances demand a higher rate of return to

compensate for higher risk.

When a company finances an investment opportunity through external financing (debt or
equity), a higher return is demanded because creditors and investors possess less information
regarding the company, as opposed to managers. In terms of external financing, managers
prefer to use debt over equity — the cost of debt is lower compared to the cost of equity. The
Critics of this theory have stated that this theory is very limited in determining the number of
variables that affect the cost of financing. They have also stated that this theory does not
provide any quantitative measure of how information flow affects the cost of financing hence

limiting it to a theory.

Pecking Order Theory is relevant in explaining resource mobilization and its effect on the
growth of women-owned enterprises because it highlights how firms prioritize sources of

financing based on the cost, availability, and risk of external versus internal funds. In the
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context of women-owned enterprises engaged in table banking, the theory explains why
entrepreneurs often rely first on internal resources, such as personal savings or pooled group
funds, before seeking external credit from banks or microfinance institutions. This
prioritization minimizes the costs and risks associated with external financing, such as high
interest rates or collateral requirements, and enables women to mobilize resources efficiently
to expand operations, invest in inventory, or acquire productive assets. By following this
financing hierarchy, women entrepreneurs strategically manage limited resources, maintain
control over their enterprises, and gradually strengthen their financial capacity, thereby

supporting sustainable growth and resilience in competitive business environments

2.2 Empirical Review

2.2.1 Business Financing and Growth of Enterprises

Njama (2017) conducted a study on the effect of financing on the growth of small and
medium-sized enterprises in Kenya. The study adopted a descriptive cross-sectional research
design. The target population was the top 100 mid-sized companies in Kenya. Stratified
sampling was adopted where a 30% sample was chosen to give a sample size of 30 Small and
Medium Enterprises (enterprises). The enterprises were chosen through purposive sampling.
The study collected secondary data which included the financial statements from 2008 to
2012. The study found out that there was a positive and significant relationship between
growth in enterprises and venture capital financing. The study concluded that the effect of
venture capital on growth of SME is real and practical, and that increased venture capital
financing improves enterprises credit rating, marketing and distribution networks, improves
technical expertise, resource mobilization and management expertise/skills which in turn

enhance growth in these firms. However, the study adopted a stratified and purposive
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sampling while the current study considered Israel (1992) formula to determine the sample

size.

Alemany & Marti (2017) conducted a study on the impact of financing on enterprises growth
and development in Ghana. The study applied matching methods by combining PSM-DiD
estimation to compare venture backed enterprises with non-venture backed enterprises. The
study foundout the positive and significant association between venture capital financing and
enterprises with regards to increased employment and sales growth enterprises which
received venture capital financing experience better performance in terms of sales and
employment growth. However, the study applied matching methods by combining PSM-DiD
estimation to compare venture backed enterprises with non-venture backed enterprises. The
current study used a descriptive research design and simple and multiple regression analysis
to establish the relationship while Pearson coefficient was used to test the strength of the

relationship between independent and dependent variable..

Obiamako, Ezeaku, Igwemeka & Okeke (2017) conducted a study on business financingand
growth of women entrepreneurs in Nigeria. The study was qualitative in nature and adopted
an interpretive research design which employed in-depth interviews with mainly well-
informed women entrepreneurs in Enugu Metropolis, South-Eastern Nigeria. A purposeful
sampling approach comprising twenty women entrepreneurs was employed for this research.
The findings indicated that business financing affect the growth of women-owned business,
this is found especially in the business start-up phase. Furthermore, the analysis revealed that
revealed that business financing is critical to the growth and smooth operation of female-
owned business. However, this study adopted an interpretive research design, employed in-

depth interviews and purposeful sampling approach. This study adopted the positivism
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approach, descriptive research design and the sample size was determined using Israel (1992)

formula.

Okello, Ntayi, Munene & Malinga (2017) conducted a study to determine whether financial
literacy moderates the relationship between access to finance and growth of enterprises in a
developing economy like Uganda. Cross-sectional research design was used in the study and
data were collected from 169 enterprises located in Jinja and Iganga central markets. The
findings of the study reveal a positive and significant moderating effect of financial literacy
in the relationship between access to finance and growth of enterprises in developing
economies. In addition, financial literacy and access to finance also have significant and

positive effects on growth of enterprises in developing economies.

Githae (2019) conducted a study on the impact of venture capital on the growth of small and
medium enterprises in Nairobi County. The study applied cross-sectional research design.
The closed-ended designed questionnaires were used to collect primary data. Purposive
sampling was adopted to select a study sample size of 155 enterprises. The study established
that venture capital influences profits of enterprises positively through their funding leading
to the conclusion that venture capital influences market size of enterprises positively through

their funding. The study applied cross-sectional research design.

Apuoyo (2020) conducted a study on venture capital financing and growth of small and
medium enterprises in Nairobi city county, Kenya. Descriptive research design was used to
study the target population of 97 small and medium enterprises which had received venture
capital financing from 2013 to 2017. Using a stratified simple random sampling design
technique, a sample of 79 venture capital backed enterprises was selected and questionnaires

administered to obtain primary data. The study found that the more the cost of venture capital
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was used the higher the growth realized by enterprises. This was because cost of venture
capital was found to be responsible for the development of technical and management skills
critical for the internal operation of the business, development of customer focused strategies
and this immensely contributed to growth of the enterprises. However, the used a stratified
simple random sampling design technique while this study employed Israel (1992) formula to

determine the sample size for the study.

Junjuan and Zheng (2020) conducted a study on the impact of financing on the growth of
small- and medium-sized enterprises in Agri-food industry in China. Based on the enterprise
growth theory, this study constructed an evaluation model, consisting of technological
innovation, profitability, development capability, and solvency, to examine the effect of
venture capital on the growth of agricultural enterprises. The study adopted a mixed-method
and used survey questionnaires administered to 90 enterprises and complemented with data
from semi-structured interviews. Using data of 40 agricultural SEMs from the SME and
ChiNext boards in China, the empirical analysis was conducted with the multivariate
regression analysis method. The results showed that the venture capital can significantly
improve the profitability and growth ability of enterprises. However, the study was based on
the enterprise growth theory and was based on the technological innovation, profitability,
development capability, and solvency as opposed to this study which was based on the
mobilization theory supported by network theory, dynamic capability theory and pecking
order theories. The study was also based on the business ventures financing, access to

markets, information sharing and business managing skills.

Kimathi (2017) explored how asset-based financing influences the growth of manufacturing

SMEs in Nairobi County. The researcher collected data primarily through structured
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questionnaires targeting manufacturing SMEs in Nairobi County and nearby areas. The
sample was drawn using stratified random sampling and the researcher used descriptive
statistics and inferential statistics, particularly regression analysis for data analysis to evaluate
the relationship between asset-based financing solutions and SME growth indicators. The
finding was that , access to financing, particularly through collateralized loans, plays a

significant role in the expansion of small and medium enterprises (SMEs) in Nairobi.

Namusonge (2014) did a study on how entrepreneurial finance affects the growth of SMEs in
Kenya. The objective of that research was to assess the effect of access to entrepreneurial
finance on the growth of Small and Medium Enterprises in Kenya. A sample of 142 SMEs
was used for the study to represent the entire population. Out of the 142, there were 132
respondents which is 92.96%. Primary data was collected using interview guides, structured
and Semi structured questionnaires which were administered to the owners and managers of
SMEs. Data was analyzed using Statistical Package for Social Sciences (SPSS) version 20.
The study found out that access to entrepreneurial finance has a positive influence on the

growth of SMEs.

Empirical studies consistently show that business financing has a positive and significant
influence on enterprise growth. Prior research by Njama (2017), Alemany and Marti (2017),
Githae (2019), Apuoyo (2020), Kimathi (2017), and Namusonge (2014) demonstrated that
access to finance particularly venture capital, asset-based financing, and entrepreneurial
finance enhances profitability, market expansion, sales growth, employment creation, and
managerial capacity of enterprises. Related studies focusing on women entrepreneurs, such as
Obiamako et al. (2017), further indicate that financing is especially critical during the start-up

and early growth stages. However, most of these studies emphasize formal financing
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mechanisms, urban-based enterprises, and generalized SME contexts, with limited focus on

women-owned enterprises operating under informal or group-based financing models.

Despite the strong evidence linking financing to enterprise growth, notable gaps remain in the
existing literature. Many studies adopt diverse methodological approaches, including
qualitative designs, cross-sectional surveys, or advanced matching techniques, but rarely
apply a positivist descriptive design with representative samples of women-owned enterprises
at the county level. Additionally, previous studies largely overlook table banking practices
and fail to examine the moderating role of government support services in strengthening the
relationship between business financing and enterprise growth. This study addresses these
gaps by focusing on women-owned enterprises in Uasin Gishu County, assessing business
financing through table banking practices, and incorporating government support services as

a moderating variable.

2.2.2 Resource Mobilization and Growth of Enterprises

Audretch & Belitski (2023) conducted a study on resource mobilization and firm growth in
emerging industries. The study used a longitudinal dataset from emerging industries in the
United Kingdom during 2010-2019. The study used three types of firms and examine their
growth and resource mobilization. The findings revealed that effective resource mobilization
significantly influences firm growth in emerging industries, with variations based on firm
type, external environment, and innovation capacity. Firms that secured financial capital,
skilled labor, and technological resources likely experienced higher growth rates, while

startups and SMEs may have faced greater challenges compared to larger firms.
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Zehra (2018) conducted a study to explore resource mobilization among informal
entrepreneurs in Pakistan's event planning industry. The study focused on 15 informal
entrepreneurs operating within Pakistan's event planning industry. The entrepreneurs were
selected to represent the early stages of their ventures, providing insights into the
foundational resource mobilization strategies employed in informal settings. Zehra employed
a qualitative case study approach to explore the resource mobilization activities of informal
entrepreneurs. The data was collected through a combination of Semi-structured interviews,
observation and Secondary documents. This qualitative research method was used to identify,
analyze, and report patterns or themes within data and it enabled the researcher to explore
recurring patterns, concepts, and relationships around how resources were mobilized. The
study revealed that these entrepreneurs engage in collaborative resource mobilization,
leveraging networks to exchange knowledge, materials, and opportunities. This collaborative
approach supports business growth by enhancing resource accessibility and fostering

innovation.

Karami et al. (2024) did a study to examine how small firms in Iran utilized technology
adoption as a strategy to mobilize resources and co-create opportunities in uncertain
environments. Through qualitative case studies and interviews with co-founders or top
managers, the research highlighted the need for adopting new technologies to access and
mobilize social, human, psychological, and financial resources. The data was collected by
conducting Interviews with co-founders or top managers of selected small firms. Purposive
sampling was used to select firms with active engagement in technology adoption. Thematic
analysis of interview transcripts was done. The findings of this study suggest that active
learning and technology adoption play critical roles in resource mobilization, enabling firms

to navigate uncertainty and foster growth.
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Jagongo (2017) conducted a study on factors that affect resource mobilization for growth of
women — owned enterprises. It was based on the socio - economic cognitive entrepreneurial
predisposition, aimed at discerning the complexities between the women entrepreneurship
potentials and environmental constraints to resources for growth of the enterprises. The target
population consisted of women entrepreneurs who had received assistance from the WEDCO
project (3030), in Kisumu and Kakamega counties in Kenya. The sample size was determined
through a multistage sampling process which culminated into 300. Questionnaires, interviews
and observations were used to collect primary data. Data analysis was done by use of Pearson
coefficient of correlation, chi-square tests of independence, analysis of variance. The findings
revealed that education level, management skills, age and marital status had a significant
relationship with the resource propensity amongst the women entrepreneurs. It was also
revealed that environmental factors such as level of market competition; number and quality
of employees, pricing of supplies; proximity to banking facilities; accessibility to
information; economic inflation and physical infrastructures bore significant weight on the

women’s ability to save for the growth of their enterprises.

Empirical literature indicates that effective resource mobilization is a critical driver of
enterprise growth across diverse contexts. Audretch and Belitski (2023) demonstrated, using
longitudinal data from emerging industries in the United Kingdom, that firms able to
mobilize financial, human, and technological resources experience higher growth rates,
although outcomes vary by firm size and environmental conditions. Complementing this,
Zehra (2018) found that informal entrepreneurs in Pakistan relied heavily on collaborative
networks to mobilize resources, thereby enhancing innovation and supporting enterprise

growth. Similarly, Karami et al. (2024) established that technology adoption facilitates access
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to social, human, and financial resources, enabling small firms in uncertain environments to

mobilize resources effectively and sustain growth.

Despite this evidence, gaps remain in the existing research on resource mobilization and
enterprise growth. Most studies adopt qualitative or longitudinal designs, focus on emerging
industries or informal sectors outside Kenya, and do not adequately isolate women-owned
enterprises at the county level. While Jagongo (2017) examined resource mobilization among
women entrepreneurs in Kenya, the study emphasized socio-economic and environmental
determinants rather than structured group-based mechanisms such as table banking.
Moreover, prior studies do not explicitly assess how government support services interact
with resource mobilization to influence enterprise growth. This study therefore addresses
these gaps by examining resource mobilization through table banking practices among
women-owned enterprises in Uasin Gishu County, while incorporating government support

services as a moderating variable.

2.2.3 Information Sharing and Growth of Enterprises

In Iran, a study by Eidizadeh, Salehzadeh, and Chitsaz Esfahani (2017) analyzed the role of
business intelligence, knowledge sharing, and organizational innovation in achieving a
competitive advantage among export companies. The research involved 213 managers and
specialists from various export firms. This study utilized descriptive research design and data
analysis was carried out usingwith Amos software. This study established that companies
with strong business intelligence systems, effective knowledge sharing cultures, and
innovation capabilities were better positioned to achieve a competitive edge in international

markets andcollectively contributed to business growth and sustainability.
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Adewoye, Abimbola, Olusola and Olufunke (2016) conducted a study on the impact of
Information and Communication Technology (ICTs) on the growth of businesses among
women entrepreneurs in South Western Nigeria. A total of 120 women entrepreneurs who
were randomly selected participated in the study and data were analyzed using descriptive
statistics. The findings revealed that the use of ICT has a positive significant effect on women
entrepreneurs however the use of ICT among women entrepreneurs is limited and even the
ones in use are not widely explored and channeled for business development. Nonetheless,
the study had a total of 120 women entrepreneurs who were randomly selected as opposed to

this study which had a target population of 333 respondents who were purposefully selected.

The study by Martin and O'Brien (2023) on enhancing supply chain management through
information Sharing focused on Retailers and Suppliers. The study explored how the sharing
of information between retailers and suppliers could improve supply chain management and,
in turn, boost business performance and profitability and growth. The study used both
qualitative and quantitative data collection methods. Data for this study was collected from
respondents using questionnaires and interview guide. Statistical package for social sciences
(SPSS) analysis program was used to analyze the quantitative data. Quantitative data from
questionnaires was analyzed using descriptive statistics. The outcome of this study was that
Information sharing between retailers and suppliers helps streamline supply chain operations,
reducing inefficiencies and delays. They established that, by sharing data related to inventory
levels, sales trends, and demand forecasts, both parties can better align their operations,
which leads to smoother processes and fewer disruptions and business growth. Martin and
O'Brien (2023) suggested that since their study primarily focused on retailers and suppliers in
a general context, further research could explore how information sharing impacts supply

chain management in specific industries. They also recommended conducting longitudinal
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studies to assess the long-term impact of information sharing on supply chain performance

and business growth.

Nathalia, Werlang and Ricardo (2019) conducted a study on the effects of information
sharing on organizational growth in the service provision sector in Brazil. The study adopted
a descriptive survey research design. The study sample comprised of 162 managers of hotels
and lodging establishments in Santa Catarina, Brazil. The findings revealed that information
sharing has a positive and direct influence on organizational performance among service
provision industry sector in Brazil. However, the study was conducted in Santa Catarina,
Brazil and targeted 162 managers while this study was conducted in Uasin Gishu, Kenya and

targeted 1198 women who own businesses and are in table banking women groups.

Miller and Chang (2021) did a study on Reciprocal Knowledge Sharing and Startup Success
in Biotech Startups. They explored the role of knowledge and information sharing in the
success of biotech business startups. Their study focused on reciprocal relationships between
different stakeholders within the startup ecosystem, such as founders, employees, and
external partners. The finding of this research was that the ability to share knowledge
effectively is linked to strong networks and relationships with external partners, such as
academic institutions, investors, and other firms. These relationships create an ecosystem of
mutual benefit, where knowledge flows freely, supporting not just individual startup growth
but also broader industry advancement. Another significant finding was that Knowledge
sharing within startups is directly tied to resource mobilization, including attracting funding,
skilled labor, and strategic partnerships. Effective communication and knowledge exchange
can help biotech startups position themselves as innovative and capable, which in turn

supports resource acquisition and growth of startup businesses. While the study focused on
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biotech startups, the researchers recommend further exploring how reciprocal knowledge
sharing influences startup success in other sectors. Comparative studies across industries (e.g.
tech, healthcare, or manufacturing) could provide insights into whether the mechanisms and
benefits of knowledge sharing vary by industry. These researchers also recommended for
future research to explore how knowledge sharing needs evolve at different stages of a
startup’s growth. Similarly, information sharing also have positive and significant association
with growth of startups and also has mediating impact. However, the study was conducted in
biotech firms located in Boston as opposed to this study which was conducted in among
women entrepreneurs who are members of Table banking women Groups in Uasin Gishu

County.

Empirical studies consistently demonstrate that information sharing plays a critical role in
enhancing enterprise growth across different sectors and contexts. Eidizadeh et al. (2017)
found that effective knowledge sharing and business intelligence systems significantly
enhance organizational innovation and competitive advantage among export firms in Iran,
thereby contributing to business growth and sustainability. Similarly, Adewoye et al. (2016)
established that the use of ICT for information sharing positively influences the growth of
women-owned businesses in South Western Nigeria, although utilization levels remained
limited. Studies by Nathalia et al. (2019) and Martin and O’Brien (2023) further confirm that
information sharing improves organizational performance and operational efficiency by
facilitating better coordination, reducing inefficiencies, and improving decision-making,

which ultimately supports enterprise growth.

Despite the positive evidence, notable gaps exist in the literature on information sharing and

enterprise growth. Most reviewed studies focus on formal organizations, export firms, supply
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chains, service industries, or technology-intensive startups in developed or non-Kenyan
contexts. Additionally, many studies emphasize organizational or inter-firm information
systems without adequately addressing informal, community-based enterprises such as
women-owned businesses operating through table banking groups. Methodologically, prior
studies employ diverse designs and relatively smaller or sector-specific samples, with limited
attention to county-level dynamics in Kenya. Furthermore, existing literature rarely examines
the moderating role of government support services in the relationship between information
sharing and enterprise growth. This study therefore addresses these gaps by examining
information sharing practices within table banking groups and their effect on the growth of
women-owned enterprises in Uasin Gishu County, while incorporating government support

services as a moderating variable

2.2.4 Business Managing skills and Growth of Enterprises

Siddiqui (2024) conducted a study to establish the entrepreneurial proficiency, financial
knowledge, and sustainable growth of businesses while examining the mediating role of
business resilience among Indian Entrepreneurs. The study gathered data from 275 Indian
small business owners using an offline questionnaire. The study found that resilience and
entrepreneurial growth are positively impacted by financial knowledge. Business resilience
and sustainable growth of Indian SMEs were significantly being enhanced by entrepreneurial

competencies.

Kelantan., Terengganu., Malaysia, Sidek, & Mohamad, (2014) conducted a research on the
Managerial Competencies and Small Business Growth: Empirical Evidence. This study was
done in Malaysia. The research approach employed was quantitative and the data was

analyzed using Structural Equation Modeling (SEM). The study established that managerial
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competencies, encompassing technical, generic, and conceptual skills, positively and

significantly impacted small business growth.

Jongwe., Ladzani., & Seeletse, (2015) did a research in Masvingo City, Zimbabwe on the
effect of managerial skills on the growth of small and medium enterprises ( SME) . They
employed quantitative research design. The findings indicated that effective leadership,
encompassing skills such as communication, decision-making, and delegation, is closely tied

to SME growth.

Nambira & Namene (2020) conducted a research in Namibia on empirical evidence on the
perceptions of MSMEs entrepreneurs on operational management knowledge, skills, and
business growth.The target population was selected from a total of 16 MSMEs, 29 employees
and 15 customers located in the Otjomuise residential area of Windhoek, Namibia. The study
employed quantitative research method, utilizing a survey design to collect data from the
population. The study found that MSMEs entrepreneurs perceived customer service,

marketing, and financial management skills as crucial for business growth.

Nkwinika & Obokoh (2024) did a study in South Africa on the business skills, corporate
governance, and competitiveness of small businesses in South Africa. They defined business
competitiveness as business growth. The study collected data from 462,972 small business
owners and business managers in South Africa. The study revealed that small businesses’
competitiveness and growth in their early years of operation are interdependent on good
managerial skills and governance practices such as strategy, risks, and stakeholder

interactions.
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A study by Muneria and Otinga (2019) examined the influence of financial literacy and
working capital management on the financial growth of small business enterprises in
Kakamega County, Kenya. study sought to investigate the influence of financial literacy and
working capital management on financial growth of small business enterprises in Kakamega
County, Kenya. The study used descriptive survey design. The study targeted 319 small
business enterprises operating in a formalized organizational structure in Kakamega County,
Kenya. The study used structured questionnaire as the main research. Statistical Package for
Social Sciences (SPSS) version 24 was used in data analysis. The research found that both
financial literacy and effective working capital management are significant predictors of

financial growth, highlighting the importance of financial education for business owners.

Kamauru (2022) did a research on entrepreneurial and business management skills
development and growth of micro, small, and medium enterprises in Nairobi, Kenya.The
study targeted micro, small, and medium enterprises (MSMEs) operating in various sectors
within Nairobi City County and a sample of 380 MSMEs was selected from the target
population. The study employed a simple random sampling technique to select the sample
from the total population of 36,673 MSMEs in Nairobi City County. The collected data were
analyzed using Pearson’s correlation analysis to determine the relationship between
entrepreneurial and business management skills development and the growth of MSMEs in
Nairobi County. The study found that both entrepreneurial and business management skills
development had a positive and statistically significant relationship with the growth of

MSME:s in Nairobi County.

Another research in Kenya by Mwangi et al. (2024) did a study on the moderating effect of

business networking skills on relationship between entrepreneurial orientation and the growth
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of youth-owned enterprises in Kenya. The study targeted 55,300 small and medium
enterprises (SMEs) owned by youth across seven counties in Kenya, with a sample size of
397 SMEs selected using stratified sampling. The study found that business networking
skills, including communication, coordination, and relationship skills, positively moderated
the relationship between entrepreneurial orientation and the growth of youth-owned

enterprises in Kenya.

Empirical literature provides strong evidence that business management skills significantly
influence enterprise growth across different contexts. Siddiqui (2024) established that
entrepreneurial competencies and financial knowledge enhance business resilience and
sustainable growth among Indian SMEs. Similarly, Sidek and Mohamad (2014) in Malaysia
and Jongwe et al. (2015) in Zimbabwe found that managerial competencies such as technical,
conceptual, leadership, communication, and decision-making skills positively and
significantly contribute to the growth of small businesses. Related studies by Nambira and
Namene (2020) and Nkwinika and Obokoh (2024) further demonstrate that operational
management, customer service, financial management, and governance-related skills are
critical determinants of business competitiveness and growth, particularly during the early

stages of enterprise development.

Despite these findings, existing studies reveal notable gaps in scope and context. Most prior
research focuses on SMEs, MSMEs, or youth-owned enterprises in diverse international and
urban settings, with limited attention to women-owned enterprises operating within informal
or semi-formal group-based financing arrangements. Kenyan studies by Muneria and Otinga
(2019), Kamauru (2022), and Mwangi et al. (2024) affirm the importance of financial

literacy, management skills, and networking competencies for enterprise growth but do not
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specifically examine women entrepreneurs engaged in table banking practices. Additionally,
few studies integrate government support services as a moderating factor in the relationship
between managerial skills and enterprise growth. This study therefore addresses these gaps
by examining how business management skills influence the growth of women-owned
enterprises within table banking groups in Uasin Gishu County, while considering the

moderating role of government support services.

2.2.5 Government support services and Growth of Enterprises

Many countries have come up with policies to support the growth and stabilization of
enterprises though most enterprises have high chances of failing especially within the first
two years of starting business (Kamunge, Njeru and Tirimba, 2014). According to Oduru
(2017), entrepreneurship thrives where there is an enabling business environment which
comprise of bureaucracy, stable climate in terms of policy, friendly trade and government
support services, tight credit and monetary policies, among others. Government regulation is
one of the government support services, it is restrictions and controls put by the government

in terms of policies to support businesses.

Galian & Padron, (2019) did a study on the effect of government financial support on the
growth of innovative small businesses in Spain. The researchers specifically focused on how
government financial support programs such as subsidies, grants, and tax incentives that
impacted the growth of innovative small businesses in Spain. They analyze the effectiveness
of these government programs in promoting innovation and business growth, particularly for
small and medium-sized enterprises (SMEs). The study found that targeted financial support
from the government, particularly for innovation, helps small businesses scale up and enter

new markets. The study utilized a survey questionnaire to gather primary data from small
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business owners or managers. The survey was designed to collect information on their
experiences with government financial support programs and its effects on their businesses,
particularly with regard to innovation and growth. This study structured interview with open-
ended questions on the target population in Spain to collect data while this current study used
structured questionnaire to collect the primary data desirable for the study among the women

entrepreneurs in Uasin-Gishu County- Kenya.

Kaya (2019) explored the effects of state and local government support on entrepreneurial
activity and firm growth across U.S. states. The research indicated that higher levels of
government support are associated with increased firm growth and optimism among business
owners, underscoring the significance of both financial and non-financial assistance. The
research utilized data from the 2013 "United States Small Business Friendliness Survey"
conducted by the Kauffman Foundation and Thumbtack.com, which gathered perceptions of
small business owners regarding government support. Kaya employed the Mann-Whitney-
Wilcoxon test to compare groups. Kaya’s analysis indicated a positive correlation between
government support and entrepreneurial activity. States with higher perceived government
support had more entrepreneurial activity, and entrepreneurs reported higher levels of growth
and optimism. The analysis revealed that states with supportive policies saw greater firm

growth and higher levels of satisfaction among entrepreneurs.

Ismail and Othman (2015) assessed the impact of government support programs on business
growth among SMEs in Malacca- Malaysia. A sample of 118 SMEs in Malacca was surveyed
using a structured questionnaire and the primary data was collected through self-administered
questionnaires. The collected data was analyzed using descriptive statistics to summarize the

responses. The study revealed that marketing assistance, in particular, positively influences
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business growth, highlighting the critical role of targeted government support services in

enhancing SME performance.

Simiyu, Namusonge and Sakwa (2019) conducted a study on the effect of government
support services on the growth of entrepreneurial women micro and small enterprises in
Trans Nzoia County, Kenya.Questionnaires, interview schedules and observation methods
were used to collect data from 170 sampled women group. Data was summarized and
analyzed using frequency distribution, mean, correlation analysis, Analysis of Variance
(ANOVA) and linear regression analysis. The study found out that Government policy and
regulations had statistically insignificant relationship with growth of women enterprises.
However, the study used Questionnaires, interview schedules and observation methods were
used to collect data from 170 sampled women group while this study only used

questionnaires.

Mwangemi and Mung’atu(2017) did a paper on The Influence of Access to Finance and
Government Policies on the growth of Small and Micro-Enterprises ( SMEs) in Kenya. The
paper sought to determine influence of access to finance and government policies on the growth
SMEs in Kenya. The research design employed in this study was the descriptive cross-sectional
design that used a purposive survey. The study targeted SMEs situated in Nairobi City and
operating in four sub-sectors of the economy namely: transportation and storage;
accommodation and services activities; information and communication; financial and insurance
activities; and professional, scientific and technical activities. A total of 395 SMEs were
sampled using stratified technique and response rate registered in that study was was 88.1%.
Primary data were collected through questionnaires administered on owners and managers of

SMEs by the researcher by way of structured interviews. SPSS was used to analyze the data.
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The study found that while access to finance is a critical factor, government policies had a
less significant impact on SME growth, suggesting a need for more effective policy

interventions.

Nyangweso and Wambua (2019) examined the influence of business support services on the
growth of youth-owned enterprises benefiting from the Uwezo Fund in Kitui County. The
researchers used structured self-administered questionnaires to collect primary data. The
questionnaires targeted youth-owned enterprises that had received funding through the
Uwezo Fund in Kitui County, Kenya. The collected data was analyzed using descriptive
statistics like frequencies, percentages and means to summarize the responses. Inferential
statistics on the other hand was used to test the relationship between variables, that is
business support services and the growth of youth enterprises. The research found that access
to interest-free loans, business development services, mentorship, and market access
significantly contributed to the growth of these enterprises. The study focused on youth-
owned enterprises in Kitui County that benefited from the Uwezo Fund during the 2016/2017
financial year. Total target population: 501 youth enterprise groups that had received funding.
The Sample size was 100 youth groups while the Sampling technique applied was stratified
random sampling which ensured representation across the different sub-counties within Kitui.
The study highlighted that such support services are crucial in overcoming challenges faced

by youth entrepreneurs, such as inadequate skills and limited access to credit..

2.3 Summary of Research Gaps

Several studies have been conducted on the effects of business financing and growth of
enterprise, for instance, Junjuan and Zheng (2020) conducted a study on the impact of

financing on the growth of small- and medium-sized enterprises in Agri-food industry in
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China. However, the study was based on the enterprise growth theory and was based on the
technological innovation, profitability, development capability, and solvency as opposed to
this study which was based on the mobilization theory supported by network theory, dynamic
capability theory and pecking order theories. This study was also be based on the business
ventures financing, access to markets, information sharing and business managing skills.
Fowewe (2017) conducted an empirical investigation of the effects of access to finance on the
growth of firms in African countries. The study used data for 10,888 firms across 30 African
countries. However, the study was conducted in 30 African countries and focused on the
growth of firms as opposed to this study which was conducted in Uasin Gishu County

specifically, focusing on the growth of women owned enterprises.

Some of the study focusing on business financing and enterprise growth used different types
of research design other than descriptive research design which was applied in the current
study. For instance, Okello, Ntayi, Munene & Malinga (2017) while conducting to determine
whether financial literacy moderates the relationship between access to finance and growth of
enterprises in a developing economy like Uganda, used a cross-sectional research design.
Obiamako, Ezeaku, Igwemeka & Okeke (2017) study was qualitative in nature and adopted
an interpretive research design which employed in-depth interviews with mainly well-
informed women entrepreneurs in Enugu Metropolis, South-Eastern Nigeria. Githae (2019)
study on the impact of venture capital on the growth of small and medium enterprises in
Nairobi County, applied a cross-sectional research design. Njama (2017) study on the effect
of financing on the growth of small and medium-sized enterprises in Kenya, adopted a

descriptive cross sectional research design.
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Researchers who focused resource mobilization and growth of enterprises were conducted in
different countries and adopted different methodologies aside those used in the current study.
For instance, Shuja & Abbasi (2015) focused on the effect of resource mobilization on the
business continuity management practices in bank in Pakistan. However, the study was
conducted in the banking sector in Pakistan while this study was conducted in women
enterprises business in Uasin Gishu County, Kenya.Wujung, Aziseh & Isiah (2016) while
focusing on the effect of domestic resource mobilization on the economic growth of
Cameroon used an Ex post facto research design, the current study used a descriptive

research design.

Most of the studies on information sharing and growth of enterprise were conducted in high
and middle income countries as opposed to the current study which was conducted in a law
income country. For instance, Nathalia, Werlang and Ricardo (2019) focused on effects of
information sharing on organizational performance in the service provision sector in Brazil.
Coémleka and Kitapg and Ozsahind (2016) focused on effects of information sharing on firm’s
innovative performance in Turkey. Yang (2016) focused on the impact of information sharing
on organizational performance of tourist hotels in Taiwan. Somjail & Jermsittiparsert (2019)
focused on the information sharing in the relationship of supply chain capabilities and

business performance among the firms of Thailand.

Some of the studies that focused on the business managing skills and growth of enterprises,
such as Mayuran (2016) study was focused on the impact of entrepreneurship training on
performance of small enterprises in Jaffna District Sri Lanka. However, the study was
conducted in Jaftna District Sri Lanka hence the findings may not be replicated in the current

study which was conducted in Kenya, particularly Table banking and growth of women
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enterprises in Usain Gishu County. Idris, Saridikasi, and Stewart (2020) conducted a study on
the effect of training on performance of enterprises among large-scale data companies in UK.
However, the study was conducted in UK, thus the government support services of UK and
Kenya differs, and thus the findings may not be applicable in the Kenyan context. Nganu
(2018) did a study on the entrepreneurship training and performance of small and micro
enterprises in information communication technology sector in Nairobi City County, Kenya.
However, the study adopted mixed method research design to collect qualitative and
quantitative data. The target population for this study was 273 small and micro enterprises as
opposed to the current study which adopted the positivism approach, descriptive research

design with a target population of 1198 women groups.
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Table 2.1

Summary of Research Gaps

Author (s)

Focus of the Study

Findings of the Study

Gaps of the Study

How to address the Gaps

Njama (2017)

Effect of financing on the

growth of small and
medium-sized enterprises

in Kenya.

The study found out that there was

a positive and  significant
relationship between growth in
enterprises and venture capital
financing. The study concluded
that the effect of venture capital on
and

growth of SME is real

practical, and that increased

venture capital financing improves

enterprises credit rating

The study adopted a

cross sectional research

design and stratified
and purposive
sampling.

The current study adopted a

descriptive research design and

Israel  (1992) formula

determine the sample size.

to
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Alemany & | Impact of financing on | The study foundout the positive | However, the study | The current study  used
Marti (2017) enterprises growth and | and significant association | applied matching | descriptive research design and
development in Ghana between venture capital financing | methods by combining | simple and multiple regression
and enterprises with regards to | PSM-DiD estimation to | analysis to  establish  the
increased employment and sales | compare venture backed | relationship ~ while  Pearson
growth enterprises which received | enterprises with non- | coefficient was used to test the
venture capital financing | venture backed | strength of the relationship
experience better performance in | enterprises. between independent and
terms of sales and employment dependent variable.
growth.
Okezie and | Effect of accessibility of | The regression result showed that | Nonetheless, the study | The current study focused on
Igwebuike finance on the growth of | business experience, membership | focused on the business | business ventures financing,
(2017) women entrepreneurs in | of cooperative society, source of | experience, membership | access to markets, information

Abia State, Nigeria.

credit and educational

qualification were positive and

of cooperative society,

source of credit and

sharing and business managing

skills.
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significantly  related to  the | educational

accessibility of finance while type | qualification

of business ownership and interest

rates were negatively and

significantly affected women‘s

access to finance at different levels
Obiamako, Financial literacy and | The results indicates that financial | However, the study | The current study adopted the
Ezeaku, access for women | literacy was a critical factor in the | adopted an interpretive | positivism approach, descriptive
Igwemeka & | entrepreneurs in Nigeria. | growth of women-owned business, | research design, | research design and the sample
Okeke (2017) this is found especially in the | employed in-depth | size was determined using Israel

business start-up | interviews and | (1992) formula.

phase.Furthermore, the analysis | purposeful sampling

revealed that revealed that | approach.

financial skill is critical to the

growth and smooth operation of
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female-owned business.

Mwangi, Makau, | Impact of financing on | The study concluded that | However, the study was | The current study focused on the

& Kosimbei | the performance of non- | increased financial leverage had a | conducted among the | growth of women enterprises
(2018) financial companies listed | negative effect on performance of | firms listed in the NSE | financed through table banking
on the NSE non-financial companies listed on | which are big | in Uasin Gishu County.
the NSE. companies as compared

to the current study
which focused on Table

Banking.
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Apuoyo (2020)

Venture capital financing

and growth of small and

medium enterprises in
Nairobi  city  county,
Kenya

The study found that the more the
cost of venture capital was used
the higher the growth realized by
enterprises. This was because cost
of venture capital was found to be
responsible for the development of
technical and management skills
critical for the internal operation
of the business, development of
customer focused strategies and
this immensely contributed to

growth of the enterprises.

However, the used a
stratified simple random
sampling

design

technique.

This  study

employed Israel

(1992) formula to determine the

sample size for the study

Junjuan and

Zheng (2020)

Impact of financing on
the growth of small- and

medium-sized enterprises

The results showed that the

venture capital can significantly

improve the profitability and

However, the study was
based on the enterprise

growth theory and was

The study
mobilization

network

was based on the
theory supported by

theory, dynamic
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in Agri-food industry in | growth ability of enterprises. based on the | capability theory and pecking
China technological order theories. The study was
innovation, also be based on the business
profitability, ventures financing, access to
development capability | markets, information sharing and
solvency. business managing skills
Wujung, Aziseh | Effect  of  domestic | The results show that there is a | However, the study | The current study was be carried
& Isiah (2016) resource mobilization on | positive and significant | used ex post facto | out using descriptive research

the economic growth of

Cameroon

relationship between the various
sources of domestic resources and

economic growth in Cameroon.

research design was

employed in the study.

design.
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Harriet (2014) Role of women in | The finding was that the level of | However, the study | The current study adopted the
reducing household | education determine the kind of | adopted a mix of | positivism approach, descriptive
poverty in Ghana engagement and business women | qualitative and | research design

operate and subsequently their | quantitative = methods
input in poverty alleviation. | with survey strategy.
Improvement in the educational

levels of women and information

sharing in the country would

ensure that they find themselves in

more financially rewarding jobs

Comleka  and | Investigate the effects of | The analyzed results revealed that | However, the study was | This study was conducted in

Kitapg and | information sharing on | knowledge utilization affects firm | conducted in Turkey | Uasin Gishu and with focus on

Ozsahind (2016) | firm’s innovative | innovative performance positively. | and focused on senior | Table banking Groups and
performance managers. growth of women enterprises
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Ouma and

Kombo (2016)

Effect of information

sharing on organizational
performance of food
manufacturing firms in

Nairobi County, Kenya

The study results revealed that

there was a positive and

significant relationship between
and

information sharing

organizational performance.

However, the study had
a target population of

87 food manufacturing

firms from Nairobi
County and
disproportionate

stratified random

sampling method to
identify a sample of 71

firms.

This study targeted population of

1198 women groups and used

Israel (1992) formula to get
sample size of 333 women
enterprises.
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2.4 Conceptual Framework

Figure 2.1
Conceptual Framework
Independent Variable
Table Banking Practices
Business Financing
e Amounts and source of -capital
e Rate of savings deposit
e Loan use and Investment
e Source of loan
e Collateral Requirement
e Loan mode of payment
e Group fund

HO,

HO;

Resource Mobilization
e  Group Contribution
Group membership
Frequency of fund contribution
Source of Loans
Lenders preference

Dependent Variable

Growth of women Enterprises
e Increased income

Information Sharing

e Group Platform
Forums of sharing information
Access to new information
Individual networks formed
Group Connection
Participation in shared programs
Promotes Learning
Governance

HO;

Developing Managerial skills
e Business accounting and book
keeping
e Business Planning

Communication and customer
care

Creativity and Innovation
Inter-Organizational networking
Business development skills
Saving skills

Source: Author (2023)

HO4
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Change in sales
Change in Asset base
Territorial expansion

Government Support Services

Government taxation incentives
Business Friendly Taxation laws
Favourable trade policies

Friendly monitory policies
Capacity building, Education and
training programs

Moderating Variable




In this study, the independent variables are the table banking practices while the dependent
variable is the growth of women enterprises. The moderating factor being government
support services. When all the table banking practices namely: Venture financing, access to
new markets, information sharing and business managing skills are in place and are well
regulated by the government, it creates and environment that fosters the growth of enterprises

in terms of profits, sales revenue and market share among others.
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CHAPTER THREE

RESEARCH METHODOLOGY

3.1 Research Philosophy

The study adopted the positivism research philosophy, which was appropriate for examining
the causal relationships between table banking practices and the growth of women-owned
enterprises, while also assessing the moderating role of government support services.
Positivism is a philosophical stance that assumes reality is objective and can be observed,
measured, and quantified through empirical investigation; it rests on the premise that
knowledge is generated from observable phenomena and that relationships among variables
can be tested statistically (Saunders et al., 2019). Positivism aligns with structured,
quantitative research designs that use hypotheses and numerical data to test relationships,
making it suitable for this study, which involved hypothesis testing on how business
financing, resource mobilization, information sharing, and managerial skills influence
enterprise growth and how government support services moderate these effects (Saunders et

al., 2019).

Under positivism, the researcher remained detached and impartial, ensuring that findings
were based on objective data rather than subjective interpretation, and this philosophical
stance enabled the use of structured questionnaires and statistical analysis to produce
generalizable and evidence-based conclusions (Saunders et al., 2019). Furthermore, recent
developments in research philosophy recognize that positivism continues to be relevant for
studies that aim to explain causal effects using large, measurable datasets, particularly when

the focus is on determining how and to what extent specific variables interact to influence an
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outcome (Saunders et al., 2019; positivist paradigm literature). By adopting positivism, the
study ensured that theoretical assumptions, measurement procedures, and hypothesis testing
were objectively grounded, facilitating rigorous analysis of the relationships among the study

variables.

3.2 Research Design

Kothari (2012) defines a research design as the arrangement of conditions for collection and
review of data in a manner which is aimed at integrating relevance to the research drive. The
study adopted causal explanatory research design for establishing cause-and-effect
relationships between variable. This design was considered suitable because it allowed the
researcher to examine the influence of table banking practices business financing, resource
mobilization, information sharing, and managerial skills on the growth of women-owned

enterprises, while also assessing the moderating role of government support services.

Causal research design was reported to go beyond mere description by explaining why
changes in independent variables lead to changes in the dependent variable and how
interactions among variables occur. Previous studies have indicated that causal (explanatory)
designs are particularly useful in quantitative research where the aim is to test theoretical
linkages and provide evidence for policy and practice. In the context of this study, the design
enabled the researcher to determine the direction and strength of relationships among clearly
defined and measurable variables, ensuring that the interaction effects of government support

services on enterprise growth were appropriately captured and analyzed.
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3.3 Study Area

The study was conducted among women-owned enterprises located in Uasin Gishu County,
situated in the former Rift Valley Province of Kenya, approximately 319 kilometers from the
capital city, Nairobi, and about 200 kilometers from Kisii University. The county shares
borders with Trans-Nzoia County to the north, Elgeyo-Marakwet and Baringo counties to the
east, Kericho County to the south, Nandi County to the south-west, and Kakamega County to
the west. Uasin Gishu is administratively divided into six sub-counties: Turbo (six wards),
Kesses (four wards), Moiben (five wards), Kapseret (five wards), Ainabkoi, and Soy (seven

wards).

The county was selected for this study because it hosts a high concentration of women-owned
enterprises that actively participate in table banking activities, making it an ideal location to
assess the relationship between table banking practices and enterprise growth. The Joyful
Women Organization (JOYWO), a nationwide initiative promoting table banking for
women’s economic empowerment, has a strong presence in Uasin Gishu, mobilizing
thousands of women into groups that provide access to business financing, facilitate resource
mobilization, enhance information sharing, and develop managerial skills. The study focused
on these enterprises to examine how table banking practices, in conjunction with government
support services, influence their growth and sustainability. By concentrating on women-
owned enterprises within the county, the study was able to generate insights that are directly

relevant to local entrepreneurship development, financial inclusion, and policy formulation.
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3.4 Target Population

Target population is a cluster of people or elements which have one common interest. Kombo
& Tropm, (2006). Target population was drawn from the women business owners who are
also member of table banking groups within the 6 Sub-Counties in Uasin Gishu County. The
unit of analysis were women enterprises who have received funding from Table banking from
six sub-counties in Uasin Gishu County. The unit of observation was 1198 women owned

enterprise courtesy of Table banking from six sub-counties in Uasin Gishu County.

Table 3.1
Target Population
Sub-county Women Enterprises
1. Turbo 199
2. Kesses 257
3. Moiben 202
4. Kapseret; 186
5. Ainabkoi 173
6. Soy 181
Total 1198

Source: Joyful Women Organization (2023)
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3.5 Sampling Design

3.5.1 Sample Size

After determining the overall sample size using Israel’s (1992) formula, the study employed
proportionate stratified sampling to allocate the sample across the six sub-counties in Uasin
Gishu County, as presented in Table 3.2. Each sub-county was treated as a stratum to ensure
adequate representation of women-owned enterprises participating in table banking groups.
The sample from each sub-county was determined proportionately based on the number of
women-owned enterprises in that sub-county relative to the total population of 1,198

enterprises

n =N?

1 +N (e)?
Where: n = Sample size,
N = Population size= 1198
e = Level of precision.= 0.05 or 5%

n=1198

1+ 1198 (0.05)°
n=1198

1+2.995
n = 299.87 rounding off to 300 Women Enterprises
Providing for non-response 10% (Martinez, 2014)

Therefore, the sample size became 333 Women Enterprises
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Table 3.2

Sample Size
Sub- Number of Calculating Sample Sample group from each
county Women size¢ from sub- Sub-County/Unit of
Enterprises counties analysis

Turbo 199 (199/1198)x333 55

Kesses 257 (257/1198)x333 71

Moiben 202 (202/1198)x333 56

Kapseret 186 (186/1198)x333 52

Ainabkoi 173 (173/1198)x333 48

Soy 181 (181/1198)x333 51

Total 1198 333

Source: Researcher, (2023)

3.5.2 Sampling Frame

According to Teddlie and Yu (2007), sampling frame is the list of elements from which the
sample is actually drawn. Sampling frame consists of a list of items from which the sample is
to be drawn. It’s a group of components that a researcher can use to select a sample from the
population. The sample frame was 1198 enterprise owners who are members of table banking

groups in Uasin Gishu County.

71



3.5.3 Sampling Procedure

Sampling procedure refers to the process of selecting a representative subset of elements
from the population to obtain information that can be generalized to the entire population
(Sekaran & Bougie, 2019). In this study, a stratified sampling procedure was adopted to
ensure that all sub-counties in Uasin Gishu County were proportionately represented. The
population of women-owned enterprises was first stratified by sub-county, creating six strata
corresponding to Turbo, Kesses, Moiben, Kapseret, Ainabkoi, and Soy. This stratification
was necessary because the number of women-owned enterprises varied across sub-counties,
and it ensured that the sample accurately reflected the distribution of enterprises across the

county.

After stratification, proportionate sampling was applied to determine the number of
respondents from each sub-county, based on the size of the population within each stratum.
This approach ensured that larger sub-counties contributed more respondents to the sample
while smaller sub-counties contributed fewer, maintaining representativeness and reducing
sampling bias. Following the proportional allocation, simple random sampling was used
within each stratum to select individual respondents. This method ensured that every
enterprise in each sub-county had an equal chance of being selected, enhancing the

objectivity and reliability of the sample.

In total, the study targeted 330 women-owned enterprises across the six sub-counties, with
the sample size determined using Israel’s (1992) formula for finite populations. The sampling
procedure was designed to produce a sample that was both representative and adequate for
generalizing the findings to all women-owned enterprises in Uasin Gishu County, thereby

strengthening the validity and reliability of the study conclusions.
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3.6 Data Collection

Data collection method can be defined as the systematic process used by the researcher to
collect either primary or secondary data for a study (Mofolo-Mbokane, 2011).The importance
of data in research cannot be overemphasized.lt holds key to the hidden meaning of
information being analyzed. Data collection methods are techniques of collecting data that is
relevant to the research. The study used primary data which was collected from respondents

through self-structured questionnaires.

3.6.1 Instrumentation

Primary data for the study was collected using a self-constructed structured questionnaire,
which was specifically designed to capture information on table banking practices,
government support services, and the growth of women-owned enterprises in Uasin Gishu
County. The questionnaire was developed by the researcher to ensure that all items were
contextually relevant and aligned with the objectives of the study. While some questions were
informed by existing literature, they were adapted and tailored to the unique dynamics of
women-owned enterprises participating in table banking groups, ensuring both content

validity and contextual appropriateness.

The questionnaire was divided into four sections, each addressing a distinct aspect of the
study. Part A focused on the background information of the respondents and their enterprises.
This included demographic characteristics such as age, education level, and years of business
operation, as well as enterprise-related factors such as type of business and membership in

table banking groups. Collecting this information was essential for contextualizing the

73



responses and assessing how personal and enterprise characteristics might influence

perceptions and business growth outcomes.

Part B examined business financing and assessed the extent to which table banking
contributed to financial access, credit availability, and investment in business expansion.
Respondents were asked to indicate their experiences with borrowing, savings, and the use of
pooled funds to support enterprise activities. Part C focused on resource mobilization and
information sharing, exploring how group interactions facilitated access to resources,
improved decision-making, and provided guidance on business operations. This section
captured the social and operational mechanisms of table banking that influence enterprise

growth.

Part D addressed the development of managerial skills among group members and the role of
government support services in moderating the effects of table banking practices on
enterprise growth. It assessed training, mentoring, business planning, and access to
government programs or incentives. This section was critical for understanding how both

internal capacities and external support influence business performance.

All items in the questionnaire employed a five-point Likert scale, ranging from 1 (Strongly
Disagree) to 5 (Strongly Agree), to capture the degree of agreement or experience with each
statement. The self-constructed nature of the questionnaire allowed the researcher to directly
measure the variables of interest and ensure that all sections contributed meaningfully to the
study objectives. Overall, the questionnaire structure was designed to provide comprehensive,
reliable, and contextually relevant data for examining the relationships among table banking

practices, government support services, and the growth of women-owned enterprises.
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3.6.1.1 Validity Test

The validity of a research instrument refers to the extent to which it accurately measures the
phenomenon under study (Mugenda & Mugenda, 2012). In this study, several types of
validity were assessed to ensure that the questionnaire produced reliable and meaningful data.
Face validity was assessed first because it is the simplest and most intuitive form of
validation. The purpose was to ensure that the items in the questionnaire appeared clear,
relevant, and understandable to respondents. This was achieved by reviewing the items for
clarity, relevance, and appropriateness, seeking feedback from experts in entrepreneurship
and microfinance, and piloting the instrument with a small sample of women-owned
enterprises in Nakuru County. Feedback from both experts and pilot participants was used to
revise ambiguous or unclear items, ensuring that the questions were easily interpreted and

reflected the intended constructs.

Content validity was conducted to ensure that the questionnaire comprehensively covered all
aspects of the study variables. Experts in entrepreneurship, microfinance, and table banking
were engaged to review each item for relevance, coverage, and alignment with the research
objectives. A content validity index (CVI) was computed by calculating the proportion of
items rated as relevant by the experts. Items with a CVI of 0.78 or higher were considered
acceptable (Lynn, 1986). Based on this process, items that were rated as less relevant were

either revised or removed.

Construct validity was evaluated to determine whether the instrument accurately reflected the
theoretical constructs underlying the study. This was tested using exploratory factor analysis
(EFA), which assessed the degree to which questionnaire items loaded onto their intended

factors representing business financing, resource mobilization, information sharing,
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managerial skills, and enterprise growth. Factor loadings of 0.5 or higher were considered
acceptable, indicating that the items were strongly associated with the intended constructs
(Hair et al., 2021). The Kaiser-Meyer-Olkin (KMO) measure of sampling adequacy and
Bartlett’s test of sphericity were also used to confirm the suitability of the data for factor
analysis. KMO values above 0.6 and significant Bartlett’s tests (p < 0.05) indicated that the

data were appropriate for construct validation.

Criterion validity was assessed to ensure that the instrument aligned with established
benchmarks and could predict related outcomes. In this study, criterion validity was
examined by comparing the responses on the pilot questionnaire to previously validated
measures of business growth and financial inclusion outcomes reported in literature. The
strength of the correlation between the instrument scores and the established criterion was
evaluated using Pearson’s correlation coefficient, with values of 0.7 or higher considered
indicative of strong criterion validity (Cohen et al., 2013). Items that demonstrated weak
correlations were revised to better align with the intended outcomes. By systematically
assessing face, content, construct, and criterion validity, the study ensured that the
questionnaire accurately, reliably, and comprehensively measured the key variables,

providing a solid foundation for subsequent data analysis.

3.6.1.2 Reliability Test

Reliability refers to the extent to which a research instrument produces consistent and stable
results when administered repeatedly under similar conditions (Kothari, 2012). A reliable
instrument ensures that the observed variations in responses are due to actual differences in
the phenomenon being studied rather than errors in measurement. In this study, reliability

was enhanced through pre-testing (pilot testing) the questionnaire with a sample of 33
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respondents from 11 women-owned enterprises in Nakuru County, which was not included in
the main study. This sample represented approximately 10% of the total target population, in

line with recommendations by Polit and Beck (2012) for pilot studies.

The Cronbach’s alpha coefficient was used to test reliability because it is the most widely
recognized measure for assessing internal consistency of items within a scale. Cronbach’s
alpha evaluates how closely related the set of items are in measuring a single construct, which
is particularly important for Likert-scale questionnaires where multiple items assess the same
variable (Hair et al., 2021). In this study, reliability was calculated for each of the key
constructs: business financing, resource mobilization, information sharing, managerial skills,

government support services, and growth of women-owned enterprises.

A threshold of 0.70 or higher was set for Cronbach’s alpha, as suggested by Kothari (2012),
indicating acceptable internal consistency for social science research. Constructs with alpha
values above 0.70 were considered reliable, implying that the items consistently measured the
intended variables. If any construct had scored below the threshold, the items would have
been reviewed and revised to improve consistency. The results of the pilot test confirmed that
all constructs exceeded the 0.70 benchmark, demonstrating that the questionnaire was reliable
and suitable for use in the main study, thereby minimizing measurement error and enhancing

the validity of subsequent statistical analyses.

3.6.2 Data Collection Procedures

The researcher first sought permission from the University to go out and collect data in form
of introduction letter. After being granted the permission, the researcher then applied for

authorization from National Commission for Science, Technology and Innovations
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(NACOSTI) to collect data from registered women business owners selected from table
banking women groups in Uasin Gishu County. Both the introduction letter from the
university and research permit from NACOSTI clearly outlined the name of the researcher
and the purpose for the study. With NACOSTI permit the researcher proceeded to visit the

registered women groups in Usain Gishu, county Kenya for introduction.

During this introductory visit, the researcher informed the social service staff in charge of the
groups in the sub-counties who then communicated to the group members of the proposed
study groups. The social worker then booked an appointment for data collection from the
women who own enterprises in those groups. On the scheduled dates, the researcher visited
the respondents at their respective meeting places with the printed questions for distribution.
The researcher then issued the questionnaires to the study respondents which were collected
after two weeks. This time allocated to the respondents to fill in the questionnaires was meant

to improve the response rate which was desired in this study.

3.7 Data Analysis and Presentation

The data that was gathered in this study was quantitative in nature. Quantitative data was
analyzed by utilization of Statistical Package for Social Sciences (SPSS) version 21.
According to Cooper and Schindler (2015), data analysis involves systematically applying
statistical or logical techniques to describe, summarize, and evaluate data. Data analysis
comprises of cutting the acquired information into a manageable size, coming up with
summaries, looking for patterns and applying statistical techniques. Descriptive and
inferential statistics was employed in the study.Descriptive statistics involved the use of
percentages, frequencies, measures of central tendencies (mean) and measures of dispersion

(standard deviation). Inferential statistics involved the use of correlation and regression
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analysis. Correlation analysis was used to establish the existence of a relationship while

regression was used to determine the effect of independent variables on the dependent

variable

Y=Bo+PiX1+€.eeiiiiiiininiinnn. Objective 1.
Y=Bo+PaXot€.eevriiiiiiiinnn.. Objective 2.
Y=Bo+B3X3t€.eevriiiiiiniiann.... Objective 3.

Y=o+ PaXat € .covriiiiiiiiin.n. Objective 4.

Y =Bo+Pix1+PoX2+P3X3 T PaXa T €evvvinniiiiiiiiiiiiiii Direct Model
Y=Bo+PBimxi+€ ..coovvrriiniiinnn.n. Sa

Y =Bo+Pomxo+& eoriniiiiiininnn. 5p

Y =Bo+ B3mX3+& ceriiiiiiiiiiian, S¢

Y=o+ PamXs+& oovvvriiiiiiinninan. 5d
Y=Bo+PixiM+BM+BsxiM+eg..coeiiii. Moderating Model
Where:

Yoo represents......... Growth of women enterprises

Bo........... represents .......... Constant Term

D, SR represents...... Resource ....... Mobilization

D, G represents............ Business Financing
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X3 represents....... Information Sharing

), CHU represents............ Developing Managerial skills

M....... represents............ Government Support Services

P represents ...... Error Term

B1, B2, B3, P4, Represents ......... Régression ....... Coefficients for Independent Variables

3.7.1 Diagnostic Tests

Diagnostic statistics was used to test the suitability of the data for regression analysis. The
following diagnostic test were undertaken; normality test, linearity test, homoscedasticity test

, multicollinearity test and auto-correlation test

3.7.1.1 Normality Test

In statistics, normality tests are used to determine if a data set is well-modeled by a normal
distribution and to compute how likely it is for a random variable underlying the data set to
be normally distributed. Variables that are not normally distributed can distort relationships
and significance tests. Normality test was conducted to ensure that normality assumptions
were not violated at analysis stage. There are several ways of testing normality such as
Shapiro-Wilk, Kolmogorov-Smirnov and graphical method. The study used both graphical

method and Shapiro-Wilk to test normality.

3.7.1.2 Linearity Test

The linearity test is a requirement in the correlation and linear regression analysis. There

should be a linear relationship between the free variable and dependent variable. The
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relationship between dependent and independent variables were confirmed visually by use of

scatterplot diagram. This showed the nature of the relationship.

3.7.1.3 Homoscedasticity Test

The study tested for homoscedasticity by use of scatter plot diagram. A scatter plot is an
effective way to test for homoscedasticity by visually examining the distribution of residuals.
To achieve this, a scatter plot of standardized residuals against predicted values is generated.
If the data points are evenly spread out with no clear pattern—forming a random cloud
around the horizontal axis—it indicates homoscedasticity. However, if the residuals show a
funnel shape, either widening or narrowing, it suggests heteroscedasticity, meaning the

variance of errors is not constant.

3.7.1.4 Multicollinearity Test

Multi-collinearity is the unacceptable high level of correlation among the independent
variables making it hard to separate the effects of the individual independent variables. The
test for multi-collinearity was performed using Variance Inflation Factors (VIF) and tolerance
levels. Keith (2016) observed that small values for tolerance and large VIF values show the
presence of multi-collinearity. The acceptable range of CI<30, VIF< 5, and tolerance >0.2
was applied to test multi-collinearity.According to Cuthbertson, (2010), multicollinearity
takes place in the model when the independent variables are related to each other.
Multicollinearity would arise in the model if the independent variables (business financing,
resource mobilization, information sharing and developing managerial skills) of the model in

the study areas were related to each other.

81



3.7.1.5 Auto-Correlation Test

Durbin-Watson Test is used to check serial correlation among variables. When error terms
from different (usually adjacent) time periods (or cross -section observations) are correlated,
it indicates that the error term is serially correlated. Serial correlation does not affect the
biasness or consistency of ordinary least squares (OLS) estimators, but it does affect their
efficiency.Therefore, to use a linear model, the dependent variable must be independent. This
means that there should be no serial correlation among the observations. The acceptable

threshold for autocorrelation is greater than 1.5 but less than 2.5 .

3.8 Ethical Considerations

Participants were assured of their wellbeing and privacy before the data gathering process,
and the drive of the research was communicated to them. The aim of the study is purely
academics and that the information they disseminate would not be used against them.An
informed consent was sought from the respondents who were also informed that they had a
choice to withdraw from the study before the end of the exercise. Approval to conduct the
research was given by the University and authority to gather data sought from the National
Commission for Science, Technology and Innovation (NACOSTI) which included issuance

of a research permit.
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CHAPTER FOUR

RESEARCH FINDINGS AND DISCUSSION

4.1 Response Rate

The response rate of the study is presented to show the number of questionnaires that were
issued. It further details those that were returned and those that were not. Table 4.1 shows the

response rate.

Table 4.1

Response Rate

Description Number Percentage (%)
Returned Questionnaires 294 88%
Questionnaires Not Returned 39 12%

Total Distributed Questionnaires 333 100%

Source: Research Data (2023)

The researcher distributed 333 questionnaires to respondents; the women business owners.
Out of the total questionnaires administered, 39 questionnaires were not returned for analysis,
that formed 12%.294 responses from 333 were filled and returned for analysis this

represented 88% of the total questionnaires administered..
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4.2 Data Cleaning and Screening

Before data analysis, the data collected from the respondents was systematically cleaned and
screened to ensure accuracy, completeness, and suitability for statistical analysis. The
completed questionnaires were first examined to confirm that they were properly filled.
Questionnaires with substantial missing responses, inconsistent answers, or obvious response

patterns were identified and excluded from further analysis.

The remaining data was then coded and entered into statistical software for further screening.
Missing values were assessed to determine their extent and pattern. Where missing responses
were minimal and did not significantly affect analysis, the affected cases were retained;
however, questionnaires with excessive missing data were omitted. Outliers were identified
through descriptive statistics and visual inspection of data distributions. Responses that fell
far outside the normal range and could not be reasonably justified were reviewed and

excluded to prevent distortion of results.

Data consistency checks were also performed to identify entry errors and logical
inconsistencies. Corrections were made by cross-checking with the original questionnaires.
Only data that met the required standards of completeness, accuracy, and consistency was
retained for final analysis. The outcome of the data cleaning and screening process is
summarized in Table 4.2, which presents the number of questionnaires administered,

returned, cleaned, and finally used for analysis.
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Table 4.2

Data Cleaning and Screening

Description Number Percentage (%)
Usable questionnaires 273 93%
Non-Usable Questionnaires 21 7%

Total Questionnaires Returned 294 100%

Out of the 294 questionnaires returned, a total of 21 questionnaires representing 6% of the
questionnaires administered were either incomplete or had outliers hence could not be used
for analysis or further scrutiny. 273 questionnaires from the women business owners
therefore, were correctly filled, realistically and sufficiently completed. This formed a
response rate of 82% of the respondents. According to Babbie (2002) any response above

65% and above is adequate for analysis.

4.2.1 Analysis of Missing Data

An analysis of missing data was conducted to assess the extent, pattern, and mechanism of
missing values before proceeding with inferential analysis. All questionnaires were checked
immediately upon receipt to identify incomplete responses and potential inconsistencies.
Where respondents were identifiable and reachable, questionnaires with missing responses
were returned for completion. Questionnaires that contained substantial missing information

and could not be corrected were excluded from the dataset.
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After data entry, a Missing Value Analysis (MVA) was conducted using statistical software
to examine the pattern and randomness of missing data across all study variables. Descriptive
statistics revealed that the proportion of missing values for all items was below 5 percent,
indicating a low level of missingness that was unlikely to compromise the integrity of the

dataset.

To determine the mechanism of missing data, the study assessed whether the missing values
were Missing Completely at Random (MCAR), Missing at Random (MAR), or Missing Not
at Random (MNAR). Patterns of missingness were examined by comparing means and
response distributions between cases with missing values and those without missing values
across key variables. The analysis showed no systematic differences between these groups,
indicating that the missing data were randomly distributed and not related to the observed or
unobserved values of the study variables. This provided evidence that the missing data

satisfied the MCAR assumption.

Given that the missing values were minimal and met the MCAR condition, mean substitution
was applied to replace the missing values. This method was considered appropriate because
the level of missingness was low and the randomness of the missing data ensured that mean
replacement would not introduce systematic bias or distort parameter estimates. The cleaned
dataset therefore retained adequate variability and was deemed suitable for subsequent

descriptive and inferential statistical analysis.

4.2.2 Analysis of Outliers

According to Hawkins, cited by Aggarwal et a/ (2017), an outlier is an observation which

deviates so much from the other observations as to arouse suspicions that it was generated by
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a different mechanism.According to Haie Jr et a/ (2010) data with errors and outliers produce

inclusive and biased results that cannot be generalized to the population.

4.2.2.1 Univariate Outliers

SPSS version 21 was used to aid checking for errors in the data using kurtosis and skewness
during descriptive analysis. This in in accordance to the recommendation made by
Tabachnick & Fidell (2013). In this study, there were outliers which formed the 21

respondents who were expunged from further analysis.

4.2.2.2 Multivariate Outliers

A multivariate outlier is an unusual combination of values in an observation across several
variables. Multivariate outliers are usually examined when running statistical analyses with
two or more independent or dependent variables. Multivariate outliers are important to
identify because they can distort statistical analyses, affect the accuracy of predictive models,
or carry unique information that researchers may want to investigate further. They can also
lead to skewed results. The researcher used SPSS version 21 to test the presence of
multivariate outliers. The multivariate outliers were removed, that was part of the 21

respondents’ data that was expunged from further analysis.

4.3 Demographic Information

This study's general information included the gender of the respondents, age of the
respondents and educational level. This made up the demographic characteristics of the

respondents
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4.3.1 Age Brackets of the Respondents

The respondents were requested to indicate their age brackets. The findings are as indicated

in Table 4.3..
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Table 4.3

Age Brackets of the Respondents

Age Frequency Percentage
Less than 25 Years 42 15

25-29 Years 99 36

30-39 Years 108 40

40 years and Above 24 9

Total 273 100

Source: Research Data (2023)

From the findings, the study revealed that 15% of the respondents were in age bracket of less
than 25 years, 36% were in age bracket of 25-29 years, 40% were in age bracket of 30-39
years while 9% were in age bracket of above 40years of age. Age can be associated with
leadership qualities and the ability to make sound decisions based on past experiences. In
table banking groups, older women may naturally assume leadership roles due to their
maturity and wisdom. Their leadership can provide stability, effective decision-making, and
long-term vision for the group's growth and sustainability. According to Tura and
Nyabwanga, (2017) a diverse age composition within a table banking group allows for inter-
generational learning and empowerment. Younger members can learn from the experiences
and wisdom of older women, while older women can benefit from the fresh perspectives and
innovative ideas of younger members. This dynamic exchange fosters mutual growth and

empowerment within the group.
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4.3.2 Duration you have been a Member of Table Banking Group

The respondents were requested to indicate their age brackets. The findings were as indicated

in below bar graph.

Figure 4. 3

Duration of Members in Table Banking

Duration of Members in Table Banking

6 years and above 127

Lessthan 1 Years 42

0 20 40 60 80 100 120 140

Source: Research Data (2023)

From the results 15% of the respondents stated they have been members of the table banking
group for less than 1 year, 38% of the respondents stated they have been members of the table
banking group for a period between land 5 years while 47% of the respondents stated they
have been members of the table banking group for more than 6 years. This implies that
majority of the respondents have been table banking group for more than 6 years hence they
were well conversant with the issues the study seeks to asses regarding the relationship
between table banking practices and growth of women owned enterprises in Uasin Gishu

County—Kenya, the moderating role of government support services.
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Table banking groups often rely on trust and cohesion among members for their successful
operation. The length of stay within the group allows members to build relationships,
establish trust, and foster a sense of solidarity. Over time, members become more familiar
with each other's character, financial behavior, and commitment, which strengthens the
group's cohesion and overall effectiveness. According to Mugo, Namusonge and Odhiambo
(2015) the length of stay provides members with the opportunity to accumulate savings and
establish a credit history within the table banking group. Longe-term members have a track
record of regular contributions, savings, and repayment of loans. This history demonstrates
their financial discipline and reliability, which can enhance their credibility and access to

larger loans in the future.

4.3.3 Highest Education Level

The respondents were requested to indicate their highest education qualification. The findings

are indicated 4.4
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Table 4.4

Highest Education Level

Education Qualification Frequency Percentage
Certificate 34 12
Diploma 139 51
Undergraduate 100 37

Post graduate 0 0

Total 273 100

Source: Research Data (2023)

From the findings 12% of the respondents stated they had attained certificate education, 51%
had attained diploma education, 37% had attained undergraduate education, while none of the
respondents had attained postgraduate. Education equips individuals with financial literacy
skills, including knowledge of budgeting, savings, investment, and risk management.
Members with a higher level of education are likely to possess a better understanding of
financial concepts and practices, enabling them to make informed decisions regarding their
own finances and contribute to the group's financial management effectively.According to
Benson (2014) education provides members with the necessary skills for business planning
and management. Through their educational background, members can develop business
strategies, analyze market trends, and implement effective business models. This knowledge
is crucial for members seeking loans for entrepreneurial ventures and ensures the viability

and success of their businesses, benefiting both the individual and the group as a whole.
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4.4 Factor Analysis

4.4.1 Factor Analysis for Business Financing
Table 4.5

Factor Analysis for Business Financing

Component
1 2 3
Business financing through table banking can help businesses.956
manage their cash flow by providing them with the funds they
need to cover their expenses
The loan mode of payment encourages more savings 956
The cost of loan in the table banking is cheaper than from other.901
sources like banks
Table banking offers loans at lower interest rates than formal.901
lenders, making it an attractive option for businesses looking to
finance their operations
Group fund such as table banking encourages borrowing for 979
business startups. is considered more appealing to women who are
starting their business
By participating in table banking, women-owned enterprises can 979
develop better financial management skills, such as budgeting and
forecasting.
Business owners tend to have easy access to higher loans from .859
table banking compared to others not in table banking.
Owners of women owned enterprises are encouraged to save more .826
so as to qualify for large loans
Total Variance Explained
Initial EigenValues 5.836 1.985 1.437
% of Variance 53.058 18.044 13.059
Cumulative % 53.058 71.102 84.162
KMO and Bartlett’s Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy .806
Bartlett's Test of Sphericity Approx. Chi-Square 345.258
Df 55
Sig .000

Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.
a. Rotation converged in 4 iterations.
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The 11 items for the business financing were subjected to principal components analysis
using SPSS Version 29. Prior to performing PCA, the suitability of data for factor analysis
was assessed. Factor with factor loadings of above 0.3 were retained for further data analysis.
According to Peterson, (2000) a factor loading of 0.7 is considered strong, a factor loading in
the range of 0.50 - 0.69 is considered moderate, a factor loading in the range of 0.30 - 0.49 is
considered weak and should been consider for removing while a factor loading of less than
0.30 is unacceptable and should be removed. From the findings 3 item however did not meet
this criterion and was dropped. Therefore 8 items were retained for further analysis. The
Kaiser-Meyer-Olkin Measure value was 0.806 exceeding the recommended value of 0.5 as
per Kaiser works in 1970 & 1974 was significant with p value less than 0.000 (Bartlett’s

test=345.258, p<0.05)

Principal components analysis revealed the presence of three components with eigen values
exceeding 1, explaining 53.058 %, 18.044 %and 13.059 % of the variance respectively. An
item is considered to belong to a factor component if its factor loading corresponds to that
particular component and it’s relatively higher than its factor loading in the other factor

components.
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4.4.2 Factor Analysis for Resource Mobilization

Table 4.6

Factor Analysis for Resource Mobilization

Component

1

2

Business .owners from table banking groups with high.921
number of memberships tend to perform better in their
business compared to groups with few members

In majority of table banking organizations members receive.919
more loans than their shares or contribution which help them

to grow faster

The group guarantee nature of table banking makes it easier .801

Resource mobilization through table banking provides.776
women-owned enterprises with the capital they need to
expand into new markets, increasing their customer base and
revenue.

Group contribution influence the amount of loan member can.490
borrow from the table banking group

Groups that contribute frequently tend to give out bigger
loans than those that contribute less often

Table banking groups can easily source for loan from
external sources on-behalf of their members

Majority of lenders prefer lending to a member in a group
than an individual person which positively affect growth of
businesses of members in the table banking groups

Total Variance Explained 5.256
Initial EigenValues 47.777
% of Variance 47.777

Cumulative %

KMO and Bartlett’s Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy
Bartlett's Test of Sphericity Approx. Chi-Square

Df

Sig

913

.808

791

1.882
17.105
64.882

532
301.258
55

.000

Source: Field Data (2023)

Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.

a. Rotation converged in 4 iterations.
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The 11 items for the resource mobilization were subjected to principal components analysis
using SPSS Version 29. Prior to performing PCA, the suitability of data for factor analysis
was assessed. Factor with factor loadings of above 0.3 were retained for further data analysis.
From the findings 2 item however did not meet this criterion and was dropped. Therefore 8
items were retained for further analysis. The Kaiser-Meyer-Olkin Measure value was 0.532
exceeding the recommended value of 0.5 (Kaiser 1970, 1974) and Bartlett’s Test of
Sphericity (Bartlett, 1954) was significant with p value less than 0.000 (Bartlett’s

test=301.258, p<0.05)

Principal components analysis revealed the presence of two components with eigen values
exceeding 1, explaining 47.777% and 17.105% of the variance respectively. An item is
considered to belong to a factor component if its factor loading corresponds to that particular

component and it’s relatively higher than its factor loading in the other factor components.
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4.4.3 Factor Analysis for Information Sharing

Table 4.7

Factor Analysis for Information Sharing

Component
1 2

The group nature of table banking make it easier for.910

them to source for formal training such financial

training

Members of table banking form individual networks.905

within the group which supports information sharing.

Table banking make it easier for members to.814
participate in shared program such as financial training

Table banking promotes learning by creating a 810
platform for the members to learn from one another

Table banking groups help their members to network 174
with other like-minded groups on issues such as

sourcing market for their products and services

Table banking groups provide members with 702
information on market trends and consumer behavior

which help members to identify potential growth areas

and adjust their business strategies accordingly.

Table banking provides members with the opportunity

to meet and network with other entrepreneurs.

Collective governance through table banking ensure
accountability among members on issues such as loan

repayment

Table banking group create a platform where members

can share business ideas

Total Variance Explained

Initial EigenValues 5.828 1.513

% of Variance 52.981 13.754
Cumulative % 52981 66.735

KMO and Bartlett’s Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy
Bartlett's Test of Sphericity Approx. Chi-Square

Df

Sig

877

.699

.907

1.131 1.037
10.278 9.428
77.013 86.441

560
332.85
55
.000

Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.

a. Rotation converged in 4 iterations.
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The 11 items for the information sharing were subjected to principal components analysis
using SPSS Version 29. Prior to performing PCA, the suitability of data for factor analysis
was assessed. Factor with factor loadings of above 0.3 were retained for further data analysis.
2 item however did not meet this criterion and was dropped. Therefore 9 items were retained
for further analysis. The Kaiser-Meyer-Olkin Measure value was 0.560 exceeding the
recommended value of 0.5 (Kaiser 1970, 1974) and Bartlett’s Test of Sphericity (Bartlett,
1954) was significant with p value less than 0.000 (Bartlett’s test=332.853, p<0.05)

indicating the manifestation of factorization of 3 factors for information sharing

Principal components analysis revealed the presence of three components with eigen values
exceeding 1, explaining 52.981%, 13.754%, 10.278% and 9.428% of the variance
respectively. An item is considered to belong to a factor component if its factor loading
corresponds to that particular component and it’s relatively higher than its factor loading in

the other factor components.
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4.4.4 Factor Analysis for Developing Managerial Skills of Members
Table 4.8

Factor Analysis for Developing Managerial Skills of Members

Component
1 2

Through table banking members share business ideas which.918
promote creativity and innovation

Table Banking offer training on communication and.910
customer care to the group members

Table banking help members develop managerial skills.775
which help them to make more informed and effective
business decisions.

Table banking provides a platform for members to share.763
information on market trends which help them to identify
new business opportunities and expand their customer base.
Developing managerial skills can help members to become.763
more adaptable and responsive to changes in the business
environment.

Through Table Banking members can acquire basic financial.659
training which help members to effectively manage their
businesses

Business development skills acquired through Table Banking .885
help members to seize new opportunities for growth as they

get exposed to inter organizational networking.

Table banking trains members on business development .801
skills
Through table banking members develop managerial skills 187

which help to develop clear and achievable goals for their
businesses
Total Variance Explained

Initial EigenValues 5.982 1.859
% of Variance 54.38 16.904
Cumulative % 54.38 71.283

KMO and Bartlett’s Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy
Bartlett's Test of Sphericity Approx. Chi-Square

Df
Sig

1.06
9.72
81.0

.696

379.8
74
55

.000

Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.

a. Rotation converged in 4 iterations.
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The 11 items for the developing managerial skills were subjected to principal components
analysis using SPSS Version 29. Prior to performing PCA, the suitability of data for factor
analysis was assessed. Factor with factor loadings of above 0.3 were retained for further data
analysis. 2 item however did not meet this criterion and was dropped. Therefore 9 items were
retained for further analysis. The Kaiser-Meyer-Olkin Measure value was 0.696 exceeding
the recommended value of 0.5 (Kaiser 1970, 1974) and Bartlett’s Test of Sphericity (Bartlett,
1954) was significant with p value less than 0.000 (Bartlett’s test=379.874, p<0.05)

indicating the manifestation of factorization of 2 factors for developing managerial skills.

Principal components analysis revealed the presence of three components with eigen values
exceeding 1, explaining 54.379%, 16.904% and 9.719% of the variance respectively. An item
is considered to belong to a factor component if its factor loading corresponds to that
particular component and it’s relatively higher than its factor loading in the other factor

components.
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4.4.5 Government Support Services

Table 4.9

Government Support Services

Component
1 2

The governments support in promoting business.937
linkages has led to growth of women owned enterprises
Government policies support education and training.937
programs for women entrepreneurs which help increase
their skills and knowledge, and improve their chances

of success.

Friendly monetary policies set by central banks, such.925
as interest rate changes positively affect business
growth

Government policies that provide funding and grants.679
for women-owned businesses can help them to access

the capital they need to grow and expand their
businesses

Government services like Tax incentives and subsidies 931
enhance growth of women owned enterprises

Government funded initiatives such as Women 314
Enterprise Fund help women to start and grow their
businesses.

The government has designed regulations that protect
and promote the interests of women-owned businesses

to helpcreate a level playing field for them to compete
Favorable trade policies help women owned enterprises

to expand

Government taxation laws favour the growth of a
women owned businesses

Total Variance Explained

Initial EigenValues 5.215 2.274

% of Variance 47412  20.677
Cumulative % 47412 68.089

KMO and Bartlett’s Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy
Bartlett's Test of Sphericity Approx. Chi-Square

Df

Sig

911

902

774

1.173  1.038
10.278 9.428
78.757 88.194

876
398.567
55

.000
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The 11 items for the developing government support services were subjected to principal
components analysis using SPSS Version 29. Prior to performing PCA, the suitability of data
for factor analysis was assessed. Factor with factor loadings of above 0.3 were retained for
further data analysis 1 item however did not meet this criterion and was dropped. Therefore 9
items were retained for further analysis. The Kaiser-Meyer-Olkin Measure value was .876
exceeding the recommended value of 0.5 (Kaiser 1970, 1974) and Bartlett’s Test of
Sphericity (Bartlett, 1954) was significant with p value less than 0.000 (Bartlett’s
test=398.567, p<0.05) indicating the manifestation of factorization of 4 factors for

government support services

Principal components analysis revealed the presence of three components with eigen values
exceeding 1, explaining 47.412%, 20.677%, 10.278% and 9.428% of the variance
respectively. An item is considered to belong to a factor component if its factor loading
corresponds to that particular component and it’s relatively higher than its factor loading in

the other factor components.

4.5 Descriptive Statistics

The study requested respondents to give opinions in regard to business financing, resource
mobilization, information sharing and developing managerial skills and the moderating role
of government support services on the growth of women owned enterprises in Uasin Gishu
County.The interpretation of the findings was made based on the mean and standard
deviation. The value of the mean indicated the level of agreement. The value of the mean
ranged between 1-5, with 1 being the least mean and 5 being the highest mean. Standard

deviation is a measure of the dispersion of a set of data from its mean.
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4.5.1 Business Financing on the Growth of Women Owned Enterprises

The researcher sought to assess the effect of business financing on the growth of women

owned enterprises in Uasin Gishu County. The findings were as indicated in table 4.10

Table 4.4

Business Financing

Statements Business Financing (n=273)

Mean

Std

Skewness

Kurtosis

Business  financing through table
banking can help businesses manage
their cash flow by providing them with
the funds they need to cover their
expenses.

The loan mode of payment encourages
more savings

The cost of loan in the table banking is
cheaper than from other sources like
banks

Table banking offers loans at lower
interest rates than formal lenders,
making it an attractive option for
businesses looking to finance their
operations.

Business owners in table banking tend to
use loans for business and invest more
Group fund such as table banking
encourages borrowing for business
startups. 1s considered more appealing to
women who are starting their business
By participating in table banking,
women-owned enterprises can develop
better financial management skills, such
as budgeting and forecasting.

Business owners tend to have easy
access to higher loans from table
banking compared to others not in table
banking.

Owners of women owned enterprises are
encouraged to save more so as to qualify
for large loans

Average of Average

3.801

3.473

3.846

3.971

3.876

3.971

4.092

3.971

3.876

3.875

0.836

1.075

958

1.032

0.977

1.032

1.103

1.032

0.977

1.002

-.922

-.027

-.522

-.608

-.533

-.608

-1.111

-.608

-.533

-0.608

471

-1.258

-.621

-.837

-.689

-.837

342

-.837

-.689

-0.55056

Source: Research Data (2023)
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According to the findings, the majority of respondents agreed that business financing through
table banking can help businesses manage their cash flow by providing them with the funds
they need to cover their expenses (mean=3.801, SD=0.836). Many small and medium-sized
businesses face capital constraints, limiting their ability to invest in critical areas. Table
banking groups provide a valuable source of financing for business owners who may have
limited access to formal financial institutions. By securing loans within the group, business
owners can overcome capital limitations and seize opportunities for growth that would

otherwise be unattainable.

Furthermore, the majority of respondents agreed that the loan mode of payment encourages
more savings (mean=3.473, SD=1.075). On the same note majority of the respondents agreed
that the cost of loan in the table banking is cheaper than from other sources like banks
(mean=3.846, SD=0.958). The study findings agree with that of Zhan and Mirza, (2015) who
found out that business owners understand that accessing capital is crucial for the growth and
expansion of their enterprises. The women business owners recognize that utilizing loans for
business purposes allows them to invest in areas such as inventory, equipment, marketing,
and infrastructure. By allocating loan funds to their businesses, they aim to increase

production capacity, improve competitiveness, and ultimately enhance profitability.

On the same note, majority of the respondents agreed that the table banking offers loans at
lower interest rates than formal lenders, making it an attractive option for businesses looking
to finance their operations (mean=3.971, SD=01.032). This study finding conquers with the
findings of Khan, (2016) who agreed that many small and medium-sized businesses face
capital constraints, limiting their ability to invest in critical areas. Table banking groups

provide a valuable source of financing for business owners who may have limited access to
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formal financial institutions. By securing loans within the group, business owners overcome

capital limitations and seize opportunities for growth that would otherwise be unattainable.

The respondents agreed that business owners in table banking tend to use loans for business
and invest more (mean=3.876, SD=0.977). On the same note, majority of the respondents
agreed that group fund such as table banking encourages borrowing for business startups and
is considered more appealing to women who are starting their business, (mean=3.971,
SD=1.032). The study findings agreed with those of Lagarde, (2013) who found that table
banking operates on a group-based lending model, where members contribute to a common
pool of funds through regular savings. The interest charged on loans within the group is
typically determined by the group members themselves. This is because the interest rates are
set by the members, they tend to be lower compared to the rates imposed by formal financial

institutions, which often have higher administrative costs and profit margins for the lenders.

According to the findings majority of the respondents agreed that by participating in table
banking, women-owned enterprises can develop better financial management skills, such as
budgeting and forecasting with a mean of 4.092 and a standard deviation of 1.103.Table
banking offers businesses access to working capital, which is essential for day-to-day
operations. These funds can be used to cover various expenses, such as purchasing inventory,
paying salaries, servicing debts, and meeting other immediate financial obligations. By
having access to working capital through table banking, businesses can ensure a steady cash

flow and maintain smooth operations.

Majority of the respondents agreed that business owners tend to have easy access to higher
loans from table banking compared to others not in table banking with a mean of 3.971 and a

standard deviation of 1.032. Moreover, majority of the respondents also acknowledged that
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table banking offers loans at lower interest rates than formal lenders, making it an attractive
option for businesses looking to finance their operations with (Mean=3.876, SD=0.977). The
findings of the study agreed with the findings of Bowen (2014) who noted that table banking
groups often provide financial education and training programs to their members. These
programs aim to improve financial literacy and equip women entrepreneurs with essential
skills and knowledge in areas such as budgeting, financial planning, and forecasting. By
participating in these programs, women-owned enterprises can acquire the necessary tools

and resources to effectively manage their finances.

4.5.2 Resource Mobilization

The researcher sought to find the effect of resource mobilization on the growth of women

owned enterprises in Uasin Gishu County, the findings are as indicated in Table 4.11
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Table 4.51

Resource Mobilization

Resource Mobilization (n=273) Mean  Std Skewness Kurto

Business owners from table 3.876 915 -.707 -.172
banking groups with high number

of memberships tend to perform

better in their business compared

to groups with few members

In majority of table banking 3.586 1.210  -.391 -1.130
organizations members receive

more loans than their shares or

contribution which help them to

grow faster

The group guarantee nature of 3.788  .882 -.639 -.170
table banking makes it easier
Resource mobilization through 3.612 .953 -413 -.767

table banking provides women-
owned enterprises with the capital
they need to expand into new

markets, increasing their
customer base and revenue.
Group contribution influence the 3.418  1.284 -.556 -.764

amount of loan member can

borrow from the table banking

group

Groups that contribute frequently 3.300 1.360  -.266 -1.213
tend to give out bigger loans than

those that contribute less often

Table banking groups can easily 3.971 1.032  -.608 -.837
source for loan from external

sources  on-behalf of their

members

Majority of lenders prefer lending 3.876  .977 -.533 -.689
to a member in a group than an

individual person which

positively affect growth of

businesses of members in the

table banking groups

Table  banking  help their 3.971 1.032  -.608 -.837
members to access funding from

different lenders since majority of

lenders are more comfortable to

loan such groups

Average 3.711  1.072  -0.52456 -0.731

Source: Research Data (2023)
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According to the findings, with a mean of 3.876 and a standard deviation of 0.915, the
majority of respondents agreed that business owners from table banking groups with high
number of memberships tend to perform better in their business compared to groups with few
members. In a table banking group, the amount of loan a member can borrow is often
influenced by their group contribution. Table banking is a form of informal banking where
members of a group contribute money regularly, and the pooled funds are then used to
provide loans to individual members for various purposes, such as starting or expanding
businesses, meeting personal financial needs, or investing in income-generating activities.
According to Wamariyu, (2019) one of the main reasons why group contribution influences
loan amounts is to ensure fairness and equity within the group. By contributing more to the
pool, members demonstrate their commitment and financial capacity, which can be seen as an
indicator of their ability to repay the loan. It also helps to build a sense of responsibility and

accountability among group members.

Furthermore, with a mean score of 3.586 and a standard deviation of 1.210, in majority of
table banking organizations members receive more loans than their shares or contribution
which help them to grow faster.The study findings are in line with those of Karimi, &
Lwangu, (2019) who found that table banking organizations typically operate on a trust-based
model rather than requiring collateral for loans. Traditional financial institutions often require
collateral, which can be a barrier for individuals with limited assets or those starting small
businesses. By providing loans based on trust and social connections, table banking
organizations can extend credit to a wider range of members, enabling them to grow their

businesses or meet personal financial needs.
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Furthermore, majority of respondents agreed that the group guarantee nature of table banking
makes it easier 3.788 and a standard deviation of 0.882. The study findings concurs with
those of Kumar, (2016) who found that a table banking group with a higher number of
members typically accumulates a larger pool of capital. This increased capital base allows
business owners to access larger loans when it's their turn, providing them with more
substantial funds to invest in their businesses. With access to greater capital, they can pursue
larger-scale projects, purchase more inventory, or invest in equipment, ultimately enhancing

their business operations and growth prospects.

Further, majority of the respondents also agreed that resource mobilization through table
banking provides women-owned enterprises with the capital they need to expand into new
markets, increasing their customer base and revenue with a mean of 3.612 and standard
deviation of 0.953. The study findings agreed with those of Ranson, (2015) who found that
when group members contribute more frequently, it leads to the accumulation of a larger pool
of funds. As a result, the group has a higher capacity to provide larger loans to its members.
This is because the loan amount is often determined by the total savings or funds available
within the group. If members contribute more often, the pool of funds grows faster, allowing

for larger loan disbursements.

From the findings, majority of the respondents agreed that group contribution influence the
amount of loan member can borrow from the table banking group with a mean of 3.418 and
standard deviation of 1.284. The ability of table banking groups to access external sources for
loans may vary depending on several factors, such as the size and reputation of the group, its
track record, and the local financial environment. According to Biersteker, (2018) the

reputation and performance of the table banking group play a significant role in its ability to
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access loans from external sources. If a group has a strong track record of regular savings,
timely loan repayments, and efficient management, it may be more likely to gain trust from

external lenders.

Further, majority of the respondents also agreed that groups that contribute frequently tend to
give out bigger loans than those that contribute less often with a mean of 3.300 and standard
deviation of 1.360. In table banking, members of the group serve as both borrowers and
guarantors for each other's loans. This collective liability acts as a form of collateral for
lenders, as the group as a whole is responsible for loan repayment. This group guarantee
reduces the risk for external lenders and increases their willingness to provide loans to table
banking groups. According to Othieno, (2018) the group guarantee system creates a strong
sense of peer pressure and accountability within the table banking group. Group members
closely monitor and motivate each other to ensure timely loan repayments. This self-
regulation within the group reduces the risk of default and enhances the confidence of

external lenders in extending loans to the group.

Majority of the respondents agreed that table banking groups can easily source for loan from
external sources on-behalf of their members with a mean of 3.971 and standard deviation of
1.032. The study findings agreed with those of Jayne, (2016) lending to a group reduces the
risk for lenders. In a table banking group, members are collectively responsible for loan
repayments. If one of the group members default, the group as a whole takes responsibility,
this reduces the lender's risk. This group-based guarantee system provides lenders with a
sense of security and increases their confidence in lending to group members. Moreover,
Muriuki and Owino, (2017) table banking groups often have a strong sense of social cohesion

and mutual support among members. By lending to a group, lenders can tap into this social
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collateral. The trust and accountability within the group create an environment that
encourages members to honor their financial obligations. This reduces the risk of default and

increases the likelihood of timely loan repayments.

Majority of the respondents also (97%) agreed that majority of lenders prefer lending to a
member in a group than an individual person which positively affect growth of businesses of
members in the table banking groups with a mean of 3.876 and a standard deviation of 0.977.
Table banking allows women-owned enterprises to access capital that may otherwise be
difficult to obtain through traditional financial institutions. As women entrepreneurs often
face challenges in accessing formal credit, table banking provides an alternative source of
financing. The pooled savings and contributions from group members create a fund that can
be utilized by women entrepreneurs to invest in expanding their businesses into new
markets.According to Mwebaza, (2017) access to capital through table banking empowers
women-owned enterprises to invest in marketing and promotional activities targeted at the
new markets. They can allocate funds to advertising campaigns, branding, market research,
and market entry strategies. Effective marketing efforts supported by adequate capital can
create awareness, generate leads, and attract customers in the new markets, thereby driving

revenue growth.

Additionally, majority of the respondents agreed that table banking help their members to
access funding from different lenders since majority of lenders are more comfortable to loan
such groups with a mean of 3.971 and a standard deviation of 1.032. According to Duggan,
(2012) table banking groups provide a platform for members to establish a strong track record
of savings and loan repayments within the group. This enhances their credibility as borrowers

in the eyes of external lenders. The group's collective guarantee and peer monitoring further
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reinforce the trustworthiness of group members, making them more attractive to lenders.
Lwoga, (2015) also revealed that lenders often perceive table banking groups as lower-risk
borrowers compared to individuals. The collective responsibility and guarantee within the
group provide a safety net for lenders. If one group member faces difficulties repaying a loan,
the group as a whole can step in to ensure repayment. This reduces the risk of default and

encourages lenders to provide funding to group members.

4.5.3 Information Sharing

The study also sought to assess the effect of information sharing on the growth women

owned enterprises in Uasin Gishu County, the study findings are revealed in Table 4.12
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Table 4.12

Information Sharing

Information Sharing (n=273) Mean Std Skewnesss Kurtosis

The group nature of table banking 4.117 1.029 -1.215 .996
make it easier for them to source

for formal training such financial

training

Members of table banking form 3.670 944 -.170 -.875
individual networks within the

group which supports information

sharing.

Table banking make it easier for 3.648 1.176 -394 -977
members to participate in shared

program such as financial training

Table banking promotes learning 3.487 989 .047 -1.023
by creating a platform for the

members to learn from one another

Table banking groups help their 3.788 1.064 -472 -.995
members to network with other

like-minded groups on issues such

as sourcing market for their

products and services

Table banking groups provide 3.876 915 -.707 -.172
members with information on

market trends and consumer

behavior which help members to

identify potential growth areas and

adjust their business strategies

accordingly.

Table banking provides members 3.829 1.244 -1.193 581
with the opportunity to meet and

network with other entrepreneurs.

Collective  governance through 4.066 1.076 =721 -.879
table banking ensure accountability

among members on issues such as

loan repayment

Table banking group create a 3.971 1.032 -.608 -.837
platform where members can share

business ideas

Average 3.828 1.052 -0.60367 -0.46456

Source: Research Data (2023)
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According to the findings, the majority of respondents strongly agreed that the group nature
of table banking make it easier for them to source for formal training such financial training
(mean=4.117, SD=1.029). Table banking groups bring together individuals with diverse
backgrounds, experiences, and expertise. As members interact and engage in discussions,
they have the opportunity to share their knowledge and insights related to various business
aspects. The study findings are in tandem with those of Odero, (2017) who found that table
banking groups provide a supportive environment where members can seek advice, feedback,
and suggestions from their peers. Entrepreneurs can present their business ideas, plans, or
challenges to the group, opening the floor for constructive discussions. Group members can
offer feedback, alternative perspectives, and recommendations based on their own
experiences or expertise. This feedback loop helps refine business ideas, identify potential

risks or opportunities, and enhance the overall quality of decision-making.

In addition, majority of the respondents agreed that members of table banking form
individual networks within the group which supports information sharing (mean=3.670,
SD=0.944). The study findings agrees with those of Owuor, (2016) who found that table
banking groups bring together individuals who pool their financial resources. This collective
savings pool can be utilized to invest in formal financial training for the benefit of all group
members. By contributing a portion of their savings to training initiatives, members can
collectively access formal training programs that would be more challenging or costly to

access individually.

Similarly, the majority of respondents (mean=3.648, SD=1.176) agreed that table banking
make it easier for members to participate in shared program such as financial training. The

study findings are in line with those of Kamande and Ndwiga, (2018) who found that
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networking within the table banking group allows members to learn from the expertise and
knowledge of their peers. Each entrepreneur brings unique skills, industry insights, and
perspectives to the table. Through networking, members can tap into this collective
knowledge, seek advice, and benefit from the expertise of others. This peer learning can
encompass various aspects of business, such as marketing strategies, financial management,

operational efficiency, and more.

Furthermore, the majority of respondents (mean=3.487, SD=0.989) agreed that table banking
promotes learning by creating a platform for the members to learn from one another. The
study findings are in tandem with those of Wanjiku and Kimani (2015) who found that as
members interact within the table banking group, trust is established, fostering an
environment of collaboration and openness. This trust allows members to freely share
information, experiences, and insights with one another. The individual networks formed
within the group serve as channels through which information flows, enabling members to
access valuable knowledge about market trends, business opportunities, and industry

developments.

Moreover, majority of the respondents agreed that table banking groups help their members
to network with other like-minded groups on issues such as sourcing market for their
products and services (mean=3.788, SD=1.064) table banking groups provide a platform for
members to exchange information about potential markets for their products and services.
Members can share insights, contacts, and experiences related to different market
opportunities. This information exchange enables members to tap into the collective
knowledge and resources of other groups, gaining valuable insights into market trends,

customer preferences, and distribution channels. According to Wang and Li (2017)
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networking with other groups allows for the sharing of best practices in market sourcing.
Members can learn from the experiences and success stories of other groups, gaining insights
into effective strategies for identifying and accessing markets. The sharing of best practices
can encompass areas such as market research, branding, customer acquisition, and market
entry strategies. By adopting proven approaches and techniques, members can optimize their

market sourcing efforts and increase their chances of success.

Similarly, the majority of respondents (mean=3.876, SD=1.064) agreed that table banking
groups provide members with information on market trends and consumer behavior which
help members to identify potential growth areas and adjust their business strategies
accordingly. This study finding is in line with that of Kuran (2016), which found that
members within a table banking group establish direct lines of communication with one
another. Members build relationships and trust, enabling open and frequent information
sharing. Through informal conversations, group meetings, and social interactions, members
exchange ideas, discuss challenges, and offer advice to one another. This peer-to-peer

communication forms the backbone of information sharing within the group.

Furthermore, the majority of respondents (mean=3.876, SD=0.915) agreed that table banking
provides members with the opportunity to meet and network with other entrepreneurs. Within
a table banking group, members can learn from their peers who have firsthand experience in
running businesses. Each member brings their own unique set of skills, successes, and
challenges to the table. By sharing their experiences, lessons learned, and best practices,
members can learn from one another's real-life situations and apply that knowledge to their
own businesses.The study findings are in line with those of Garcia and Rodriguez (2016) who

found that table banking groups bring together individuals with diverse backgrounds, skills,
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and expertise. As members interact and engage in discussions, they have the opportunity to
exchange knowledge and insights on various aspects of entrepreneurship. This knowledge
exchange can include topics such as business strategies, financial management, marketing
techniques, operational efficiency, and more. Through open dialogue and sharing of
experiences, members can broaden their understanding of different business concepts and

gain new perspectives.

Moreover, majority of the respondents agreed that collective governance through table
banking ensure accountability among members on issues such as loan repayment
(mean=3.829, SD=1.244). The study findings agree with those of Tallam, (2015) found that
table banking groups typically operate on a democratic decision-making process, where
important decisions, including loan disbursements and repayment schedules, are made
collectively. This ensures that every member has a say in the group's activities and promotes

a sense of ownership and accountability for the group's financial affairs.

Further majority of the respondents agreed that table banking group create a platform where
members can share business ideas with a mean of 4.0.66 and a standard deviation of 1.076.
The study findings are in line with those of Kobia, and Munyoki, (2015) who found that table
banking groups foster a collaborative environment where members actively share
information, experiences, and insights. Within the group, members discuss market trends,
consumer preferences, and changes in the business landscape. This collective knowledge
sharing ensures that valuable information flows freely among the members, helping them stay

updated on market dynamics.
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4.5.4 Developing Managerial Skills of Group Members

The researcher also sought to establish the effect of developing managerial skills of group
members on the growth of women owned enterprises in Uasin Gishu County. The findings

were as indicated table 4.13
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Table 4.13

Developing Managerial Skills of Group Members

Developing Managerial Skills (n=273)

Mean

Std

Skew

Kurt

Through table banking members share
business ideas which promote creativity
and innovation

Table Banking offer training on
communication and customer care to
the group members

Table banking help members develop
managerial skills which help them to
make more informed and -effective
business decisions.

Table banking provides a platform for
members to share information on
market trends which help them to
identify new business opportunities and
expand their customer base.

Developing managerial skills can help
members to become more adaptable and
responsive to changes in the business
environment.

Through Table Banking members can
acquire basic financial training which
help members to effectively manage
their businesses

Business development skills acquired
through Table Banking help members to
seize new opportunities for growth as
they get exposed to inter organizational
networking.

Table banking trains members on
business development skills

Through table banking members
develop managerial skills which help to
develop clear and achievable goals for
their businesses

Average

3.88

3.59

3.79

3.61

342

3.30

3.97

3.87

3.97

3.71

915

1.210

.882

953

1.284

1.360

1.032

977

1.032

1.072

-.707

-.391

-.639

-413

-.556

-.266

-.608

-.533

-.608

-0.52

-172

-1.130

-.170

-.767

-.764

-1.213

-.837

-.689

-.837

-0.731

From the findings majority of the respondents strongly agreed that through table banking

members share business ideas which promote creativity and innovation (mean=3.876,

SD=0.915). Table banking groups often organize financial literacy programs or workshops



for their members. These programs aim to enhance members' understanding of basic financial
concepts and practices, such as budgeting, cash flow management, record keeping, and
financial planning. By participating in these programs, members gain the knowledge and
skills necessary to make informed financial decisions and effectively manage their
businesses' finances. The study findings are in line with those of Chen and Zhang (2016) who
found that table banking groups often have mechanisms in place to monitor and evaluate the
financial performance of members' businesses. This can include regular financial reporting,
audits, or assessments of members' financial records. Through this process, members receive
feedback and guidance on improving their financial management practices. The monitoring
and evaluation aspect of table banking serves as a learning opportunity for members to
identify areas for improvement and implement strategies to enhance their business financial

management.

In addition, majority of the respondents agreed that table Banking offer training on
communication and customer care to the group members (mean=3.586, SD=1.210). The
study findings agree with those of Kanyinga and Mitullah (2016) who found that table
banking groups recognize the importance of effective communication in business
interactions. They provide training sessions that focus on improving members'
communication skills, including verbal and non-verbal communication, active listening, and
conveying messages clearly and concisely. These training programs aim to equip members
with the necessary skills to engage with customers, stakeholders, and fellow group members

effectively.

On the same note, the majority of respondents (mean=3.786, SD=0.882) agreed that table

banking help members develop managerial skills which help them to make more informed
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and effective business decisions. Table banking groups often have mechanisms in place to
monitor and evaluate the financial performance of members' businesses. This can include
regular financial reporting, audits, or assessments of members' financial records. Through this
process, members receive feedback and guidance on improving their financial management
practices. The monitoring and evaluation aspect of table banking serves as a learning
opportunity for members to identify areas for improvement and implement strategies to
enhance their business financial management. According to Patel and Gupta (2018) table
banking groups encourage members to develop business plans and financial forecasts for
their enterprises. Members receive guidance and support in creating realistic financial
projections, setting financial goals, and developing strategies to achieve them. This process
enhances members' ability to plan and make informed financial decisions that align with their

business objectives.

Furthermore, the majority of respondents agreed that table banking provides a platform for
members to share information on market trends which help them to identify new business
opportunities and expand their customer base (mean=3.612, SD=0.953) the study findings
agrees with those of Muteti (2018) table banking groups emphasize strategic planning as a
key aspect of business development. Members learn how to set goals, develop action plans,
and allocate resources effectively. This strategic mindset enables them to identify new growth
opportunities, assess their feasibility, and develop strategies to capitalize on them. Through
group discussions, training programs, and mentorship, members gain the skills to create and

execute business development plans.

Majority of the respondents agreed that developing managerial skills can help members to

become more adaptable and responsive to changes in the business environment,
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(mean=3.418, SD= 1.284). Table banking groups often organize entrepreneurship workshops
or training sessions for their members. These workshops cover a range of topics related to
business development, including idea generation, market research, product/service
development, customer acquisition, and business planning. Members receive practical
guidance on various aspects of starting and growing a business, enabling them to develop and
refine their business development skills. Lee and Park (2016) table banking encourages
members to conduct market research and analysis to identify opportunities and understand
customer needs. Training programs within table banking groups may focus on equipping
members with skills in market research techniques, competitor analysis, target market
identification, and assessing market trends. By mastering these skills, members can make

informed decisions to effectively position their products or services in the market.

According to the findings majority of the respondents agreed that through table Banking
members can acquire basic financial training which help members to effectively manage their
businesses with a mean of 3.300 and a standard deviation of 1.360. The findings of the study
concur with, Okun (2017) who found that table banking groups prioritize financial literacy
and provide training on financial management. Members learn important financial concepts
such as budgeting, cash flow management, and financial analysis. This equips them with the
skills to analyze financial statements, make informed financial decisions, and assess the
financial viability of their businesses. Effective financial management enhances their ability

to make sound business decisions based on financial data and forecasts.

Majority of the respondents also agreed that business development skills acquired through
Table Banking help members to seize new opportunities for growth as they get exposed to

inter organizational networking with a mean of 3.971 and a standard deviation of 1.032.Table
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banking emphasizes the importance of business planning as a foundation for successful
business development. Members receive training on developing comprehensive business
plans that outline their vision, goals, strategies, and financial projections. Business planning
workshops help members understand the key components of a business plan, how to conduct

a SWOT analysis, and how to create actionable strategies to achieve their business objectives.

They further agreed that table banking trains members on business development skills with a
mean of 3.876 and a standard deviation of 0.977 The study findings conquers with those of
Muthoni (2017), who found that managerial skills, such as strategic planning and decision-
making, enable members to develop a mindset of strategic agility. They learn to anticipate
and respond to changes in the business environment, including shifts in market trends,
customer preferences, or regulatory frameworks. By continuously assessing and reassessing

their strategies, members can adapt their business plans to align with changing circumstances.

Majority of the respondents also agreed that through table banking members develop
managerial skills which help to develop clear and achievable goals for their businesses with a
mean 3.971 and a standard deviation of 1.032. The finding agrees with those of Nyangasi,
(2016) who found that table banking brings together a group of individuals with diverse
experiences and perspectives. As members engage in group discussions, they share their
insights, observations, and experiences related to market trends. This collective intelligence
enables members to tap into a broader pool of knowledge and gain a more comprehensive

understanding of the market landscape.

Moreover Muhia (2017) also noted that table banking groups often collaborate on market
research initiatives. Members can pool their resources, knowledge, and skills to conduct

market research projects collectively. By working together, they can gather more
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comprehensive and accurate data about market trends, consumer preferences, and competitive
analysis. This collaborative approach to market research increases the likelihood of

identifying new business opportunities.

4.5.5 Government Support Services

The respondents were asked to indicate their level of agreement on the extent to which
moderating role of government support services on the effect of business financing on growth
of women owned enterprises in Uasin Gishu County. The findings are presented in Table

4.14
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Table 4.14

Government Support Services

Mean Std Skewness Kurtosis
Government Support Services (n=273)

The governments support in promoting4.09  1.103 -1.111 342
business linkages has led to growth of

women owned enterprises

Government policies support education and3.88 915  -.707 -.172
training programs for women entrepreneurs

which help increase their skills and

knowledge, and improve their chances of

success.

Friendly monetary policies set by central3.59 1.210 -.391 -1.130
banks, such as interest rate changes

positively affect business growth

Government policies that provide funding3.788 .882  -.639 -.170
and grants for women-owned businesses

can help them to access the capital they

need to grow and expand their businesses

Government services like Tax incentives3.612 .953  -413 -.767
and subsidies enhance growth of women

owned enterprises

Trainings and capacity building conducted3.300 1.360 -.266 -1.213
by the government through arms like

Women Enterprise fund and Youth fund

favors national entrepreneurial mindset

among the group members hence promote

business growth

The government has designed regulations3.971 1.032 -.608 -.837
that protect and promote the interests of

women-owned businesses to help create a

level playing field for them to compete

Favorable trade policies help women owned3.876 .977  -.533 -.689
enterprises to expand
Government taxation laws favor the growth3.971 1.032 -.608 -.837

of a women owned businesses

Policies that Access to Government3.974 1.208 -1.060 116
Procurement Opportunities (AGPO) policy

which require that 30% of all government

procurement opportunities be set aside for

women, and other marginalized provides

women-owned businesses with greater

opportunities to grow

Average 3.805 1.067 -0.6336 -0.5357
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According to the findings, majority of the respondents agreed that the governments support in
promoting business linkages has led to growth of women owned enterprises with a mean of
4.09 and the standard deviation of 1.103. Governments can offer tax incentives specifically
targeted at women-owned enterprises. These incentives can include tax credits, deductions,
exemptions, or reduced tax rates. By providing tax relief, governments aim to lower the
financial burden on women entrepreneurs, allowing them to allocate more resources towards
business growth and development. Tax incentives can stimulate investment, encourage

innovation, and incentivize job creation within women-owned enterprises.

The findings further indicated that majority of the respondents agreed that government
policies support education and training programs for women entrepreneurs which help
increase their skills and knowledge, and improve their chances of success with a mean of
3.88 and the standard deviation of 0.915. The findings concurs with Egal (2012) study which
found that Governments offer tax credits or deductions specifically designed for women-
owned businesses. These incentives include deductions for startup costs, research and
development expenses, or investments in technology. By reducing the tax burden, women
entrepreneurs can have more capital available for business expansion and innovation.
Moreover, Maina and Kiara (2017) governments can introduce simplified tax forms and
provide user-friendly tools and resources to help female entrepreneurs understand and
comply with tax regulations. This simplification can save time and resources, enabling

women business owners to focus on their core operations.

Additionally, majority of the respondents agreed that friendly monetary policies set by central
banks, such as interest rate changes positively affect business growth with a mean of 3.59 and

the standard deviation 1.210. The findings further indicated that majority of the respondents
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agreed that the government policies that provide funding and grants for women-owned
businesses can help them to access the capital they need to grow and expand their businesses
with of mean 3.788 and the standard deviation of 0.882. The findings are in line with
Shahnazari (2018) findings which revealed that governments establish certification programs
to identify and recognize women-owned businesses. These certifications can help increase
visibility and create opportunities for women entrepreneurs to access contracts, funding, and
business networks. By officially acknowledging women-owned businesses, governments
encourage support and collaboration from both the public and private sectors. Moreover,
Musa, (2015) noted that governments can implement supplier diversity programs that
mandate or encourage public agencies and corporations to include a certain percentage of
women-owned businesses in their procurement processes. These programs create a demand
for goods and services from women entrepreneurs, fostering a more inclusive and diverse

business ecosystem.

Moreover, majority of the respondents agreed that government services like tax incentives
and subsidies enhance growth of women owned enterprises with a mean of 3.612 and the
standard deviation of 0.953. Favorable trade policies can reduce barriers to market entry and
facilitate access to new markets for women-owned enterprises. This includes lowering tariffs,
quotas, and trade restrictions that may hinder their ability to export products or services. By
providing preferential treatment or eliminating trade barriers, governments promote equal
opportunities for women entrepreneurs to enter global markets and expand their customer

base beyond domestic borders.

From the findings majority of the respondents strongly agreed that trainings and capacity

building conducted by the government through arms like women enterprise fund and Youth
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fund favors national entrepreneurial mindset among the group members hence promote
business growth (mean=3.300, SD=1.360).The findings are in line with Gollier, (2016) study
which noted that when central banks lower interest rates, borrowing costs for businesses
decrease. This makes it more affordable for businesses to take out loans or access credit,
allowing them to invest in expansion, research and development, or other growth initiatives.
Lower interest rates can stimulate business investment, leading to increased production, job

creation, and overall economic growth.

Furthermore, Waiganjo (2016) also found that friendly monetary policies can improve access
to financing for businesses, particularly small and medium-sized enterprises (SMEs). When
interest rates are low, banks and financial institutions may be more willing to extend credit to
businesses, including startups and entrepreneurs. This increased access to financing provides
businesses with the necessary capital to expand operations, hire more employees, or innovate,

thereby driving growth.

The respondents further agreed that the government has designed regulations that protect and
promote the interests of women-owned businesses to help create a level playing field for
them to compete (mean=3.971, SD=1.032). According to Martinez and Fernandez (2015),
government funding and grants provide women-owned businesses with access to much-
needed capital that may otherwise be difficult to obtain through traditional financing
channels. These financial resources can be used for various purposes, including business
expansion, product development, market penetration, research and development, capacity
building, and technology adoption. By increasing access to capital, government policies
support the growth ambitions of women-owned businesses and enable them to seize

opportunities for expansion.
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On the same note majority of the respondents agreed that the favorable trade policies help
women owned enterprises to expand (mean=3.876, SD=0.977). The findings are in line with
Chen and Yang (2016) study which found that, Governments implement supplier diversity
programs that encourage or require public agencies and corporations to include a certain
percentage of women-owned businesses in their supply chains. These programs create
opportunities for women entrepreneurs to access larger markets and secure contracts with
government entities or established companies. By facilitating business linkages, governments

help women-owned enterprises expand their customer base and increase their revenues.

In addition, majority of the respondents agreed that government taxation laws favour the
growth of a women owned businesses (mean=3.971, SD=1.032). Moreover, policies that
access to government procurement opportunities (AGPO) policy which require that 30% of
all government procurement opportunities be set aside for women, and other marginalized
provides women-owned businesses with greater opportunities to grow (mean=3.974,
SD=1.208). The findings are congruent to those of Ratemo (2017) study which established
that governments implement policies that ensure equal access to education and training
programs for women entrepreneurs. This includes supporting initiatives such as
entrepreneurship courses, vocational training, business management programs, and
workshops specifically tailored to the needs of women. By removing barriers to education
and providing opportunities for skill development, governments equip women entrepreneurs

with the knowledge and tools they need to succeed in business.

4.5.6 Growth of Enterprises in Uasin Gishu County

The respondents were asked to indicate their level of agreement on the growth of enterprises

in Uasin Gishu County. The findings are presented in Table 4.15
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Table 4.15

Growth of Enterprises in Uasin Gishu County

Mean Std  Skewness Kurtosis

Growth of Enterprises (n=273)

The number of women who are able t03.876 915 -.707 -.172

access external funding through table

banking has really increased

The women enterprises have experienced3.586 1.200 -.391 -1.130

positive change in sales since joining table

banking group

The women enterprise has experienced3.786 .882 -.639 -.170

positive growth in asset base since joining

table banking group

The number of members in the table3.612 .953 -413 -.767

banking group has gradually over the

years

Table banking has improved the socio-3.418 1.284 -.556 -.764

economic livelihoods of its members

Women owned business funded by or3.300 1.360 -.266 -1.213

through table banking are able to employ

more employees

Majority of members are able to pay their3.971 1.032 -.608 -.837
loans on time

The loan limit of group members has3.876 .977 -.533 -.689
grown due to positive credit scores

The number of members borrowing for3.971 1.032 -.608 -.837

business growth has increased of the years
Table banking has increased the income3.974 1.208 -1.060  .116
of its members through investment

Average 3.737 1.084
-0.5781  -0.6463

Source: Research Data (2023)

According to the findings majority of the respondents agreed that the number of women who
are able to access external funding through table banking has really increased with a mean of
3.876 and the standard deviation of 0.915. The findings further indicated that majority of the
respondents (68%) agreed that the women enterprises have experienced positive change in
sales since joining table banking group with a mean of 3.586 and the standard deviation of

1.200. According to Ochieng, Ondiek and Kobia, (2017) there has been a growing
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recognition of the importance of entrepreneurship as a driver of economic growth and job
creation. This increased awareness, coupled with a supportive entrepreneurial culture, has
encouraged more individuals to pursue business ventures and seek funding to fuel their

growth.

Also, the findings indicated that majority of the respondents agreed that women enterprise
has experienced positive growth in asset base since joining table banking group with a mean
of 3.786 and a standard deviation of 0.882. Further majority of the respondents agreed that
number of members in the table banking group has gradually over the years with a mean of
3.612 and a standard deviation of 0.953. Odhiambo, Ntabo, and Muturi, (2017) table banking
provides members with access to credit that they may not have been able to obtain from
traditional financial institutions. Members can borrow from the pooled savings based on their
needs and investment plans. This access to credit enables them to finance various income-
generating ventures, such as starting or expanding businesses, investing in agriculture, or

undertaking other entrepreneurial endeavors.

Majority of the respondents also indicated that the table banking has improved the socio-
economic livelihoods of its members a mean of 3.418 and a standard deviation of 1284. In
addition, majority of the respondents agreed that the women owned business funded by or
through table banking are able to employ more employees with a mean of 3.300 and a
standard deviation of 1.360. Majority of the respondents also agreed that majority of
members are able to pay their loans on time with a mean 3.971and a standard deviation of
1.032. According to Liisa, (2016) study which noted that table banking provides a platform

for individuals who may have limited or no access to formal financial services to participate
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in savings and credit activities. This inclusion allows members to save money, access credit,

and engage in income-generating activities that can uplift their socio-economic status.

Majority of them also agreed that the loan limit of group members has grown due to positive
credit scores with a mean of 3.876 and a standard deviation of 1.977. Majority of the
respondents also agreed that the number of members borrowing for business growth has
increased of the years with a mean of 3.971 and a standard deviation of 1.208. Moreover,
majority of the respondents also agreed that table banking has increased the income of its
members through investment with a (mean=3.974, SD=1.208). The study agrees with Azhar,
(2017) table banking provides a platform for individuals who may have limited or no access
to formal financial services to participate in savings and credit activities. This inclusion
allows members to save money, access credit, and engage in income-generating activities that

can uplift their socio-economic status.

4.6 Diagnostic Tests

4.6.1 Test of Normality of Data

The study tested for normality to confirm whether the data met the assumptions required for
the use of parametric statistical techniques such as correlation and regression analysis.
Normality was assessed using the Shapiro—Wilk test. Interpretation was guided by established
criteria whereby a Shapiro—Wilk p-value greater than 0.05 indicated approximate normality.

The findings are displayed in the table 4.16.
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Table 4.16

Tests of Normality

Tests of Normality

Kolmogorov-Smirnov? Shapiro-Wilk

Statistic  df Sig. Statistic  df Sig.
Business Financing 183 273 .078 .881 273 .056
Information Sharing .286 273 .086 799 273 078
Developing of managerial.232 273 .098 828 273 .076
skills
Resource Mobilization — .232 273 .076 .828 273 .087
GovernmentSupport 176 273 .068 .874 273 .086
Growth 147 273 .087 .866 273 .089

a. Lilliefors Significance Correction

Source: Research Data (2023)

The findings agree with Shapiro-wilk and kolmogorov —smirnova test recorded 0.000 values
< 0.05. The study agrees with Ghasemi and Zahediasl (2012) which indicated that for
samples larger than 30, it can be assumed normality even if the Shapiro or Kolmogorov states

otherwise.

4.6.2 Linearity

The study sought to determine the linearity of the data by generating scatter plot to visualize
the relationships between variables and identify patterns. If the scatter plot shows a clear,

straight-line pattern, the assumption of linearity is satisfied.
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Figure 4.2

Linearity Test-Business Financing

Simple Scatter of Growth by Business Financing
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From the findings the scatter plot of the relationship between business financing and growth

of women owned enterprises showed a clear, straight-line pattern indicating a linear

relationship between the data.
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Figure 4.3

Linearity Test-Resource Mobilization

Simple Scatter of Mean Growth by Mean Resource Mobilization
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From the findings the scatter plot of the relationship between resource mobilization and

growth of women owned enterprises showed a clear, straight-line pattern indicating a linear

relationship between the data

Figure 4.4

Linearity Test-Information Sharing

Simple Scatter of Mean Growth by Mean Information sharing
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From the findings the scatter plot of the relationship between information sharing and growth
of women owned enterprises showed a clear, straight-line pattern indicating a linear

relationship between the data.

Figure 4.5

Linearity Test-Managerial skills

Simple Scatter of Mean Growth by Mean Managerial Skills
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5.00

400 (¥ 3

Mean Growth
T

3.00

2.00

200 3.00 4.00 5.00

Mean Managerial Skills

From the findings the scatter plot of the relationship between managerial skills and growth of
women owned enterprises showed a clear, straight-line pattern indicating a linear relationship

between the data

4.6.3 Homoscedasticity Test

Homoscedasticity was tested to determine whether the variance of regression residuals was
constant across all levels of the independent variables, an important assumption for reliable
linear regression results. The test was conducted using a scatter plot of standardized residuals
against standardized predicted values. The acceptance criterion was an even and random
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dispersion of residuals around the zero line with no observable systematic pattern or funnel

shape. The findings are as indicates in Figure 4.12

Figure 4. 1

Homoscedasticity Test

Scatterplot

Dependent Variable: Mean Growth of Women Owned Business Enterprises

[ 1]
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Regression Standardized Predicted Value
The findings revealed that the residuals were unevenly scattered around the horizontal axis at
the zero mark, with no discernible or systematic pattern. This random dispersion indicates
that the variance of the error terms was constant across all levels of the independent variable,

thereby confirming the absence of heteroscedasticity and satisfying the assumption of

homoscedasticity.

4.6.4 Test of Multicollinearity

The research tried of testing the multicollinearity of the data. This was meant to establish if
there existed an exact or near exact association between more or two of the predictor

variables, then multicollinearity is said to occur. The findings are displayed in the table 4.17
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Table 4.6

Test of Multicollinearity

Model Collinearity Statistics
Tolerance VIF
Business Financing 463 2.160
Resource Mobilization 78 1.285
: Information Sharing 564 1.773
Developing of Managerial Skills 434 2.302

a. Predicted Variable: Growth of Women Owned Business Enterprises

Source: Research Data (2023)

The tolerance values and variance inflation factors (VIF) were computed. The outcome were
values of VIF less than 10 and tolerance values of more than 0.1 signaling absence of
multicollinearity. The VIF values in table 4.31 were less than 5 meaning there was no
multicollinearity while tolerance factors were above 0.2. According to Kalnins & Praitis
(2025)a VIF below 5 indicates low multicollinearity, between 5 and 10 suggests moderate

concern, and above 10 signals a serious issue

4.6.5 Autocorrelation Assumption Test

Autocorrelation refers to the correlation of a variable with itself over time. When
autocorrelation is present it implies that the current value of the variable is related to its past
values. This can lead to biased estimates of the regression coefficients, as the effect of the
independent variables may be attributed to the auto correlated error term rather than the true
relationship between the variables.The results of the test of autocorrelation assumption are

presented in table 4.18
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Table 4.7

Autocorrelation Assumption Test Results

Variable Durbin-Watson
Business Financing 1.925
Resource Mobilization 2.145
Information Sharing 2.234
Developing of managerial skills 1.913
Growth of Women Owned Business Enterprises 1.987

Source: Research Data (2023)

The results as indicated in Table 4.21 revealed that the Durbin- Watson statistic value of
business financing was 1.925. In addition, the Durbin-Watson statistic value for resource
mobilization was 2.145. Further, the results indicated that the Durbin-Watson statistic value
for information sharing was 2.234 and for the developing of managerial skills was 1.913, and
for the growth of women owned business enterprise was 1.987. This implies that the study
variables had the independence of errors because it meets the threshold of Durbin-Watson
between. The Durbin-Watson test reports a test statistic, with a value greater than 1.5 but less

than 2.5 which indicate absence of autocorrelation (Turner, 2020).

4.7 Inferential Statistics

The study sought to establish the relationship between table banking practices and growth of

women owned enterprises in Uasin Gishu County. The findings are as indicated in Table 4.19
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Table 4. 19 :

Correlation Analysis

Business | Resource Information | Managerial Skills
Financin | Mobilizatio | sharing
g n
Business Pearson 1
financing Correlation
Sig. (2-tailed)
N 273
Resource Pearson 456 1
Mobilization | Correlation
Sig. (2-tailed) | .345
N 273 273
Information Pearson 456 564 1
sharing Correlation
Sig. (2-tailed) | .456 345
N 273 273 273
Managerial Pearson 456 345 435 1
Skills Correlation
Sig. (2-tailed) | .345 323 123
Growth  of | Pearson 873" 985" 866" 985"
Enterprises Correlation
Sig. (2-tailed) | .000 .000 .000 .000
N 273 273 273 273

Source: Research Data (2023)

As indicated in table 4.19 above, the study indicates that there was a strong positive and

statistically significant correlation between business financing and growth of women owned

enterprises in Uasin Gishu County (r = 873; p < 0.05). This implies that better business
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financing enhances growth of women owned enterprises in Uasin Gishu County.The study
agreed with the findings of Njama (2017) who found out that there was a positive and
significant relationship between growth in enterprises and venture capital financing. Alemany
& Marti (2017) noted that table banking provides women entrepreneurs with access to much-
needed capital for starting or expanding their businesses. Many women may face challenges
accessing traditional financing due to factors such as lack of collateral or discriminatory
lending practices. Table banking offers an alternative source of funding that is often more

accessible and flexible, enabling women to invest in their enterprises and fuel growth.

In addition, the study established that a strong positive correlation existed between resource
mobilization and growth of women owned enterprises in Uasin Gishu County.(r = 0. 935; p <
0.05). The results of the correlation analysis indicated that better resource mobilization
enhances growth of women owned enterprises in Uasin Gishu County. The findings agree
with, Ouma (2020) who argue that resource mobilization plays a crucial role in the growth of
women-owned enterprises by providing the financial, human, and material resources needed
for business expansion, innovation, and sustainability. Access to capital through
microfinance, grants, and savings groups enables women entrepreneurs to invest in

production, marketing, and technology, improving business performance

The study further examined the correlation between information sharing and growth women
owned enterprises in Uasin Gishu County. The study established that there was a strong
positive correlation between information sharing and growth women owned enterprises in
Uasin Gishu County, (r = 0.866; p < 0.05). The study findings are also in agreement with
those of Somjai & Jermsittiparsert (2019) who found that table banking groups often serve as

platforms for members to share information about market trends, customer preferences, and
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business opportunities. By exchanging insights and experiences, women entrepreneurs gain
valuable market intelligence that helps them identify new opportunities, adapt their products
or services to meet evolving demand, and make informed business decisions. Access to
market information enhances the competitiveness of women-owned enterprises and enables

them to seize growth opportunities more effectively.

In addition, the study sought to establish the correlation between developing managerial skills
of group members on the growth of women owned enterprises in Uasin Gishu County. the
study indicates that there was a strong positive and statistically significant correlation
between developing managerial skills of group members and growth of women owned
enterprises in Uasin Gishu County, (r = 0.985; p < 0.05). This implies that developing
managerial skills of group enhances the growth of women owned enterprises in Uasin Gishu
County. The study findings revealed that Mayuran (2019) who found that managerial skills
within a group enhance the growth of women-owned enterprises by improving decision-
making, resource allocation, and overall business efficiency. Strong leadership, financial
management, strategic planning, and problem-solving skills enable women entrepreneurs to

navigate market challenges, optimize operations, and seize growth opportunities.

4.8 Simple Regression Analysis

4.8.1 Business Financing and Growth of Women Owned Enterprises
The study conducted a simple regression analysis to analyze the effect of business financing

on the growth of women owned enterprises in Uasin Gishu County.

From the statistical model result the study determined the value of R-Squared. The findings

are indicated in Table 4.20
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Table 4.20

Model Summary

Std. Error of the
Model R R Square Adjusted R Square  Estimate
1 4432 .196 183 370

From the simple regression analysis, the R-square value of 0.196 indicates that business
financing explained 19.6% of the variation in the growth of women-owned enterprises in
Uasin Gishu County. This implies that business financing had a measurable but moderate
explanatory power on enterprise growth, while the remaining 80.4% of the variation was
attributable to other factors not included in the model. Access to capital allows women to take
control of their businesses, make strategic decisions, and pursue opportunities for growth
without relying on external assistance. This empowerment contributes to women's economic
inclusion and strengthens their role in driving economic development. Table banking often
operates on principles of mutual support and solidarity among members, reducing the
financial constraints faced by individual women entrepreneurs. Pooling resources and sharing
risks, women can access larger loan amounts than they might obtain individually, enabling
them to undertake more substantial business ventures or investments that contribute to growth

and sustainability.

The study further conducted an analysis of variance to understand the predictive ability of the
regression model and whether the chose predictors are significant in explaining the variation

between business financing and growth of women owned enterprises .

The study conducted an Anova test to determine whether the model is statistically fit to be

adopted in the study. This is presented in the table 4.21
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Table 4. 21

Analysis of Variance (ANOVA)

Mean
Model Sum of Squares df Square F Sig.
1 Regression  9.236 1 9.236 65.971 .000°
Residual 37.886 271 .140

Total 47.122 272

a. Dependent Variable: Growth of Women Owned Enterprises

b. Predictors: (Constant), Business Financing

Source: Research Data (2023)

From the findings the F=65.971, p=.000 which implies that the model was fit in predicting

the relationship between businesses financing and growth of women owned enterprises.

The study also conducted a coefficient analysis to determine the relationship between the

business financing and growth of women owned enterprises.
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Table 4.22

Regression Coefficients

Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error  Beta
1 (Constant) 196 122 1.605 110
Business 914 031 .873 29.416  .000

Financing

a. Dependent Variable: Growth of Women Owned Enterprises

Source: Research Data (2023)

The beta unstandardized coefficients value was 0.914. This indicated that for each unit
increase in business financing, there was up to 0.914 unit increase in growth of women
owned business enterprises in Uasin Gishu County. The p value was 0.000 which is less than
0.05 therefore the first null hypothesis was rejected and it was concluded that business
financing had a significant effect on the growth of women owned business enterprises in
Uasin Gishu County. The effect of business financing was stated by the t-test value = 29.416
which indicated that the effect of business financing was over 29.416 times that of the error
associated with it. Based on the above results the study derived the following simple linear

regression model as shown below.

Y =0.196+ 914x;+ ¢

Business financing significantly influences the growth of women-owned enterprises by

providing the necessary capital for expansion, operational efficiency, and competitiveness.
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Access to adequate funding enables investment in infrastructure, technology, inventory, and

marketing, which enhances productivity and revenue generation.

4.8.2 Resource mobilization and Growth of Women Owned Enterprises
The study conducted a simple regression analysis to analyze the effect of resource

mobilization on the growth of women owned enterprises in Uasin Gishu County.

From the statistical model result the study determined the value of R-Squared. The findings

are indicated in Table 4.23

146



Table 4. 23:

Model Summary

Std. Error of the
Model R R Square Adjusted R Square  Estimate
1 3952 0.156 141 .000

From the simple regression analysis, the R-square value of 0.156 indicates that resource
mobilization explained 15.6% of the variation in the growth of women-owned enterprises in
Uasin Gishu County. This implies that resource mobilization had a modest explanatory
influence on enterprise growth, while 84.4% of the variation in growth was accounted for by
other factors not captured in the model. The finding shows an observable statistical
association between resource mobilization and the growth of women-owned enterprises, as
reflected in the regression results. The findings agrees withOuma (2021) who argue that
affordable credit and grants empower women entrepreneurs to scale their businesses,
innovate, and enter new markets. However, limited access to financing due to high interest
rates, lack of collateral, or restrictive lending policies can hinder business growth. Therefore,
accessible and flexible financial support is essential for the sustainability and success of

women-owned enterprises.

The study further conducted an analysis of variance to understand the predictive ability of the
simple regression model of the relationship between resource mobilization and growth of

women owned enterprises
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Table 4.24

Analysis of Variance

Model Sum of Squares df Mean Square F Sig.
1 Regression  5.365 1 5.365 50.140 .000°
Residual 29.026 271 107
Total 34.391 272

a. Dependent Variable: Growth of Women Owned Enterprises
a. Predictors: (Constant), Resource mobilization

Source: Research Data (2023)

From the findings the F=50.140, p=.000 which implies that the model was fit in predicting

the relationship between resource mobilization and growth of women owned enterprises

The study also conducted a coefficient analysis to determine the relationship between the

resource mobilization and the growth of women owned enterprises..
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Table 4.25

Regression Coefficients

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error  Beta t Sig.
1 (Constant) 528 .034 15.367 .000
Resource .865 .009 985 95.489 .000

mobilization

a. Dependent Variable: Growth of Women Owned Enterprises

Source: Research Data (2023)

The findings indicated that the beta unstandardized coefficients value was 0.865. This
indicated that for each unit increase in resource mobilization, there was up to 0.865 unit

increase in growth of women owned business enterprises in Uasin Gishu County.

In addition, the findings indicated that the p=.000 which was less than 0.05 implying that the
null hypothesis was rejected and a conclusion made that resource mobilization had a
significant effect on the growth of women owned business enterprises in Uasin Gishu
County. The effect of resource mobilization was tested by the t-test value where was 95.489
which indicating that the effect of resource mobilization was over 95.489 times that of the
error associated with it. Based on the above results the study derived the following simple

linear regression model as shown below.

Y =0.528 + .865x1 + ¢
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The findings agree with Ouma (2021) who argue that resource mobilization through table
banking empowers women economically and enhances their agency as entrepreneurs. By
taking an active role in mobilizing resources, making financial decisions, and managing their
businesses, women gain a sense of ownership and control over their economic destinies. This
empowerment fosters confidence, resilience, and a commitment to pursuing opportunities for

growth and success.

4.8.3 Information sharing and Growth of Women Owned Enterprises
The study conducted a simple regression analysis to analyze the effect of information sharing

on the growth of women owned enterprises in Uasin Gishu County.

From the statistical model result the study determined the value of R-Squared. The findings

are indicated in Table 4.26

150



Table 4.26

Model Summary

Std. Error of the
Model R R Square Adjusted R Square  Estimate
1 4417 194 180 3376

a. Predictors: (Constant), Information sharing

Source: Research Data (2023)

From the simple regression analysis, the R-square value of 0.194 indicates that information
sharing explained 19.4% of the variation in the growth of women-owned enterprises in Uasin
Gishu County. This implies that information sharing had a moderate explanatory power in
relation to enterprise growth, while 80.6% of the variation was attributable to other factors
not included in the model. The result therefore reflects the proportion of variance in
enterprise growth statistically accounted for by information sharing based on the regression

output.

The findings agree with Kibet (2022) who found out that information sharing fosters a culture
of learning and continuous improvement among women entrepreneurs, enabling them to
enhance their business acumen, develop new skills, and adopt innovative approaches to
business growth. In addition, table banking groups foster a supportive environment where
women entrepreneurs can seek advice, guidance, and encouragement from their peers.
Members may serve as mentors or role models, sharing their experiences, offering

encouragement, and providing practical support to help others succeed. This peer support
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network boosts confidence, resilience, and motivation among women entrepreneurs,
empowering them to overcome obstacles and pursue their entrepreneurial aspirations with

greater determination.

The study further conducted an analysis of variance to understand the predictive ability of the
simple regression model of the relationship between information sharing and growth of

women owned enterprises

Table 4. 27

Analysis of Variance

Model Sum of Squares df Mean Square F Sig.
1 Regression  8.654 1 8.654 65.068 .000°
Residual 35.954 271 133
Total 44.608 272

a. Dependent Variable: Growth of Women Owned Enterprises

b. Predictors: (Constant), Information sharing

Source: Research Data (2023)

From the findings the F=65.068, p=.000 which implies that the model was fit in predicting

the relationship between information sharing and growth of women owned enterprises

The study also conducted a coefficient analysis to determine the relationship between the
information sharing and the dependent variable in this case the relationship between business

financing on the growth of women owned enterprises.
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Table 4.288

Regression Coefficients

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error  Beta (B) t Sig.
1 (Constant) .644 A11 5.824  .000
Information ~ .808 .028 .866 28.469 .000

sharing

a. Dependent Variable: Growth of Women Owned Enterprises

Source: Research Data (2023)

The findings indicated that the beta unstandardized coefficients value was 0.808. This
indicated that for each unit increase in information sharing, there was up to 0.808 unit
increase in growth of women owned business enterprises in Uasin Gishu County. In addition
the p-value=.000 which was less than a 0.05 implying that the null hypothesis was rejected
and it was concluded that information sharing had a significant effect on the growth of

women owned business enterprises in Uasin Gishu County.

The effect of information sharing was stated by the t-test value = 28.469 which indicated that
the effect of information sharing was over 28.456 times that of the error associated with it.
Based on the above results the study derived the following simple linear regression model as

shown below.
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Y =0.644+ .808x1 + ¢

The findings agree with Ruto (2019) who argue that information sharing within table banking
groups facilitates networking and collaboration among women entrepreneurs. Through
regular meetings, workshops, and social events, women have the chance to connect with
peers, establish professional relationships, and explore potential collaborations or
partnerships. Networking with other entrepreneurs, suppliers, or stakeholders can lead to new
business opportunities, access to resources, and joint ventures that accelerate the growth of
women-owned enterprises. Information sharing through table banking extends beyond market
insights to include resources such as access to financing, business support services, and
technical assistance. Members may share information about available funding opportunities,
government programs, or training workshops that can benefit women entrepreneurs. This
access to resources enhances the capacity of women-owned enterprises to address challenges,

overcome barriers, and pursue growth-oriented initiatives effectively.

4.8.4 Managerial skills and Growth of Women Owned Enterprises
The study conducted a simple regression analysis to analyze the effect of managerial skills on

the growth of women owned enterprises in Uasin Gishu County.

From the statistical model result the study determined the value of R-Squared. The findings

are indicated in Table 4.29
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Table 4.29

Model Summary

Std. Error of the
Model R R Square Adjusted R Square  Estimate
1 427% 182 .160 36261

a. Predictors: (Constant), Managerial skills Sou

rce: Research Data (2023)

From the simple regression analysis, the R-square value of 0.182 indicates that managerial
skills explained 18.2% of the variation in the growth of women-owned enterprises in Uasin
Gishu County. This implies that managerial skills had a moderate explanatory influence on
enterprise growth, while 81.8% of the variation was attributable to other factors not included
in the model. The finding reflects the proportion of variance in enterprise growth that is
statistically accounted for by managerial skills based on the regression results The findings
agree with Mohammed (2020) who argue that table banking groups often involve managing
financial resources collectively, providing women entrepreneurs with opportunities to
develop financial management skills. Women learn how to budget, track expenses, manage
cash flow, and assess financial performance within the context of the group's operations.
These skills translate to their own enterprises, enabling women to manage their finances more
effectively, optimize resource allocation, and make strategic investment decisions that

support growth and sustainability.

The study further conducted an analysis of variance to understand the predictive ability of the
simple regression model of the relationship between managerial skills and growth of women

owned enterprises.
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Table 4.90

Analysis of Variance (ANOVA)

Model Sum of Squares df Mean Square F Sig.
1 Regression  17.930 1 17.930 141.510 .000°
Residual 80.586 271 297
Total 98.516 272

a. Dependent Variable: Growth of Women Owned Enterprises

b. Predictors: (Constant), Managerial skills

Source: Research Data (2023)

The study conducted an Anova test to determine whether the model of is statistically fit to be
adopted in the study.From the findings the F=141.510, p=.000 which implies that the model

was fit in predicting the relationship between managerial skills and growth of women owned

enterprises

The study also conducted a coefficient analysis to determine the relationship between

managerial skills and the dependent variable in this case the relationship between managerial

skills on the growth of women owned enterprises.
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Table 4.31

Regression Coefficients

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error  Beta t Sig.
1 (Constant) 528 .034 15.367 .000
Managerial .865 .009 985 95.489 .000

skills

a. Dependent Variable: Growth of Women Owned Enterprises

Source: Research Data (2023)

The findings indicated that the beta unstandardized coefficients value was 0.865. This
indicated that for each unit increase in managerial skills, there was up to 0.865 unit increase
in growth of women owned business enterprises in Uasin Gishu County. In addition, the
findings indicated that the p-value=.000) which is less than 0.05 implying that the null
hypothesis was rejected and it was concluded that managerial skills had a significant effect on
the growth of women owned business enterprises in Uasin Gishu County. Based on the above

results the study derived the following simple linear regression model as shown below.

Y =0.528 + .865x1 + ¢

The findings agree with Omondi (2021) who argue that participation in table banking
encourages women entrepreneurs to engage in strategic planning processes to set goals,
define priorities, and develop action plans. Through discussions and collaborative decision-

making, women learn how to formulate strategic objectives, identify growth opportunities,

157



and allocate resources strategically to achieve their business objectives. Strategic planning
skills enable women to set a clear direction for their enterprises, adapt to changing market

conditions, and capitalize on emerging trends to drive growth.

4.9 Multiple Regression Analysis of Table Banking Practices on growth of Women

Owned Enterprises

The study carried out a regression analysis to evaluate the combined effect of business
financing, resource mobilization, information sharing and developing managerial skills of
group members on the growth women owned enterprises in Uasin Gishu County was

established. The outcome is indicated in table 4.32
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Table 4.32

Model Summary on Effect of Table Banking Practices on growth of Women Owned

Enterprises

Adjusted RStd. Error of the
Model R R Square Square Estimate Sig. F Change
1 9867 972 971 11696 .000

From the multiple regression analysis, the R-squared value of 0.972 indicates that the four
independent variables business financing, resource mobilization, information sharing, and
developing managerial skills of group members explained 97.2% of the variation in the
growth of women-owned enterprises in Uasin Gishu County. This implies that these variables
collectively had a very strong explanatory power, while the remaining 2.8% of the variation
in enterprise growth was attributable to other factors not included in the model. The result
reflects the proportion of variance in enterprise growth statistically accounted for by the

combined effects of the four independent variables based on the regression output.

The findings agree with Chepkwony., Bett,& Sibiko,(2019) who argued that table banking
practices influence the performance of women-owned enterprises by providing accessible and
flexible financial resources that support business growth and sustainability. Through
collective savings and lending, women entrepreneurs can access affordable credit without the
need for collateral, enabling them to invest in business expansion, stock acquisition, and

operational improvements
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Table 4.33

Anova on Effect of Table Banking Practices on growth of Women Owned Enterprises

Model Sum of Squares df F Sig.
1 Regression 126.556 3 2259.939 .000°
Residual 3.680 269
Total 130.236 272

a. Dependent Variable:Growth of Women Owned Enterprises in Uasin Gishu County

b. Predictors: (Constant), Business financing, resource mobilization, information sharing and

developing managerial skills of group members

From the findings, the p-value was 0.000 which is less than 0.05 and hence the model is good
in predicting how the four independent variables (business financing, resource mobilization,
information sharing and developing managerial skills of group members) affects growth of
women owned enterprises in Uasin Gishu County. Further, the F-value was 2259.939 and p
value of less 0.05 which shows that the model was fit in predicting the influence of the

independent variables on the dependent variable.
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Table 4.104

Regression Coefficients on Effect of Table Banking Practices on growth of Women Owned

Enterprises
Unstandardized Standardized
Coefficients Coefficients

Model B Std. Error  Beta t Sig.

1 (Constant) 475 .045 10.658  .000
Business Financing .053 .022 .051 2.387 018
Resource Mobilization .835 .024 951 34.883  .000
Information sharing .010 .020 011 S18 .605

Developing Managerial
233 081 .245 2.877 .016
Skills

a. Dependent Variable: Growth of Women Owned Enterprises in Uasin Gishu County.

Source: Research Data (2023)

Table 4.34 shows the overall significant test results for the hypothesized research model. The

interpretations of the findings indicated follow the following regression model.

Y=Bo+ B1Xi+ PoXot P3X3+ PaXs + €

Therefore,

Y=0.475+0.053X; + 0.835X> +0.010X3 + 0.233 X4 + ¢
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According to the intercept (Bo), when the four independent variables are held constant, the
value of growth women owned enterprises in Uasin Gishu County shows 0.475.In addition,
holding all the other independent variables constant, a unit increase in business financing
would lead to a 0.530 improvement in growth women owned enterprises in Uasin Gishu
County.Further, holding all the other variables constant, a unit increase in resource
mobilization would lead to a 0.835 improvement in growth women owned enterprises in
Uasin Gishu County. Further holding on the other independent variables constant, a unit
increase in information sharing would lead to 0.010 improvement growth women owned
enterprises in Uasin Gishu County. Finally holding on the other independent variables
constant, a unit increase in developing managerial skills of group members would lead to a
0.233 improvement in on the growth women owned enterprises in Uasin Gishu County. From
these findings we can infer that resource mobilization influences growth of women owned
enterprises in Uasin Gishu County the most, followed by, business financing, developing

managerial skills and information sharing.

4.9.1 Simple Regression between Independent Variables and Dependent Variable with

Moderating Variable

4.9.1.1 Business Financing, Government Support Services and Growth of Women
Owned Enterprises

The study conducted a simple regression analysis to analyze the relationship between
business financing with the moderating effect of government support and growth of women

owned enterprises in Uasin Gishu County

From the statistical model result the study determined the value of R-Squared. The findings

are indicated in Table 4.35
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Table 4.11

Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 971% .943 .943 16573

From the findings the R-square = 0.943 which indicate that business financing with the
moderating effect of government policies predict 94.3% of the variation in growth of women
owned enterprises in Uasin Gishu County. The findings agrees with Odhiambo (2022) who
argued that government support services play a pivotal role in influencing business financing
among women groups in Kenya. Through initiatives like the Women's Enterprise Fund,
Uwezo Fund, and AGPO, the government has made significant strides in enhancing women's

access to credit, economic empowerment, job creation, and financial inclusion.

The study further conducted an analysis of variance to understand the predictive ability of the
simple regression model of the relationship between business financing and growth of women

owned enterprises as moderated by government policies
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Table 4.36

ANOVA
Model Sum of Squares df Mean Square F Sig.
1 Regression  122.820 2 61.410 2235.816 .000°
Residual 7.416 270 .027
Total 130.236 272

a. Dependent Variable: Growth of Women Owned Enterprises

b. Predictors: (Constant), Government Support, Business Financing

Source: Research Data (2023)

From the findings the F=2235.816, p=.000 which implies that the model was fit in predicting
the relationship between business financing and growth of women owned enterprises with the

moderating variable of government support services

The coefficient table 4.37 projects the effects of business financing on growth under the

influence of the moderator
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Table 4.37

Coefficients for Government Support Services on Business Financing

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error  Beta t Sig.
1 (Constant) -471 .064 -7.367 .000
Business .269 .027 257 10.086 .000
Financing
Government Support .832  .028 748 29.340 .000

Source: Research Data (2023)

The findings indicated that the beta unstandardized coefficients value was 0.269. This
indicated that for each unit increase in business financing with the moderating variable of
government support, there was a 0.269 unit increase in growth of women owned business
enterprises in Uasin Gishu County. In addition, the findings indicated that the p-value=.000
which is less than 0.05 implying that the null hypothesis was rejected and it was concluded
that government support services has a statistically significant moderating effect in the
relationship between business financing and the growth of women owned business
enterprises in Uasin Gishu County. The study findings are in line with those of Ojwang 2021
who argue that Government support services have significantly increased women's access to
credit. The availability of funds through WEF and Uwezo Fund has enabled many women to

start and expand their businesses, which would have been challenging due to traditional
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financial barriers.Based on the above results the study derived the following simple linear

regression model as shown below.

Y =-471+0.269 X;+0.832M

4.9.1.2 Resource Mobilization, Government Support Services and Growth of Women

Owned Enterprises

The study conducted a simple regression analysis to analyze the relationship between
resource mobilization with the moderating effect of government support and growth of

women owned enterprises in Uasin Gishu County

From the statistical model result the study determined the value of R-Squared. The findings

are indicated in Table 4.38

Table 4.12

Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate
1 9972 995 995 .04960

From the findings the R-square = 0.995 which indicate that resource mobilization with the
moderating effect of government policies predict 99.5% of the variation in growth of women
owned enterprises in Uasin Gishu County. The findings agrees with Okumu (2021) who
argue that Government regulatory frameworks that promote cooperative societies and

microfinance institutions enable structured savings and investment models, allowing women

166



to pool resources effectively. Moreover, policies that incentivize public-private partnerships
(PPPs) help table banking groups access training, mentorship, and funding opportunities from

development partners and financial institutions.

The study further conducted an analysis of variance to determine the predictive ability of the
simple regression model of the relationship between resource mobilization and growth of

women owned enterprises with the moderating effect of government policies

Table 4.13
ANOVA
Model Sum of Squares df Mean Square F Sig.
1 Regression  129.572 2 64.786 26330.550 .000°
Residual .664 270 .002
Total 130.236 272

a. Dependent Variable: Growth of Women Owned Enterprises

b. Predictors: (Constant), Government Support, Resource mobilization

Source: Research Data (2023)

From the findings the F=26330.550, p=.000 which implies that the model was fit in
predicting the relationship between resource mobilization and growth of women owned

enterprises with the moderating effect of government support services

The study also conducted a coefficient analysis to determine the relationship between
resource mobilization and growth of women owned enterprises with the moderating effect of

government support
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Table 4.40

Coefficients
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error  Beta t Sig.
1 (Constant) .059 .020 3.024 .003
Government 411 012 370 35.465 .000
Support
Resource 570 .009 .649 62.286 .000
Mobilization

Source: Research Data (2023)

The findings indicated that the beta unstandardized coefficients value was 0.570. This
indicated that for each unit increase in resource mobilization with the moderating variable of
government support, there was a 0.570 unit increase in growth of women owned business
enterprises in Uasin Gishu County. In addition, the findings indicated that the p-value=.000
which is less than 0.05 implying that the null hypothesis was rejected and it was concluded
that government support services has a statistically significant moderating effect in the

relationship between resource mobilization and the growth of women owned business

enterprises in Uasin Gishu County.
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Based on the above results the study derived the following simple linear regression model as

shown below.

Y =0.059 +0.411 X;+0.570 X>

The study findings are in line with those of Maina (2019) who argue that government support
services have played a vital role in influencing resource mobilization among women-owned
businesses in Kenya. Through initiatives such as the Women's Enterprise Fund and capacity-
building programs, the government has significantly enhanced women's access to financial

resources, market opportunities, and business skills.

4.9.1.3 Information Sharing, Government Support Services and Growth of Women
Owned Enterprises

The study conducted a simple regression analysis to analyze the relationship between
information sharing with the moderating effect of government support and growth of women

owned enterprises in Uasin Gishu County

From the statistical model result the study determined the value of R-Squared. The findings

are indicated in Table 4.41
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Table 4.41

Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 976* 953 952 15101

From the findings the R-square = 0.953 which indicate that information sharing with the
moderating effect of government policies predict 95.3% of the variation in growth of women
owned enterprises in Uasin Gishu County. According to Kaluma (2021) government support
services play a pivotal role in facilitating information sharing among these businesses,
offering various programs and platforms to ensure women entrepreneurs are well-informed

and connected.

The study further conducted an analysis of variance to understand the predictive ability of the
simple regression model of the relationship between information sharing and growth of

women owned enterprises with the moderating effect of government policies
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Table 4.42

ANOVA

Model Sum of Squares df Mean Square F

1 Regression  124.079 2 62.040 2720.620 .000°
Residual 6.157 270 .023
Total 130.236 272

a. Dependent Variable: Growth of Women Owned Enterprises

b. Predictors: (Constant), Government Support, Information sharing

Source: Research Data (2023)

From the findings the F=2720.620, p=.000 which implies that the model was fit in predicting

the relationship between information sharing and growth of women owned enterprises with

the moderating variable of government support services

The study also conducted a coefficient analysis to determine the relationship between

information sharing and growth of women owned enterprises with the moderating variable of

government support
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Table 4.43

Coefficients
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error  Beta t Sig.
1 (Constant) -.390 .057 -6.846 .000
Government  .815 .024 734 34.075 .000
Support
Information .268 .020 287 13.332 .000
sharing

Source: Research Data (2023)

The findings indicated that the beta unstandardized coefficients value was 0.268. This
indicated that for each unit increase in information sharing with the moderating variable of
government support, there was a 0.268 unit increase in growth of women owned business
enterprises in Uasin Gishu County. In addition, the findings indicated that the p-value=.000
which is less than 0.05 implying that the null hypothesis was rejected and it was concluded
that government support services has a statistically significant moderating effect in the
relationship between information sharing and the growth of women owned business

enterprises in Uasin Gishu County.Based on the above results the study derived the following

simple linear regression model as shown below.
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Y =-0.390 +0.815X> +0.268X3

The study findings are in line with those of Oduor (2017) who argue that government
initiatives have significantly improved women entrepreneurs' access to critical business
information. Training sessions, workshops, and online resources ensure that women are well-
informed about market opportunities, regulatory changes, and best practices. Information
sharing initiatives foster networking and collaboration among women entrepreneurs. Events
organized by government programs provide opportunities for women to connect, share

experiences, and collaborate on business ventures.

4.9.1.4 Developing managerial skills, Government Support Services and Growth of
Women Owned Enterprises

The study conducted a simple regression analysis to analyze the relationship between
developing managerial skills and growth of women owned enterprises in Uasin Gishu County

with the moderating effect of government support

From the statistical model result the study determined the value of R-Squared. The findings

are indicated in Table 4.44

Table 4.44

Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate
1 9972 995 995 .04960
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From the findings the R-square = 0.995 which indicate that managerial skills with the
moderating effect of government policies predict 99.5% of the variation in growth of women
owned enterprises in Uasin Gishu County. The findings agree with Ouma (2021) who argue
that Government policies play a crucial role in helping table banking groups develop their
skills by providing an enabling environment for financial literacy, business training, and

capacity-building programs.

The study further conducted an analysis of variance to understand the predictive ability of the
simple regression model of the relationship between managerial skills and growth of women

owned enterprises with the moderating effect of government policies

Table 4.45
ANOVA
Model Sum of Squares df Mean Square F Sig.
1 Regression  129.572 2 64.786 26330.550 .000°
Residual .664 270 .002
Total 130.236 272

a. Dependent Variable: Growth of Women Owned Enterprises

b. Predictors: (Constant), Government Support, Developing managerial skills

Source: Research Data (2023)
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From the findings the F=26330.550, p=.000 which implies that the model was fit in
predicting the relationship between managerial skills and growth of women owned

enterprises with the moderating variable of government support services.

The study also conducted a coefficient analysis to determine the relationship between
managerial skills and Growth of Women Owned Enterprises with the moderating variable of

government support..
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Table 4.46

Coefficients
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error  Beta t Sig.
1 (Constant) .059 .020 3.024 .003
Government 411 012 370 35.465 .000
Support
Developing 570 .009 .649 62.286 .000

managerial skills

Source: Research Data (2023)

The findings indicated that the beta unstandardized coefficients value was 0.570. This
indicated that for each unit increase in developing managerial skills with the moderating
variable of government support, there was a 0.580 unit increase in growth of women owned
business enterprises in Uasin Gishu County. In addition, the findings indicated that the p-
value=.000 which is less than 0.05 implying that the null hypothesis was rejected and it was
concluded that government support services has a statistically significant moderating effect in
the relationship between developing managerial skills and the growth of women owned

business enterprises in Uasin Gishu County. Based on the above results the study derived the

following simple linear regression model as shown below.
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Y =0.059+0.411 X35+ 0.570 X4

The findings agree with Nyonje (2021) who argue that government policies that promote
financial inclusion ensure that table banking groups especially those composed of women
gain access to affordable credit, savings programs, and investment opportunities. Through
government-backed entrepreneurship training initiatives, women in table banking groups
acquire essential skills in financial management, business planning, and leadership,

enhancing their ability to run sustainable enterprises.

4.9.2 Multiple Regression between Table Banking Practices and growth of Women

Owned Enterprises with Moderating Effect of Government Policies

The study carried out a regression analysis to evaluate the effect of table banking practices on
performance of women owned enterprises in Uasin Gishu County with the moderating effect

of government policies. The findings is indicated in table 4.47

Table 4. 47:

Model Summary on Effect of Table Banking Practices on Growth of Women Owned

Enterprises with Moderating Effect of Government Policies

Adjusted RStd. Error of the
Model R R Square Square Estimate Sig. F Change
1 997¢ 995 995 .04961 .000

Source: Research Data (2023)

177



The R-squared in this study was 0.995, which shows that the four table banking practices
explain 99.5% of the growth of women owned enterprises in Uasin Gishu County with the
moderating effect of government support. Gishu County with government support as the
moderating variable.This means that the presence of government support increases the value
of growth of women owned enterprises in Uasin Gishu County by a margin of 0.5%. It can
also be reported from a different perspective that inclusion of the government support

services to the model may increase the difference in the model outcome.

Table 4.14:

ANOVA on Effect of Table Banking Practices on Growth of Women Owned Enterprises with

Moderating Effect of Government Policies

Model Sum of Squares df F Sig.
1 Regression 129.577 4 12957.70 .000°
Residual .660 268
Total 130.236 272

a. Dependent Variable:Growth of Women Owned Enterprises in Uasin Gishu County

b. Predictors: (Constant), Business financing, resource mobilization, information sharing and

developing managerial skills of group members
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From the findings, the p-value was 0.000 which is less than 0.05 and hence the model is good
in predicting how the independent variable affects growth of women owned enterprises in
Uasin Gishu County with the moderating variable of government support. Further, the F-
value was 12957.70 and p value of less 0.05 which shows that the model was fit in predicting
the influence of the independent variables on the dependent variable with the moderating

variable
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Table 4. 49:

Regression Coefficients on Table Banking Practices and growth of Women Owned

Enterprises with Moderating Effect of Government Policies

Coefficients®

Unstandardized Standardized

Coefficients Coefficients
Model B Std. Error  Beta (B) t Sig.
1(Constant) .046 .023 2.034 .043
Information sharing .010 .009 011 1.215 225
Resource Mobilization 558 .013 .636 43.340 .000
Business Financing .005 .009 .005 509 .001
Developing Manageriall.756 .000 195 1.557 .126
Skills
Government Support 411 012 370 35.028 .000

a. Dependent Variable: Growth of Women Owned Enterprises Mean Growth

Source: Research Data (2023)

Table 4.49 shows the overall significant test results for the hypothesized research model. The

interpretations of the findings indicated follow the following regression model.

Y=Bo+ B1Xi+ PoXot P3X3+ PaXs + €

Therefore,

Y =.046 +0.010X,M + 0.558 XoM + 0.005X3M + 1.756X4M + ¢
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According to the intercept (Bo), when the four independent variables are held constant with
the moderating effect of government support, the value of growth women owned enterprises
in Uasin Gishu County shows 0.046.In addition, holding all the other independent variables
constant, a unit increase in business financing would lead to a 0.010 improvement in growth
women owned enterprises in Uasin Gishu County with the moderating effect of government
support.Further, holding all the other variables constant, a unit increase in resource
mobilization would lead to a 0.558 improvement in growth women owned enterprises in
Uasin Gishu County with the moderating effect of government support. Further holding on
the other independent variables constant, a unit increase in information sharing would lead to
0.005 improvement growth women owned enterprises in Uasin Gishu County with the
moderating effect of government support. Finally holding on the other independent variables
constant, a unit increase in developing managerial skills of group members would lead to a
1.756 improvement in on the growth women owned enterprises in Uasin Gishu County with

the moderating effect of government support.

4.10 Hypothesis Testing

4.10.1 Business Financing on the Growth of Women Owned Enterprises

The study sought to test the hypothesis that stated that business financing has no statistically
significant effect on the growth of women owned business enterprises in Uasin Gishu
County. From the findings the p-value was 0.018 which was less than 0.05 significant level.
Therefore, based on the rule of significance, the study rejects the null hypothesis (Ho1) and
concluded that business financing has a statistically significant effect on the growth of
women owned business enterprises in Uasin Gishu County.The study findings are in line with

those of Alemany & Marti (2017) who argues that there is positive and significant association
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between venture capital financing and enterprises with regards to increased employment and
sales growth enterprises which received venture capital financing experience better

performance in terms of sales

4.10.2 Resource Mobilization on the Growth of Women Owned Enterprises

The study sought to test the hypothesis that stated that resource mobilization has no
statistically significant effect on the growth of women owned business enterprises in Uasin
Gishu County. From the findings the p-value was 0.000 which was less the 0.05 significant
level. Therefore, based on the rule of significance, the study rejects the null hypothesis (Ho2)
and concluded that resource mobilization has no statistically significant effect on the growth
of women owned business enterprises in Uasin Gishu County. The study also revealed that
Shuja & Abbasi (2015) found that resource mobilization is an effective tool used in
implementing business continuity. Access to adequate capital enables entrepreneurs to invest
in productive assets, hire skilled labor, expand their operations, and improve the quality of
their products or services. Women entrepreneurs who are able to secure loans, grants, or
attract investors are better positioned to manage cash flow, navigate financial shocks, and
pursue growth opportunities. In contrast, limited access to finance remains one of the most
persistent challenges hindering women entrepreneurs, often restricting their businesses to

small-scale, informal operations with minimal growth.

4.10.3 Information Sharing on the Growth Women Owned Enterprises

The study sought to test the hypothesis that stated that information sharing has no statistically
significant effect on the growth of women owned business enterprises in Uasin Gishu

County. From the findings the p-value was 0.605 which was greater than 0.05 significant
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level. Therefore, based on the rule of significance, the study accepted the null hypothesis
(Ho3) and concluded that information sharing has no statistical significant effect on the
growth of women owned business enterprises in Uasin Gishu County. The study findings
disagree with those of Nathalia, Werlang and Ricardo (2019) who revealed that Information
sharing is a crucial factor that influences the growth and sustainability of businesses,

particularly for small and medium enterprises.

4.10.4 Developing Managerial Skills of Group Members on the Growth of Women

Owned Enterprises

The study sought to test the hypothesis that stated that government support services has no
significant moderating effect in the relationship between table banking practices and the
growth of women owned enterprises in Uasin Gishu County—Kenya.From the findings, the p-
value was 0.016 which was less than the 0.05 significant level. Therefore, based on the rule
of significance, the study rejected the null hypothesis (H04) and concluded that developing of
managerial skills has a statistically significant effect on the growth of women owned business
enterprises in Uasin Gishu County. The study findings agree with those of Karlan (2017) who
argue that developing managerial skills is a fundamental driver of business growth, as it
directly enhances an entrepreneur's ability to plan, organize, lead, and control business

operations effectively.
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4.10.5 Government support services has no significant moderating effect in the
relationship between table banking practices and the growth of women owned

enterprises

The study sought to test the hypothesis that stated that government support services has no
significant moderating effect in the relationship between table banking practices and the
growth of women owned enterprises in Uasin Gishu County Kenya.From the findings the p-
value was 0.000 which was less the 0.05 significant level. Therefore, based on the rule of
significance, the study rejects the null hypothesis (Hoz) and concluded that government
support services has a significant moderating effect in the relationship between table banking
practices and the growth of women owned enterprises in Uasin Gishu County Kenya. The
study findings are in line with those of Ojwang (2021) who argue that government policies on

business financing has a significant effect on business growth.
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Table 4.50

Summary of Hypothesis Testing Results

Hypothesis Formulated

p-values | Decision

HO1: Business financing has no statistically significant effect on the
growth of women owned business enterprises in Uasin Gishu Null

County 0.018 Rejected

HO2: Resource mobilization has no statistically significant effect on
the growth of women owned business enterprises in Uasin Gishu Null

County 0.000 Rejected

HO3: Information sharing has no statistically significant effect on the
growth of women owned business enterprises in Uasin Gishu Null

County. 0.605 Accepted

HO04: Developing of managerial skills has no statistically significant
effect on the growth of women owned business enterprises in Uasin Null

Gishu County 0.016 Accepted

HO0s:Government support services has no significant moderating
effect in the relationship between table banking practices and the Null

growth of women owned enterprises in Uasin Gishu County—Kenya. | 0.000 Rejected

Source: Research Data (2023)

185



CHAPTER FIVE

SUMMARY OF FINDINGS, CONCLUSIONS AND RECOMMENDATIONS

5.1. Summary of the Findings

The study sought to determine the summary of key major findings of the study. The summary

was categorized in terms of specific objectives.

5.1.1 Business Financing on the Growth of Women Owned Enterprises

Regarding the effect of business financing on the growth of women owned enterprises the
findings revealed that women entrepreneur in Uasin Gishu County tend to have easy access to
higher loans from table banking compared to others not in table banking. In addition, the
finding revealed that table banking groups provide a valuable source of financing for women
owned business who have limited access to formal financial institutions. By securing loans
within the group, women entrepreneur is able to overcome capital limitations and seize
opportunities for growth that would otherwise be unattainable. Furthermore, the study
findings revealed that through table banking women entrepreneur have been encouraged to

save more so as to qualify for large loans.

The study findings also revealed that the cost of loan offered through table banking is cheaper
than from other sources of loans like banks.The research established that table banking
groups provide a valuable source of financing for business owners who may have limited
access to formal financial institutions. Moreover, the findings also revealed that table banking
offers loans at lower interest rates than formal lenders, making it an attractive option for
businesses looking to finance their operations. This is attributable to the fact that the interest

charged on loans within the group is typically determined by the group members themselves.
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Since the interest rates are set by the members, they tend to be lower compared to the rates
imposed by formal financial institutions, which often have higher administrative costs and
profit margins.This study finding conquers with the findings of Khan, (2018) who agreed that
many small and medium-sized businesses face capital constraints, limiting their ability to
invest in critical areas. Table banking groups provide a valuable source of financing for
business owners who may have limited access to formal financial institutions. By securing
loans within the group, business owners overcome capital limitations and seize opportunities

for growth that would otherwise be unattainable

The findings also revealed that there was a strong positive and statistically significant
correlation between business financing and growth of women owned enterprises in Uasin
Gishu County (r = 873; p < 0.05). This implies that better business financing enhances
growth of women owned enterprises in Uasin Gishu County. In addition, the findings
indicated that the R-square value of 0.196 indicates that business financing predicts 19.6% of
the variation in growth of women owned enterprises in Uasin Gishu County. The study
agreed with the findings of Njama (2017) who found out that there was a positive and
significant relationship between growth in enterprises and venture capital financing. Access
to capital allows women to take control of their businesses, make strategic decisions, and
pursue opportunities for growth without relying on external assistance. This empowerment
contributes to women's economic inclusion and strengthens their role in driving economic
development. Table banking often operates on principles of mutual support and solidarity
among members, reducing the financial constraints faced by individual women entrepreneurs.
Pooling resources and sharing risks, women can access larger loan amounts than they might
obtain individually, enabling them to undertake more substantial business ventures or

investments that contribute to growth and sustainability.
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5.1.2 Resource Mobilization on the Growth of Women Owned Enterprises

Concerning resource mobilization on the growth of women owned enterprises majority of
women entrepreneur in Uasin Gishu County revealed that resource mobilization through table
banking provides women-owned enterprises with the capital they need to expand into new
markets, resulting to increased customer base. Table banking allows women owning
enterprises to access capital that may otherwise be difficult to obtain through traditional
financial institutions. The study findings also indicated that table banking group with a higher
number of members typically accumulates a larger pool of capital. This increased capital base
allows business owners to access larger loans when it's their turn, providing them with more
substantial funds to invest in their businesses.The study findings concur with those of Kumar,
(2019) who found that a table banking group with a higher number of members typically
accumulates a larger pool of capital. This increased capital base allows business owners to
access larger loans when it's their turn, providing them with more substantial funds to invest
in their businesses. With access to greater capital, they can pursue larger-scale projects,
purchase more inventory, or invest in equipment, ultimately enhancing their business

operations and growth prospects.

The study also revealed that the group guarantees nature of table banking make it easier for
them to mobilize and access financial resources. In table banking, members of the group
serve as both borrowers and guarantors for each other's loans. This collective liability acts as
a form of collateral for lenders, as the group as a whole is responsible for loan repayment.
This group guarantee is believed to reduce the risk for external lenders and increases their
willingness to provide loans to table banking groups. The group guarantee system of table

banking creates a strong sense of peer pressure and accountability within the table banking
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group. Group members closely monitor and motivate each other to ensure timely loan
repayments. This self-regulation within the group reduces the risk of default. According to
Othieno, (2018) the group guarantee system creates a strong sense of peer pressure and
accountability within the table banking group. Group members closely monitor and motivate
each other to ensure timely loan repayments. This self-regulation within the group reduces

the risk of default and enhances the confidence of external lenders in extending loans to the

group.

Finally, the study revealed that a strong positive correlation existed between resource
mobilization and growth of women owned enterprises in Uasin Gishu County.(r = 0. 935; p <
0.05). The results of the correlation analysis indicated that better resource mobilization
enhances growth of women owned enterprises in Uasin Gishu County. The findings agree
with, Ouma (2020) who argue that resource mobilization plays a crucial role in the growth of
women-owned enterprises by providing the financial, human, and material resources needed
for business expansion, innovation, and sustainability. Finally, the findings indicated R-
square = 0.156 which indicates that resource mobilization predicts 15.6% of the variation in
growth of women owned enterprises in Uasin Gishu County. The findings agrees withOuma
(2021) who argue that affordable credit and grants empower women entrepreneurs to scale
their businesses, innovate, and enter new markets. However, limited access to financing due
to high interest rates, lack of collateral, or restrictive lending policies can hinder business
growth. Therefore, accessible and flexible financial support is essential for the sustainability

and success of women-owned enterprises.
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5.1.3 Information Sharing on the Growth Women Owned Enterprises

Concerning the effect of information sharing on the growth women owned enterprises
majority of women entrepreneur in Uasin Gishu County revealed that table banking group
create a platform where members can share business ideas. Table banking groups bring
together individuals with diverse backgrounds, experiences, and expertise. As members
interact and engage in discussions, they have the opportunity to share their knowledge and
insights related to various business aspects.The study findings are in tandem with those of
Odero, (2019) who found that table banking groups provide a supportive environment where
members can seek advice, feedback, and suggestions from their peers. Entrepreneurs can
present their business ideas, plans, or challenges to the group, opening the floor for
constructive discussions. Group members can offer feedback, alternative perspectives, and
recommendations based on their own experiences or expertise. This feedback helps refine
business ideas, identify potential risks or opportunities, and enhance the overall quality of

decision-making.

In addition majority of women entrepreneur in Uasin Gishu County agreed that the group
nature of table banking make it easier for them to source for formal training such financial
training. The study findings also revealed that table banking provides members with the
opportunity to meet and network with other entrepreneurs. Each entrepreneur brings unique
skills, industry insights, and perspectives to the table. Through networking, members tap into
this collective knowledge, seek advice, and benefit from the expertise of others. This peer
learning encompasses various aspects of business, such as marketing strategies, financial

management, operational efficiency, and more.
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From the findings majority of women entrepreneur in Uasin Gishu County also indicated that
members of table banking form individual networks within the group which supports
information sharing. This is because trust is established, fostering an environment of
collaboration and openness. This trust allows members to freely share information,
experiences, and insights with one another. The individual networks formed within the group
serve as channels through which information flows, enabling members to access valuable
knowledge about market trends, business opportunities, and industry developments.Similarly,
the findings revealed that table banking make it easier for members to participate in shared
program such as financial training. Members within a table banking group establish direct
lines of communication with one another. They build relationships and trust, enabling open

and frequent information sharing.

Through informal conversations, group meetings, and social interactions, members exchange
ideas, discuss challenges, and offer advice to one another and share training opportunities
with one another freely. This peer-to-peer communication forms the backbone of information
sharing within the group.The study findings are in line with those of Kamande and Ndwiga,
(2020) who found that networking within the table banking group allows members to learn
from the expertise and knowledge of their peers. Each entrepreneur brings unique skills,
industry insights, and perspectives to the table. Through networking, members can tap into
this collective knowledge, seek advice, and benefit from the expertise of others. This peer
learning can encompass various aspects of business, such as marketing strategies, financial

management, operational efficiency, and more.

The findings also revealed that there is a strong positive correlation between information

sharing and growth women owned enterprises in Uasin Gishu County, (r = 0.866; p < 0.05).
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The study findings are also in agreement with those of Somjai & Jermsittiparsert (2019) who
found that table banking groups often serve as platforms for members to share information
about market trends, customer preferences, and business opportunities. By exchanging
insights and experiences, women entrepreneurs gain valuable market intelligence that helps
them identify new opportunities, adapt their products or services to meet evolving demand,
and make informed business decisions. From the findings the R-square = 0.194 which
indicates that information sharing predicts 19.4% of the variation in growth of women owned
enterprises in Uasin Gishu County. The findings agree with Kibet (2022) who found out that
information sharing fosters a culture of learning and continuous improvement among women
entrepreneurs, enabling them to enhance their business acumen, develop new skills, and

adopt innovative approaches to business growth.

5.1.4 Developing Managerial Skills of Group Members on the Growth of Women

Owned Enterprises

Regarding the effect of developing managerial skills on the growth of women owned
enterprises majority of women entrepreneur in Uasin Gishu County indicated that table
banking help members develop managerial skills which help them to make more informed
and effective business decisions. Members learn important financial concepts such as
budgeting, cash flow management, and financial analysis. This equips them with the skills for
book keeping to analyze financial statements, make informed financial decisions, and assess
the financial viability of their businesses. Effective financial management enhances their
ability to make sound business decisions based on financial data and forecasts. The study
findings agree with those of Kanyinga and Mitullah (2021) who found that table banking

groups recognize the importance of effective communication in business interactions. They
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provide training sessions that focus on improving members' communication skills, including
verbal and non-verbal communication, active listening, and conveying messages clearly and
concisely. These training programs aim to equip members with the necessary skills to engage

with customers, stakeholders, and fellow group members effectively.

The study findings also revealed that through table banking members develop managerial
skills which help to develop clear and achievable goals for their businesses. Table banking
emphasizes the importance of business planning as a foundation for successful business
development. Members receive training on developing comprehensive business plans that
outline their vision, goals, strategies, and financial projections. Business planning workshops
help members understand the key components of a business plan, how to conduct a SWOT
analysis, and how to create actionable strategies to achieve their business objectives.
According to Patel and Gupta (2019) table banking groups encourage members to develop
business plans and financial forecasts for their enterprises. Members receive guidance and
support in creating realistic financial projections, setting financial goals, and developing
strategies to achieve them. This process enhances members' ability to plan and make

informed financial decisions that align with their business objectives.

The study findings further, revealed that developing managerial skills help members to
become more adaptable and responsive to changes in the business environment. Majority of
women entrepreneur in Uasin Gishu County also revealed that table banking provides a
platform for members to share information on market trends which help them to identify new
business opportunities and expand their customer base. By working together, the members of
table banking groups gather more comprehensive and accurate data about market trends,

consumer preferences, and competitive analysis. This collaborative approach to market

193



research increases their likelihood of identifying new business opportunities and be able to

expand their customer base.

Finally the findings revealed that there is a strong positive and statistically significant
correlation between developing managerial skills of group members and growth of women
owned enterprises in Uasin Gishu County, (r = 0.985; p < 0.05). This implies that developing
managerial skills of group enhances the growth of women owned enterprises in Uasin Gishu
County. The finding agrees with those of Nyangasi, (2019) who found that table banking
brings together a group of individuals with diverse experiences and perspectives. As
members engage in group discussions, they share their insights, observations, and
experiences related to market trends. This collective intelligence enables members to tap into
a broader pool of knowledge and gain a more comprehensive understanding of the market
landscape. From the findings the R-square = 0. 182 which indicate that managerial skills
predict 18.2% of the variation in growth of women owned enterprises in Uasin Gishu County.
The findings agree with Mohammed (2020) who argue that table banking groups often
involve managing financial resources collectively, providing women entrepreneurs with
opportunities to develop financial management skills. Women learn how to budget, track
expenses, manage cash flow, and assess financial growth within the context of the group's
operations. These skills translate to their own enterprises, enabling women to manage their
finances more effectively, optimize resource allocation, and make strategic investment

decisions that support growth and sustainability.

5.1.5 Government Support Services on the on Growth of Women Owned Enterprises

Regarding government support majority of women entrepreneur in Uasin Gishu County

stated that government services like tax incentives and subsidies negatively affect the growth
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of women owned enterprises. In addition, the findings revealed that policies like Access to
Government Procurement Opportunities (AGPO) which requires that 30% of all government
procurement opportunities be set aside for women, and other marginalized provides women-
owned businesses with greater opportunities to grow. The findings further indicated that the
government has designed regulations that protect and promote the interests of women-owned
businesses to help create a level playing field for them to compete. By officially
acknowledging women-owned businesses, governments encourage support and collaboration
from both the public and private sectors. The findings concurs with Egal (2022) study which
found that Governments offer tax credits or deductions specifically designed for women-
owned businesses. These incentives include deductions for startup costs, research and
development expenses, or investments in technology. By reducing the tax burden, women
entrepreneurs can have more capital available for business expansion and innovation.
Moreover, Maina and Kiara (2019) governments can introduce simplified tax forms and
provide user-friendly tools and resources to help female entrepreneurs understand and
comply with tax regulations. This simplification can save time and resources, enabling

women business owners to focus on their core operations.

In addition, the findings also revealed that favorable trade policies help women owned
enterprises to expand.In addition, the findings revealed that government policies that provide
funding and grants for women-owned businesses help the women to access the capital they
need to grow and expand their businesses. On the same note the findings revealed that the
governments support women owned business which promote business linkages which has led
to growth of women owned enterprises. Moreover, the study findings revealed that trainings
and capacity building conducted by the government through arms like Women Enterprise

fund promote the growth of women owned business.The findings are congruent to those of

195



Ratemo (2017) study which established that governments implement policies that ensure
equal access to education and training programs for women entrepreneurs. This includes
supporting initiatives such as entrepreneurship courses, vocational training, business
management programs, and workshops specifically tailored to the needs of women. By
removing barriers to education and providing opportunities for skill development,
governments equip women entrepreneurs with the knowledge and tools they need to succeed

in business.

5.2 Conclusions

5.2.1 Business Financing on the Growth of Women Owned Enterprises

The study concluded that business financing has a statistically significant effect on the
growth of women owned business enterprises in Uasin Gishu County. This finding implies
that improving access to business financing is crucial for enhancing the growth of women-
owned enterprises in Uasin Gishu County. Women entrepreneurs who can access adequate
funding are better positioned to invest in expanding their businesses, acquiring inventory,
improving infrastructure, and adopting technology. The conclusion is in agreement with,
Wujung, Aziseh & Isiah (2020) who found that table banking provides a mechanism for
women entrepreneurs to access capital that may otherwise be unavailable to them through
traditional banking channels. By pooling their resources with other members of the group,
women can access loans and financial services to invest in their businesses, purchase
inventory, expand operations, or diversify product lines. This access to capital is critical for

fueling growth and scaling up women-owned enterprises.
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5.2.2 Resource Mobilization on the Growth of Women Owned Enterprises

The study concluded that resource mobilization has a statistically significant effect on the
growth of women owned business enterprises in Uasin Gishu County. This implies that the
ability of women entrepreneurs to effectively mobilize resources contributes meaningfully to
the growth of their businesses. It highlights the importance of strengthening group-based
saving schemes like table banking, encouraging collective investments, and leveraging
networks for access to essential inputs and services.The findings agree with Ouma (2021)
who argue that resource mobilization through table banking empowers women economically
and enhances their agency as entrepreneurs. By taking an active role in mobilizing resources,
making financial decisions, and managing their businesses, women gain a sense of ownership
and control over their economic destinies. This empowerment fosters confidence, resilience,
and a commitment to pursuing opportunities for growth and success. The study also revealed
that Shuja & Abbasi (2015) found that resource mobilization is an effective tool used in

implementing business continuity and disaster and crisis management plans.

5.2.3 Information Sharing on the Growth Women Owned Enterprises

The study concluded that information sharing has no statistically significant effect on the
growth of women owned business enterprises in Uasin Gishu County. This implies that
sharing information such as business tips, opportunities, or market updates may not be
enough to influence business growth. It implies that women entrepreneurs might require more
actionable support, such as direct financial assistance, mentorship, or training in practical
business skills, rather than passive information flows. Since information sharing did not show
a statistically significant effect, greater attention should be placed on other factors such as

business financing, resource mobilization, and managerial skills, which may have a more
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direct and measurable impact on business growth. These should be prioritized in programs

aimed at supporting women-led enterprises.

5.2.4 Developing Managerial Skills of Group Members on the Growth of Women

Owned Enterprises

The study concluded that developing of managerial skills has a statistically significant effect
on the growth of women owned business enterprises in Uasin Gishu County. The lack of
impact from managerial skill development might indicate that women entrepreneurs are more
constrained by external factors such as access to finance, markets, or resources, rather than
internal capabilities like management. This implies that interventions should prioritize
removing structural barriers and providing direct support like credit access or infrastructure

rather than focusing solely on skill-building.

5.2.5 Business Financing, Government Support Services and Growth of Women Owned

Enterprises

The study concluded that government support services has a statistically significant
moderating effect in the relationship between business financing and the growth of women
owned business enterprises in Uasin Gishu County. This implies that the presence of
government support services such as credit guarantee schemes, training programs, and
favorable regulatory environments can strengthen the positive impact of business financing
on business growth. Government intervention helps reduce the risks associated with
borrowing and increases the confidence of women to seek and use financial resources
productively. Government policies play a vital role in helping table banking groups secure

financing by creating an enabling environment for financial access and inclusion. Policies
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that promote microfinance institutions, cooperative societies, and women-focused financial
programs ensure that table banking groups receive affordable credit and grants. Through
initiatives such as the Women Enterprise Fund (WEF), Uwezo Fund, and Affirmative Action
Fund, the government provides low-interest loans and seed capital to women in table

banking, allowing them to strengthen their financial base

5.2.6 Resource Mobilization, Government Support Services and Growth of Women

Owned Enterprises

The study concluded that government support services has a statistically significant
moderating effect in the relationship between resource mobilization and the growth of women
owned business enterprises in Uasin Gishu County. The study findings are in line with those
of Ojwang 2021 who argue that Government support services have significantly increased
women's access to credit. The availability of funds through WEF and Uwezo Fund has
enabled many women to start and expand their businesses, which would have been
challenging due to traditional financial barriers. Government policies play a crucial role in
helping table banking groups mobilize resources by providing an enabling environment for
savings, credit access, and capacity-building. Policies that support financial inclusion
encourage women to participate in table banking by ensuring they have access to formal
financial services, such as bank accounts, mobile banking, and digital savings platforms.
Additionally, government programs like the Women Enterprise Fund (WEF), Uwezo Fund,
and Youth Enterprise Fund provide financial support and grants that enhance the capital base
of table banking groups. Regulatory frameworks that promote cooperative societies and
microfinance institutions enable structured savings and investment models, allowing women

to pool resources effectively.
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5.2.7 Information Sharing, Government Support Services and Growth of Women

Owned Enterprises

The study concluded that government support services has no statistically significant
moderating effect in the relationship between information sharing and the growth of women
owned business enterprises in Uasin Gishu County. This implies that while information
sharing independently contributes to business growth, the presence or absence of government
support services does not significantly enhance or weaken this relationship. It may indicate
that women entrepreneurs rely more on peer networks, social capital, or digital platforms for

information rather than on structured government channels.

5.2.8 Developing managerial skills, Government Support Services and Growth of

Women Owned Enterprises

The study concluded that government support services has no statistically significant
moderating effect in the relationship between developing managerial skills and the growth of
women owned business enterprises in Uasin Gishu County. This implies that that the
development of managerial skills among women entrepreneurs is effective in driving
business growth regardless of government intervention. It suggests that women are likely
benefiting from non-governmental training sources such as private sector programs, peer
learning, or mentorship within table banking groups. While this reflects the strength of
grassroots capacity-building, it also points to a potential gap in the relevance or reach of
government support services To increase their impact, government efforts should be better
aligned with the real needs of women entrepreneurs, ensuring programs are accessible,

practical, and tailored to the unique challenges faced by women in business.
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5.3: Implications and Recommendations of the Study

5.3.1 Theoretical Implications

Resource mobilization theory offers insight into the theoretical implications of the study on
the impact of table banking practices on the growth of women-owned enterprises in Uasin
Gishu County, Kenya. This theory, often employed in sociology and organizational studies,
delves into how social movements and organizations marshal resources to achieve their goals.
In the context of this study, resource mobilization theory elucidates how table-banking
practices function as a conduit for women entrepreneurs to access and utilize various
resources vital for business expansion. Access to financial resources is paramount for
organizational success and growth, as emphasized by resource mobilization theory. Table
banking practices facilitate this access by enabling women-owned enterprises to secure
business financing through pooled savings, loans, and investment opportunities within the
group. Such access empowers women entrepreneurs to broaden their business endeavors,

invest in new ventures, and surmount financial barriers that might otherwise impede growth.

Moreover, resource mobilization theory underscores the importance of mobilizing a diverse
array of resources beyond financial capital. Table banking practices, in this context, foster the
mobilization of resources such as human capital, social networks, and knowledge. Women
entrepreneurs leverage the collective expertise, connections, and support systems within table
banking groups to obtain information, seize market opportunities, and establish business

linkages crucial for growth.

Information sharing emerges as a fundamental component of resource mobilization, enabling

organizations to acquire knowledge, skills, and insights vital for their efficacy and
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competitiveness. Within table banking groups, a culture of information exchange prevails
among women entrepreneurs, facilitating peer learning, mentorship, and knowledge
dissemination. Through sharing experiences, best practices, and market intelligence, women-
owned enterprises can make informed decisions, adapt to market dynamics, and identify

growth prospects more adeptly.

Furthermore, the development of managerial skills among women entrepreneurs is integral to
the tenets of resource mobilization theory. Participation in table banking groups offers
women the opportunity to cultivate and refine their managerial competencies, encompassing
strategic planning, financial acumen, and decision-making prowess. These skills empower
women to effectively mobilize resources, navigate business challenges, and steer their

enterprises toward sustainable growth and prosperity.

5.3.2 Knowledge Implications

The study contributes to the growing body of knowledge on women entrepreneurship by
confirming that resource mobilization plays a significant role in the growth of women-owned
enterprises. This finding adds empirical weight to the theoretical assumption that access to
and utilization of resources whether financial, human, or social are fundamental drivers of
enterprise success. It emphasizes the importance of studying resource mobilization not only
in terms of quantity but also in terms of how effectively women leverage those resources for
business expansion. This opens new avenues for research focusing on the types of resources
most critical for different stages of business growth among women entrepreneurs in rural and

semi-urban settings.

202



Additionally, the study provides new insights into the relationship between information
sharing and enterprise growth by revealing that government support services do not
significantly moderate this relationship. This challenges previous assumptions that
government facilitation is always necessary to amplify the benefits of information flow.
Instead, it suggests that women entrepreneurs may rely more heavily on peer-based or
informal information networks. From a knowledge standpoint, this invites further inquiry into
the structure, reliability, and effectiveness of grassroots and digital information-sharing
systems among women-led enterprises and how these systems compare to formal,

government-led channels.

The finding that government support services do not significantly moderate the relationship
between managerial skill development and business growth also contributes to knowledge by
highlighting the potential independence and resilience of women entrepreneurs in building
their business acumen. This indicates that entrepreneurial skill acquisition, particularly in
management, may be occurring through informal learning, self-education, or community-
based support rather than through formal government interventions. Future research can delve
into alternative sources of managerial knowledge and their effectiveness in empowering
women, as well as explore how to better integrate or complement these sources with existing

government programs.

Finally, these findings collectively enrich the theoretical understanding of women
entrepreneurship ecosystems by emphasizing the differential roles played by internal group
dynamics and external institutional support. They demonstrate that while some growth
determinants (like resource mobilization) are positively impactful on their own, the assumed

reinforcing effect of government services may not be as universal as previously thought. This
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calls for a reevaluation of how support ecosystems are conceptualized in entrepreneurship
literature, especially in the context of developing economies. Scholars should consider more
nuanced models that distinguish between variables that require external support to be

effective and those that thrive within community-driven structures.

5.3.3 Industry Implications

The findings of the study on table banking practices, government support services, and the
growth of women-owned enterprises in Uasin Gishu County have important implications for
industry stakeholders involved in supporting entrepreneurship and enterprise development.
Firstly, the significant role of business financing in influencing business growth points to the
crucial function of financial institutions, microfinance organizations, and cooperative
societies in providing accessible credit tailored to women entrepreneurs. The industry must
recognize the continued reliance on informal lending models such as table banking and invest
in integrating these with formal financial services to ensure broader financial inclusion and

sustainable business growth.

Secondly, the finding that resource mobilization significantly contributes to enterprise growth
highlights the value of group-based and community-driven resource pooling mechanisms.
This is a critical signal for industries operating in development, cooperative support, and
social enterprise to explore scalable models that encourage collective asset management,
shared infrastructure, and joint business ventures among women entrepreneurs. There is a
market opportunity for industries to innovate around cooperative enterprise models that

empower women with more control over production and distribution processes.
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Thirdly, the positive effect of information sharing on business growth suggests that industries
in technology, communications, and training need to enhance access to relevant, timely, and
localized business information for women-led enterprises. Despite government efforts, the
industry is well-positioned to fill existing gaps through mobile platforms, peer-learning
networks, and mentorship programs. The lack of government influence on this aspect further
emphasizes the importance of industry-led solutions that are agile and tailored to the unique

needs of women entrepreneurs operating in informal or semi-formal sectors.

Lastly, the study’s findings on the significant role of managerial skill development call for
the training and consultancy industry to design flexible, practical, and accessible programs
targeting women in business. Industries must rethink how business skills are delivered by
adopting community-based, modular approaches that allow women to learn while managing
their enterprises. Since government support was found not to significantly moderate this
relationship, private sector players have a unique opportunity to lead in bridging the skills
gap through mentorship, incubator programs, and hands-on business advisory services

tailored for women operating in group financing models like table banking.

5.4 Recommendations

5.4.1 Policy Recommendations

Policymakers should promote frameworks that support women’s access to affordable and
flexible credit facilities. This can be achieved by creating special funding schemes, loan
guarantee programs, and policies that encourage commercial banks and SACCOs to support
informal lending systems like table banking. County and national governments should

formulate policies that incentivize group-based enterprise models by providing access to
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common production spaces, equipment, and pooled investment opportunities. These policies
should also support registration and formalization of women’s business groups to help them

access public tenders and development programs.

Government policies should mandate the integration of business advisory services, market
information, and training content into public digital platforms, especially targeting women
entrepreneurs. These systems should be simplified, translated into local languages, and
disseminated through accessible channels like mobile phones, community centers, and local
media. Policies should mandate and fund regular entrepreneurship training programs for
women in informal sectors. The government can partner with NGOs, technical training
institutions, and the private sector to deliver these programs under public-private

partnerships.

Practitioners in the finance industry should work with women’s table banking groups to
develop hybrid financing models that allow informal credit systems to link with formal
financial institutions. This could include mobile banking solutions, digital wallets, and
community banking partnerships. NGOs and enterprise support organizations should provide
targeted training on resource planning, group budgeting, savings mobilization, and joint
investment strategies to improve how women entrepreneurs manage and grow their pooled

resources.

Development practitioners should create knowledge-sharing hubs where women
entrepreneurs can network, share experiences, and access business advisory services. This
could be in the form of peer mentorship programs, community business clubs, or digital
platforms for interactive learning. Enterprise development agencies should deliver

customized managerial training modules focusing on leadership, business planning, financial
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literacy, and customer service. These trainings should be hands-on, context-sensitive, and

available through flexible modes such as weekend classes or mobile-based learning.

5.4.2 Recommendations for Further Studies

The researcher suggested that further studies should be conducted to assess the long-term
impact of table banking practices on the growth and sustainability of women-owned
enterprises. The researcher further suggested that other studies should be conducted to
explore how participating in table banking over an extended period affects business

performance, profitability, and resilience.

The researcher also suggests that further study should be conducted on the effectiveness of
existing policies and institutional frameworks in supporting and promoting table banking
practices for women-owned enterprises. Identify potential policy gaps, regulatory barriers,

and areas for improvement to enhance the enabling environment for table banking initiatives.
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APPENDICES
APPENDIX I: INTRODUCTORY LETTER
Dear respondent,
RE: REQUEST FOR INFORMATION

I am a Phd student at Kisii University currently undertaking a thesis titled:
“RELATIONSHIP BETWEEN TABLE BANKING PRACTICES AND GROWTH OF
WOMEN OWNED ENTERPRISES IN UASIN GISHU COUNTY-KENYA. THE
MODERATING ROLE OF GOVERNMENT SUPPORT SERVICES” 1 kindly request you
to provide the required information to the best of your knowledge by responding to all the
questions accurately and honestly. Please respond by ticking (\) the appropriate spaces and
filling the spaces that have been provided. The information provided here will be treated
uttermost confidentially and will be used for academic purposes only. Kindly do not write

your name anywhere on this questionnaire for purposes of confidentiality and anonymity.

Thank you
Yours faithfully
Naomy Chelang’at Rono

REG: DCB12/00020/17
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APPENDIX II:RESERACH INSTRUMENT

Dear respondents I am a post graduate student at Kisii University currently undertaking a
research study on the ‘Relationship between table banking practices and growth of women
owned enterprises in Uasin Gishu County—Kenya. The moderating role of government
support services, as a partial requirement in fulfillment for the award of PhD degree. The
information that will be provided through the filling of this questionnaire will be of great

value to this study and will be treated with confidentiality.

SECTION A: General Information

1. What is your age bracket?

a) Less than 25 years[ ]

b) 25-29 Years[]

c) 30 — 39 years(]

d) 40 years and Above] ]

2. How long have you been in this Chama/ Women group?

a) Less than 1 year[]

b) 1 — 5 years[]

¢) 6 years and above[]

3. What is your highest level of education?

Certificate| |
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Diploma] ]

Undergraduate [ ]

Post graduate[ ]

Others [ ]
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SECTION B: Business Financing

This section is meant to assess business venture financing, please rate each question them

according to your understanding by ticking (\) where it is appropriate.

1= Strongly Agree(SA); 2= Agree(A); 3=Neutral(N); 4=Disagree(DA) and 5= Strongly

Disagree (SD)

SA|A |N|D|SD

Statements 1 2 131415

Business owners tend to have easy access to higher
loans from table banking compared to others not in

table banking.

Owners of women owned enterprises are
encouraged to save more so as to qualify for large

loans

Business owners in table banking tend to use loans

for business and invest more

The cost of loan in the table banking is cheaper than

from other sources like banks
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Loans from table banking doesn’t require any

collateral

Theloan mode of payment encourages more savings

Group fund such as table banking encourages
borrowing for business startups. is considered more

appealing to women who are starting their business
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SECTION C:Resource Mobilization

This section is meant to assess resource mobilization, please rate each question them

according to your understanding by ticking (\) where it is appropriate.

1= Strongly Agree(SA); 2= Agree(A); 3=Neutral(N); 4=Disagree(DA) and 5= Strongly

Disagree (SD)

SD

SA

Statement

SA

SD

Group contribution influence the amount of loan member

can borrow from the table banking group

Table banking where members contribute large amount of
money tend to issue large amount ofloan to its members

which positively affect the growth of SME

Business owners from table banking groups with high
number of memberships tend to perform better in their

business compared to groups with few members
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Groups that contribute frequently tend to give out bigger

loans than those that contribute less often

Table banking groups can easily source for loan from

external sources on-behalf of their members

Majority of lenders prefer lending to a member in a group
than an individual person which positively affect growth of

businesses of members in the table banking groups
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SECTION D: Information Sharing

This section is meant to assess Information Sharing aspect, please rate each question them

according to your understanding by ticking (\) where it is appropriate.

1= Strongly Agree(SA); 2= Agree(A); 3=Neutral(N); 4=Disagree(DA) and 5= Strongly

Disagree (SD)

SA | A N D SD

Statement 1 2 3 4 5

Table banking group create a platform where members can

share business ideas

Table banking group shares their information through social

media platforms.

Table banking has individual network which helps the group

to have access to the new information.

Members of table banking form individual networks within

the group which supports information sharing.
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Table banking groups help their members to network with
other like-minded groups on issues such as sourcing market

for their products and services

Table banking make it easier for members to participate in

shared program such as financial training

Table banking promotes learning by creating a platform for

the members to learn from one another

Collective governance through table banking ensure
accountability among members on issues such as loan

repayment
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SECTION E: Developing Managerial Skills of Members

This section is meant to assess developing managerial skills of Members, please rate each

question them according to your understanding by ticking (\) where it is appropriate.

1= Strongly Agree(SA); 2= Agree(A); 3=Neutral(N); 4=Disagree(DA) and 5= Strongly

Disagree (SD)

SA

SD

Statement

Through Table Banking members can acquire basic financial
training which help members to effectively manage their

businesses

Through Table Banking members are trained on business

planning which serve as a roadmap for business success

Table Banking offer training on communication and customer

care to the group members
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Through table banking members share business ideas which

promote creativity and innovation

Business development skills acquired through Table Banking
help members to seize new opportunities for growth as they

get exposed to interorganizational networking.

Table banking trains members on business development skills
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SECTION F: Government Support Services

This section is meant to assess the government support services aspect, please rate each

question them according to your understanding by ticking (\) where it is appropriate.

1= Strongly Agree(SA); 2= Agree(A); 3=Neutral(N); 4=Disagree(DA) and 5= Strongly

Disagree (SD)

SA |A |[N |D |SD

Statements 1 2 3 4 5

Government services like Tax incentives and
subsidies enhance growth of women owned

enterprises

Government taxation laws favour the growth of a

women owned businesses

Favorable trade policies help women owned

enterprises to expand

Friendly monetary policies set by central banks,
such as interest rate changes positively affect

business growth
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The governments support in promoting business
linkages has led to growth of women owned

enterprises

Trainings and capacity building conducted by the
government through arms like Women Enterprise
fund and Youth fund favors national
entrepreneurial mindset among the group

members hence promote business growth
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SECTION G: Growth of Enterprises in Uasin Gishu County

This section is meant to assess the Growth of Enterprises in Uasin Gishu County in relation to
table banking. Please rate each question them according to your understanding by ticking (V)

where it is appropriate.

1= Strongly Agree(SA); 2= Agree(A); 3=Neutral(N); 4=Disagree(DA) and 5= Strongly

Disagree (SD)

SA | A N D SD

Statements 1 2 3 4 5

Table banking has increased the income of its members

through investment

The women enterprises have experienced positive change in

sales since joining table banking group

The women enterprise has experienced positive growth in

asset base since joining table banking group

The women enterprise has experienced territorial expansion

since joining table banking group
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Table banking has improved the socio-economic livelihoods

of its members
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APPENDIX III: INTRODUCTORY LETTER

KISII UNIVERSITY P. 0. Box 408:40200
Telephone  : 0202610479 KISII, KENYA.
Faesimile : 020 74‘?'.!1 l. wwy Kisiiuniversity, ac.ke

Email -feommerce@kisiiuniversity, ac ke

SCHOOL OF BUSINESS AND ECONOMICS

OFFICE OF THE COORDINATOR, POST-GRADUATE PROGRAMMES
Ref: KSU/SBL/DCB12/00020/17
Tuesday, 14™ Fcbruary, 2023.

The Dircctor,

National Commission for Science, Technology &
Innovation (NACOSTT)

NAIROBIL

Dear Sir,

REF: APPLICATION FOR A RESEARCH PERMIT FOR
NAOMY CHELANG’AT RONO : DCB12/00020/17

The above named is a PhD studenl in our institution who intends to carry out a
Research. The intended study is titled; “Effect of Table Banking Practices on Growlh
of Women Owned Enlerprises in Uasin Cishu County-Kenya: The Moderating Role
of Government Support Services.”

The purpose of this letter is to request you to give her a research permit to enable her
conduct the research.

I
ANV E
Thank y ‘W
; 24

- ')ﬁ% ¥*;
v %'
f s /S
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APPENDIX IV: NACOSTI

)
\

REPUBLIC OF KENYA NATIONAL COMMISSION FOR
SCIENCE,TECHNOLOGY & INNOVATION

Ref No: 756305 Date of Issue: 23/February/2023

RESEARCH LICENSE

This is to Certify that Ms.. Naomy Chelangat Rono of Kisii University, has been licensed to conduct research as per the provision
of the Science, Technology and Innovation Act, 2013 (Rev.2014) in Uasin-Gishu on the topic: EFFECT OF TABLE BANKING
PRACTICES ON GROWTH OF WOMEN OWNED ENTERPRISES IN UASIN GISHU COUNTY-KENYA. THE
MODERATING ROLE OF GOVERNMENT SUPPORT SERVICES for the period ending : 23/February/2024.

License No: NACOSTI/P/23/23866

756305

Applicant Identification Number Director General
NATIONAL COMMISSION FOR
SCIENCE, TECHNOLOGY &
INNOVATION

Verification QR Code

NOTE: This is a computer generated License. To verify the authenticity of this document,
Scan the QR Code using QR scanner application.

See overleaf for conditions
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THE SCIENCE, TECHNOLOGY AND INNOVATION ACT, 2013 (Rev. 2014)
Legal Notice No. 108: The Science, Technology and Innovation (Research Licensing) Regulations, 2014

The National Commission for Science, Technology and Innovation, hereafter referred to as the Commission, was the established under the
Science, Technology and Innovation Act 2013 (Revised 2014) herein after referred to as the Act. The objective of the Commission shall be to
regulate and assure quality in the science, technology and innovation sector and advise the Government in matters related thereto.

IS

10.

11.
12.

13.

14.

15.

CONDITIONS OF THE RESEARCH LICENSE

. The License is granted subject to provisions of the Constitution of Kenya, the Science, Technology and Innovation Act, and other

relevant laws, policies and regulations. Accordingly, the licensee shall adhere to such procedures, standards, code of ethics and
guidelines as may be prescribed by regulations made under the Act, or prescribed by provisions of International treaties of which Kenya
is a signatory to

. The research and its related activities as well as outcomes shall be beneficial to the country and shall not in any way;

i. Endanger national security
ii. Adversely affect the lives of Kenyans
iii. Be in contravention of Kenya’s international obligations including Biological Weapons Convention (BW C), Comprehensive
Nuclear-Test-Ban Treaty Organization (CTBTO), Chemical, Biological, Radiological and Nuclear (CBRN).
iv. Result in exploitation of intellectual property rights of communities in Kenya
v. Adversely affect the environment
vi. Adversely affect the rights of communities
vii. Endanger public safety and national cohesion
viii. Plagiarize someone else’s work

. The License is valid for the proposed research, location and specified period.
. Thelicense any rights thereunder are non-transferable
. The Commission reserves the right to cancel the research at any time during the research period if in the opinion of the Commission the

research is not implemented in conformity with the provisions of the Act or any other written law.

. The Licensee shall inform the relevant County Director of Education, County Commissioner and County Governor before

commencement of the research.

. Excavation, filming, movement, and collection of specimens are subject to further necessary clearance from relevant Government

Agencies.

. The License does not give authority to transfer research materials.
. The Commission may monitor and evaluate the licensed research project for the purpose of assessing and evaluating compliance with

the conditions of the License.

The Licensee shall submit one hard copy, and upload a soft copy of their final report (thesis) onto a platform designated by the
Commission within one year of completion of the research.

The Commission reserves the right to modify the conditions of the License including cancellation without prior notice.

Research, findings and information regarding research systems shall be stored or disseminated, utilized or applied in such a manner as
may be prescribed by the Commission from time to time.

The Licensee shall disclose to the Commission, the relevant Institutional Scientific and Ethical Review Committee, and the relevant
national agencies any inventions and discoveries that are of National strategic importance.

The Commission shall have powers to acquire from any person the right in, or to, any scientific innovation, invention or patent of
strategic importance to the country.

Relevant Institutional Scientific and Ethical Review Committee shall monitor and evaluate the research periodically, and make a report
of its findings to the Commission for necessary action.

National Commission for Science, Technology and
Innovation(NACOSTI),
Off Waiyaki Way, Upper Kabete,

P. O. Box 30623 - 00100 Nairobi, KENYA
Telephone: 020 4007000, 0713788787, 0735404245
E-mail: dg@nacosti.go.ke
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Effects of Business Financing on the Growth of Women-owned
Enterprises in Uasin Gishu County — Kenya

Naomy Chelang’at Rono, Kisii University, Kenya
James Muya, Kisii University, Kenya
Denis Nyamasege, Kisii University, Kenya
Christopher Ngacho, Kisii University, Kenya

Abstract

The purpose of the study was to determine the effect of business financing on the growth of women-owned enterprises in
Uasin Gishu County—Kenya. The study was anchored on the pecking order theory. The study adopted a descriptive research
design and positivist philosophy. The target population was 1198 enterprise owners courtesy of table banking from six sub-
counties in Uasin Gishu County. The population was stratified into 6 strati corresponding to the 6 sub-counties. The study used
Israel’s 1992 formula to determine the sample size of 330 women owning enterprises from all 6 sub-counties. The sample was
apportioned proportionately to the 6 sub-counties. Simple random sampling was used to pick the specific respondents from
each sub-county. Primary data was collected using close-ended questionnaire. A pilot study was conducted on 33 respondents
from 11 women-owned enterprises in Nakuru County to test the reliability of the questionnaire. Both descriptive and
inferential statistics were used in data analysis. Data was presented in the form of tables and graphs. The study concluded that
there was a moderate positive and statistically significant correlation between business financing and the growth of women-
owned enterprises in Uasin Gishu County. To enhance the growth of women-owned enterprises in Uasin Gishu County,
financial institutions should develop tailored financing products with reduced interest rates, flexible repayment terms, and
minimal collateral requirements. Additionally, women entrepreneurs should be empowered through financial literacy training
to improve their budgeting, financial management, and loan application skills. Strengthening table banking groups as
intermediaries can also improve resource pooling and access to favorable financing terms.

Key words: Business Financing, Table Banking, Crowd Funding, Women Enterprises

1. Introduction

Business financing refers to the process of acquiring funds to start, operate, or expand a business (Junjuan & Zheng, 2020). It
encompasses a variety of sources, including personal savings, bank loans, grants, venture capital, angel investments, and
alternative financing like crowd funding (Chamatia, 2018). Business financing provides enterprises with the capital needed for
activities such as purchasing equipment, hiring staff, managing cash flow, and investing in growth opportunities. Financing
provides women-owned enterprises with the necessary capital to invest in inventory, technology, and marketing strategies (Arvis,
2018). This can lead to increased production capacity, market reach, and competitiveness. Adequate financing enables women
entrepreneurs to scale up their operations, enter new markets, diversify product lines, and invest in larger projects that can drive
long-term growth (Clinton, 2018).

Access to financing can help women-owned businesses manage cash flow more effectively, ensuring they can meet
operational expenses, pay employees on time, and respond to market changes or unforeseen challenges (Asenahabi, 2019). With
sufficient funding, women entrepreneurs can invest in training and development programs to enhance their skills and those of their
employees, fostering innovation and efficiency in their business operations (Biersteker, 2018). Financing options such as loans
and credit lines provide a financial cushion, enabling women entrepreneurs to take calculated risks that can result in business
growth without jeopardizing their personal assets (Githae, 2019). Access to financing can boost a business's credibility among
suppliers, customers, and potential partners, enhancing its market presence and building a solid reputation (Apuoyo, 2020).

In Nigeria, women-owned enterprises often rely on informal financing mechanisms such as Rotating Savings and Credit
Associations (ROSCAs), which are known locally as "esusu" or "ajo." As Nuhu, Bzugu, and Kwajaffa (2015) observed, many
Nigerian women participate in these traditional savings groups to mobilize funds for their business ventures. These associations
involve group members contributing a fixed amount of money at regular intervals, with each member taking turns to receive the
lump sum for their use (Hossain & Rahman, 2019). Due to the limited access women often have to formal financial institutions,
this method has become crucial for saving and financing (Hogg, 2020).

1 | [JARKE PEER REVIEWED JOURNAL Vol. 7, Issue 3 Feb.- Apr. 2025
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ABSTRACT

Women-owned enterprises play a crucial role in the Kenyan economy, offering significant economic benefits.
One of the main benefits of women-owned enterprises is job creation. Despite the many socio-economic
benefits of successful women owned enterprises, majority of women who own Micro and Small Enterprises
are faced with the challenge of mobilizing resource that is essential to the survival of their enterprises
therefore the study sought to assess the effect of resource mobilization on the growth of women owned
enterprises in Uasin Gishu County. The study adopted descriptive research design and positivism philosophy.
The target population was 1198 enterprise owner. The population was stratified into 6 strati corresponding
to the 6 sub-counties. The study used Israel’s 1992 formula to determine the sample size of 300 women
owning enterprises from all the 6 sub-counties. Simple random sampling was used to pick the specific
respondents from each sub county. Primary data was collected using a self-constructed structured
questionnaire and secondary data was collected from the women enterprises’ financial records. A pilot study
was conducted on 33 respondents from 11 women owned enterprises in Nakuru County to test reliability of
the questionnaire. The study used both descriptive and inferential statistics. Data was presented in form of
tables and graphs. The study concluded that resource mobilization through table banking provides women-
owned enterprises with the capital they need to expand into new markets, increasing their customer base
and revenue. The results of the correlation analysis indicated that better resource mobilization enhances
growth of women owned enterprises in Uasin Gishu County.

Key Words: Resource Mobilization, Table Banking, Growth, Women Owned Enterprises
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